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TEXT: 

How soon will digital imaging become as common as one-hour labs in drug 
chains? 

Well, 6.9 percent of households participating in the Photo Marketing 
Associations most recent consumer survey said they've used a drug store's 
self-service print-to-print enlarging/cropping machine. 

In the same survey, when asked, "Would your household like to transfer 
slides and prints to a computer disk?", 20 percent of consumers who report 
they do most of their photo processing in drug stores responded yes. 

That suggests that the market is getting ripe for digital in drug 
stores. When asked about digital imaging kiosks, one major drug chain 
category manager said, "In mass all big players are getting into it. We 
just need to convince management." 

Earlier this year at the PMA show, PMA's Ted Fox said, "Print-to-print 
is becoming mainstream and will become top of mind for consumers." 

This year, Fuji introduced the Aladdin Digital Picture Center, 
which has several imaging programs-f rom print-to-print, enlarging, reducing 
and cropping to image manipulation-and which can create, enhance or 
duplicate images from multiple sources. Fuji also introduced the Pictrostat 

Digital 400, which produces prints and enlargements and can be linked 
to a PC to print from any digital source. 

Polaroid introduced a new self-service digital imaging station. Make a 
Print, which can copy and enlarge images, retouch, restore and manipulate 
from various formats. 

Kodak gets pictures 

Last month, Eastman Kodak made a double-branded play when it announced 
a new digital service called "You've Got Pictures ! a joint venture 
between Kodak and America Online. The Internet service, to be launched 
later this year, allows a consumer to take any kind of film roll, drop it 
off at a retailer, and for a fee receive uploaded images directly into his 
or her AOL e-mail address via Kodak PhotoNet online. After that, the images 
can be sent to or be accessed with a password by other online users. The 
consumer also can organize the images with photo album software included in 
the uploaded package. 

The retail link has two components. Any drug chain or other retailer 
that uses Kodak's Qualex photo processing can offer this service and enjoy 
profit with no change in department. The other component is the eventual 
enablement of print-to-print kiosks like Kodak's Image Magic units. 

Fuji casts its own net 

FujiFilm is poised for the national rollout of its new Internet 
service, Fujifilm.net, later this year. It is already in California stores 
and is coming to New York this month. 

Fuji's program will offer an electronic photo album, a club or 
membership option and an offer to replace photos if prints are destroyed by 
a disaster. 

The Internet service has been available since last fall in Southern 
California stores. For $4.95 per roll, consumers can access their images on 
the web site for 30 days, and can renew this for an additional fee of 
$4.95 per month . 

In this program, a customer brings in a roll of film and checks the 
envelope box for an Internet order . Next, the customer gets prints , a 
roll ID number and a password for accessing images at www.Fujifilm.com. The 
images can be e-mailed or the password can be given to others so they can 
view images . 

Consumers can order reprints, enlargements and photo gifts on the 



net for shipment to their home, to a third party , or for picking up at 
the retailer that originated the order. In all three cases, the originating 
retailer gets a share of the revenue. 

THIS IS THE FULL TEXT: COPYRIGHT 1998 Lebhar-Friedman, Inc. 
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TEXT: 

MYSTIC, Conn. - Just hours after Lara Nolan gave birth last year in 
Seattle, her father was looking at snapshots of his new grandson at his 
home in Florida. 

The photos were taken while the baby was still on a hospital warming 
table and were quickly scanned into a computer and posted on the Internet 
by Nolan's husband. 

The baby had arrived eight weeks early, and the images helped allay the 
Nolan's father's fears. 

"My dad called in tears," she said. "He was so happy. He said, 'I didn't 
know he was going to look like a real baby.' " 

Instead of putting pictures in an envelope and sending them off in the 
mail, the Nolans and thousands of other Americans are e-mailing them or 
posting them on the Internet. Photo experts say more and more people will 
receive and send images this way as the technology for doing so spreads. 

"It's speed and time and money, and that's very important," said Scott 
Adamson, director of operations at Image Craft, a Valley company that 
handles digital imaging for commercial and individual clients. 

Rob Noll and his wife, Danielle, of Waterbury, Conn., update their Web 
site monthly with new snapshots of their firstborn, Aidan, now 1. The 
photos include ultrasound images of the baby in the womb, right up to 
pictures of his first Christmas. 

Relatives from Massachusetts to western Canada can look at the baby 
pictures with just a click of the mouse. 

"It saves a lot of money, " Danielle Noll said. "Instead of making 40 
copies of every picture, I just choose the ones I want and put them online. 
I don't have to address the envelopes, I don't have to write personal 
notes . " 

Photo processors have caught on to the trend. 



Image Craft says it can take images and load them onto a photo CD. 
Commercial customers might use it to display something like a new product 
or a home for sale on their Web sites . 

Individual customers, Adamson said, want to send a photo on the Internet 
when there's a new baby in the family, when they buy a new house or car, or 
get a dog or cat . 

Peter Fradin, owner of 5 Star Image in Phoenix, said images can be put 
on a floppy disc, a Zip disc or other digital formats. His company soon 
will be able to take a roll of film and put the images on its Web site , 
letting friends and relatives call up the shots on their computers. 

"You can call your mother up. Let's say Junior had a party at 10 
o'clock on Saturday. You come to process the film. We print it, scan it and 
put it on the Web site . She can see it at one o'clock," Fradin said. 

Fradin thinks the trend toward digital imaging will change the way 
people think about photography. He said the process is easy, better and 
uses fewer natural resources than regular film developing. 

"It just gives people more things to do with their images, gives them 
more things to access," he said. 

Mystic Color Labs, a mail-order business that processes about 3 million 
rolls of film a year, offers customers the option of paying an extra $4.95 
and receiving images on a floppy disk or over the Internet in addition to 
their prints. 

Customers are e-mailed when their pictures are ready to look at. They go 
to the company's home page on the Web, type in a password and view 

thumbnail images of their prints. 

Customers can select the images they like and download them onto a disk. 
They are then given such options as sending the photo to a friend via 
e-mail, ordering reprints, and buying coffee mugs, T-shirts and other items 
with that photo on it. 

Customers are encouraged to share the password with family and friends, 
so they, too, can look up photos - and perhaps order reprints or other 
items from the company. 

Copyright (c) 1998, Phoenix Newspapers Inc. 
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TEXT: 

My son Nicholas was barely a day old when my husband finished shooting our 
first roll of film and left my hospital bedside for the nearest one-hour 
photo center. When he returned, he had a set of prints, a floppy disk and a 
revelation . 

He had found a quicker way to send baby pictures : electronic mail. 
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online. If I had used the digital camera , I could sign up for the 
network and transfer pictures within minutes. 

I'm still dubious about the need for these networks. Most Internet 
service providers now allow subscribers to have a free Web page where 
they can post photos. There are also a growing number of Net-based 
businesses that will create an online photo album for you. I suspect that 
the greatest value in these networks will be in ordering prints of the 
digital photographs from a Web site and having them delivered 

anywhere . 

In addition, Kodak is promising its film kiosks will soon be equipped to 
make prints instantly from images posted online. I can see my grandmothers 
going to these kiosks, looking up Nicholas' online picture album, and 
ordering an 8-by-lO of their favorite pose. 

Not to be outdone, Fuji Film U.S.A. introduced its own digital 
photography service, called Fujifilm.net http://www.fujifilm.net Similar 
to the Kodak Picture Network, Fujifilm.net is a multifaceted service that 
turns ordinary film into digital images that can be published on the 
Net, distributed via e-mail, and ordered in print form with a few clicks of 
the mouse. 

The service is so new that the searchable database of participating Fuji 
Film retailers on the Web site wasn't working at press time. 

The way it's supposed to work is that consumers can drop off their film 
and request the roll-scanning service, also known as the ''Pictures on the 
Internet'' option. It costs $4.95 per roll for the images to be posted for 
30 days. 

Another option is to become a long-term member for $4.95 per month and 
store up to 125 images on the company's server on a continuous basis. 
Storing more than 125 images costs one cent per image per month. 

The long- term option enables users to create personalized digital 
photo albums with the aid of PictraAlbum software from Pictra Inc. 
http://www.pictra.com These digital albums can be shared with friends and 
family, or they can remain private through a password security system. 

But why stop at photo albums? Our son is so cute that my husband and I 
think his image should be everywhere. And one of the options with 
Fujifilm.net will help us spread the message. With our new digital 
images , we can now create personalized gifts bearing Nicholas' likeness. 
T-shirts, coffee mugs, buttons. 

Move over, Gerber baby, you've got competition. 
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ABSTRACT: 

Digital cameras range in price from as low as around $400 to over 
$1000. There are many different uses for the cameras so you have to know... 

...they can be used for is to help create promotional material where you 
would need high resolution, posting online photos which is good for 
keeping Web sites fresh and macro capability would be the feature to 
look for. 
TEXT: 

Digital photography can greatly enhance your business, but how do you 
choose? By fitting the camera to the task 

... OR Circuit City these days, you'll notice little divergence in the 

design of PCs, peripherals, or other computer-related gear--with the 
exception of digital cameras . This one looks like a pack of cigarettes; 
that one's the size of a cigar box. One resembles a traditional 35mm SLR 
camera, and another might look like an alien ray gun. 

There's so much diversity because digital cameras are used for 
different jobs. Some home-based entrepreneurs are using them in lieu of 
traditional film and development; some are seizing new marketing 
opportunities on the Web; and still others are using digital photography 

to run their businesses more effectively. Each of these applications 
requires a specific set of features. Here's a task-based guide to what to 
look for. 

Task: Creating promotional materials A digital camera is a 
natural addition to the desktop publishing process. It produces images in 

electronic format, ready to be uploaded to your computer without the 
additional time and expense of scanning traditional photographs. This is 
especially important for businesses creating... 

...cost of shooting, developing, scanning, and stripping-in photos at the 
print shop is far greater than the cost of doing it yourself using a 
digital camera . V^^'^'V^ 

Features to look for: Megapixel or higher resolution The reci^^nts 
of your printed materials expect them to measure up to the other slick 
brochures, product sheets, and catalogs in their mailboxes. This is where 
no-compromise, high-resolution digital cameras justify their 
near-$l,000 cost. Megapixel resolution (support for images that contain at 
least a million pixels) lets you take full advantage of the... 

...two of the least expensive megapixel models are Hewlett-Packard's 
PhotoSmart C30 and Kodak's DC 200 Plus. Although their price is right, 
these digital cameras lack optical zoom lenses, which let you fill the 
frame with your original image so you can avoid lowering the resolution by 
cropping and enlarging. . . 

...your goal is to conduct online transactions or just show the world what 
a cool cyber-company you're running out of your spare room, digital 
photography lets you create a distinctive online visual presence amid a 
sea of clip art and templates. It also makes it easy to update your Web 
site frequently and inexpensively. Too many small businesses post a site 



V^nd just leave it up there, attracting a single visit but no repeat 
traffic. By . . . ^ ^ , 

...buyers. OLYMPUS D-220L Because these bidders don't know you and can t 
examine your merchandise firsthand, good product photos, or a series of 
photos , clearly displaying the item helps buyers overcome any 
hesitation. And the more professional-looking your digital photos , the 
more professional your business appears to potential customers. 

Features to look for: Macro capability, high-quality LCD screen Image 
quality matters. But when you... 

...priority. In fact, it's a burden, because a high-resolution file takes 
much longer to download than a low-res one. 

Although an expensive digital camera always provides some 
advantages (typically a better lens, optical rather than digital zoom, and 
more convenience features), you can get by with the digital equivalent... 

...by 480 resolution, has an excellent two-inch LCD panel, and a macro mode 
that focuses down to 7 . 9 inches. 

Task: Keeping records Most digital photography tasks can be 
accomplished with a conventional film camera (albeit with more difficulty 
and expense), but there are several exciting uses for digital 
photography that you'd never tackle using a film camera. 

For example, a photo-illustrated database of parts, products, and 
other business assets can be a . . . . ^ a. i 

...alone. It would be a pain in the neck, and pretty expensive, to tackle^ 
such a project with film and a scanner. But with a digital camera , it's 
a snap. 

Similarly, if you've recently been to a trade show or convention, you 
may have noticed an increasing number of attendees snapping away with 
digital cameras . Such events are sensory overload experiences— you see 
something cool, you store it away in your mental filing cabinet, and by the 
end of the day, you've forgotten at least half of these useful 
observations. A digital camera lets you record the show as you go, 
giving you a visual "table of contents" for your recollections, plus visual 
aids to help explain what... 

inch floppy disks for removable storage. However, each Mavica weighs 
over a pound and is the size of a school lunchbox. For trade show and 
event photography, you'll want a pocket-size, inconspicuous camera that 
fits in a jacket pocket, ready for any spontaneous opportunity. 
The Olympus D-220L is... 
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on. . . 

.believe our innovative approach towards the technology and delivering on 
time is the new way of doing business on a professional level. 



111 Executive Drive Farmingdale, NY 11735-4719 (516) 752-3333, 
1-888-5-INVOICE Websites : www. accessconununication.com 
www.mailondemanci.com E-mail: info@accesscommunication.com 

Contact: Janet Long, Marketing Communications Manager 

Access offers the following services: 

1 ) On-Demand. . . 

...design the letter or postcard to your specifications. We provide quick 
turnaround at competitive pricing, while producing a very targeted 
direct-mail piece. Visit our website for a free, on-line price quote. 

2) Invoice and Statement Outsourcing: Access is known as "The Invoice 
Outsource Company" because we offer the most... 

...Database Services: Database Hygiene, Data Mining, Customer Profiling, 
Mapping, Predictive Modeling and List Acquisition have been added to our 
postal processing services. Visit our database web site at 
www. targe tmark. com 

Company Statement: "We offer vast capabilities from state-of-the-art 
equipment that is vital to successful direct mail production." 

Concord ... envelope industry dating back to 1888. 

Moore Response Marketing 

Services 300 Tri-State International Lincolnshire, IL 60069-4419 
(800) 722-9001 FM (847) 948-1466 Web Site : URL 
http : //www.moore . com/ response 

Contact: Ruth Spasoff, Market Manager Branch Offices: Offices 
throughout the United States 

Company Description: Moore Response Marketing Services is... 

. . . Graphics , Inc . 

W224 N3322 Duplainville Road Pewaukee, WI 53072-4195 Information 
Hotline: 1-8 8 8-Quad-Can (1-888-782-3226) E-mail: qgraphics@pgraph.com Web 
Site : http://www.qg.com 

Where in the World is Quad/Graphics? 

The cities of Anaheim, CA; Boston, MA; Minneapolis, MN; Hartford, 
Lomira, New Berlin, Pewaukee... 

...its network of in-plant and remote-site service centers located 
coast-to-coast and connected through secured, high-speed, wide-band 
communication links. Complete digital prepress services include 
everything from photography through page assembly, proofing and 
engraving. Quad/Imaging ' s Advertising ...plow folder, sheeter, 

pattern perforating, 
pattern re-moistenable 
glue, numbering 

Pre-Press Services: Includes full digital pre-press department, with 
advanced scanning and color manipulation. Digital proofing, 
telecommunications and image database management. Also conventional 
stripping, color proofing and platemaking. 

Commercial Printing: Regarded as one of the Upper-Midwest's finest 
printers and lithographers serving the... and standard size formats. 

Pre-press: Complete services from digital imaging, manipulation, and 
telecommunications, to automatic page imposition and computer-to-plate. 

On-line: Turnkey internet / web site design, programming and 
implementation . 

Pre-press: 22 heat-set web presses including gapless Harris 
Heidelberg M-3000's and Mitsubishi GPX's; Harris M-IOOOBE... 
plow folder, sheeter, 

pattern perforating, 
pattern re-moistenable 
glue, numbering 

Pre-Press Services: Includes full digital pre-press department, with 
advanced scanning and color manipulation. Digital proofing, 
telecommunications and image database management. Also conventional 
stripping, color proofing and plate-making. 

Commercial Printing: Regarded as one of the Upper-Midwest's finest 
printers and lithographers serving. . . 
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... of an organization centers on processing raw information into 

enriched knowledge assets, the role of presentations is transformed. 
Instead of being reserved for the "big event " when specially prepared 
information is delivered to an audience, presentation of information 
becomes a value-enhancing activity that occurs continuously. Presentation 
begins at the conception. . . 

...ideas and concepts, the more value is added to the final product and to 
the enterprise. 

In the old model, presenters created value by merely gathering and 
delivering information, notes Richard Atkinson, chief communications 
technologist for Northrop Grumman Corp. in Hawthorne, Calif. In the new 
model, "whomever you are presenting to ... audience . 

"Right now people generally expect others to tell them something [in 
a presentation]," says Milt Thomas, manager of production services for the 
Creative and Meeting services department of Coca Cola Co. in Atlanta. The 
old model of presentation was to "motivate the masses." But in the new 
business environment, he... via the corporate intranet, where about 40 photo 
assets reside, or with a CDROM full of MPEG video, including the company »s 
television commercials. The digital - photo intranet site, which uses 
hotlinks to parse visual assets by categories, gets about 4,000 hits per 
month. When necessary, presenters can order traditional 35mm slides, 
transparencies or prints from the asset database by filling out an online 
order form. For those who need them, the national sales meetings include 
PowerPoint tutorials. 

The most important aspect of the process, says Erikson, is constant 
experimentation and . innovation . At Goodyear, new technologies and systems 
are being. . . 

...working extremely well, Erikson says. Salespeople are using the 
resources in new and surprising ways. In some cases, salespeople are buying 
their own scanners and digital cameras . "They are running with the 
technology, making customized presentations that blow you away," he says. 
Stitching Together the Mayo Clinic 

Since 1993 Mayo Clinic has... the information and the people who need 

it . 

Mitchell employs Cisco's own IPTV product to broadcast video over the 
internal network. 

For non- video events , Cisco uses PlaceWare, from the company by the 
same name, to broadcast audio and still images in the form of PowerPoint 
presentations. The system mimics .. . 

...facility/ students are assigned chairs and can interact with each other 
and the presenter. 

Mitchell refers to both types of sessions as "transf er-of-inf ormation 
events , " The company that gets the right information to the sales force 
first will win. "Sending it to them wherever they are, whenever they need 
it . . . 

...Conference Center-software, the company holds weekly seminars for 
between 50 and 100 people. Existing and new customers are invited to 
participate at a specific event , or they can check a schedule a posted on 
oracles web is to find an interesting subject and a convenient presentation 
time , 

Typically says Oracle... 



'..to navigate the Web and take the audience members to any online page. 
"We are able to give the audience a guided tour of our web site or any 
other," he says the company refers to these tours as Web safaris". 

Oracle also uses the technology for internal manager meetings , m 
many cases elimanating travel time and expense. The same techniques are 
being used for product training In addition to improved customer and 
manager communications. . . 

...Users could also set bookmarks to quickly return to topics they 
repeatedly referenced. ^ . ^ ^. 

Using a custom-produced CD-ROM cost far less than live instructional 
meetings , but its greatest advantage was giving people access to the 
information they needed to use the product on a timely basis, she says. 
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PMA's Ted Fox said, "Print-to-print is becoming mainstream and will 
become top of mind for consumers." 

This year, Fuji introduced the Aladdin Digital Picture Center, 
which has several imaging programs-f rom print-to-print, enlarging, reducing 
and cropping to image manipulation-and which can create, enhance or 
duplicate images from multiple sources. Fuji also introduced the Pictrostat 

Digital 4 00, which produces prints and enlargements and can be linked 
to a PC to print from any digital source. 

Polaroid introduced a new self-service digital imaging station. Make 

!!!images, retouch, restore and manipulate from various formats. 

Kodak gets pictures , ^ 

Last month, Eastman Kodak made a double-branded play when it announced 
a new digital service called "You We Got Pictures !", a joint venture 
between Kodak and America Online. The Internet service, to be launched 
later this year, allows a consumer to take any kind of... 

...Fujifilm.net, later this year. It is already in California stores and is 
coming to New York this month. 

Fuji's program will offer an electronic photo album, a club or 
membership option and an offer to replace photos if prints are destroyed by 
a disaster. 

The Internet service has been available since last fall in Southern 
California stores. For $4.95 per roll, consumers can access their images on 
the web site for 30 days, and can renew this for an additional fee of 

$4.95 per month. . ^ u i 4-u 

In this program, a customer brings in a roll of film and checks the 
envelope box for an Internet order . Next, the customer gets prints , a 
roll ID number and a password for accessing images at www.Fu31f1lm.com. The 
images can be e-mailed or the password can be given to others so they can 

view images . , , ^ .c^ 4-v, 

Consumers can order reprints, enlargements and photo gifts on the 
net for shipment to their home, to a third party , or for picking up at 
the retailer that originated the order. In all three cases, the originating 
retailer gets a share of the revenue. 
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unaware of any wrongdoing and is cooperating with the 
investigation . 

Thirst for tech. If there's any one trend driving the surge in 
corporate intelligence gathering , it is the ceaseless rise in the 
commercial value of technology. The huge research and development 
investments required to invent and perfect new technologies, plus... pros is 
an online employment service offered by the Monster Board 
(www.monster.com), which lists more than 50,000 job openings. Dozens of 
other Web sites , some with sophisticated search engines, are also 
helpful. "The beauty of the new technology is that it's allowing people to 
dig very deeply," says... 

. . .meaningless without the help of employees who understand how a 
particular technology is used. To find those people, competitors can 
examine a company's own Internet home page , where key technical 
employees are often listed, along with their favorite Internet discussion 

sites . By studying that information and analyzing where their research 
has been published, outsiders can draw a "brain map" of who is most 
important to the. . . 

...pumped for information or recruited by snoops posing as consultants or 
headhunters at trade shows. One common technique is the "phantom 
interview, " in which third- party recruiters working for Company A pump 
employees from Company B, even though no jobs are really available. That's 
considered unethical, but it is entirely... 

...subsidiary of Bayer's Agfa group to discuss a joint venture that would 
have given GE access to the company's hot new technology of electronic 
medical imaging. Agfa's new Picture Archiving and Communications Systems 

(PACS) allow X- rays to be transmitted over phone lines for diagnosis. Agfa 
declined to enter into a joint venture; it... 

...the expense of his former employer. 

In Kodak's case, senior executives began worrying about Worden after a 
recent retiree bragged at a holiday cocktail party in Rochester in early 
1994 that he would soon be working for a European rival. Company lawyer 
Brian O'Connor heard about it and met... 

...FBI agent to pose as representatives of a Chinese enterprise that wanted 
the latest American technology. They approached Worden. 

In a 4 1/2-hour meeting in an Atlanta hotel room that Kodak secretly 
videotaped, Worden promised to help the two set up an advanced acetate 
factory in China. That was ... have to read anything." 

Dumpster dives and brokering recycled materials fall into the legal 
gray zone. But the vast majority of today's corporate intelligence 
gathering is from open sources and is perfectly legal. Inside major 
companies, market researchers, librarians, strategic planners, business 
development managers, and others are embracing new competitive... 

...up psychological profiles of rival companies' senior executives, seeking 
clues to their motivations. They track their competitors' financial filings 
with the Securities and Exchange Commission, order satellite photos to 
spot factory expansions, and monitor the 2,000 new patents and the 5,000 
new research papers that become available every day. Another favorite... 
COMMISSION http://www.sec.gov/cgi-bin/srch-edgar. Invaluable free 
searchable database of reports filed by public companies. 



i. NEWSWORKS http://www.newsworks.com. A gathering place for more than 
125 U.S. newspapers. 

INQUISIT http://www.inquisit.com. A low-cost alerting service, it 
derives stories from newswires and other... 

...alerting service will send E-mail when a specified company posts a job. 

TIERRA HIGHLIGHTS2 http://www.tierra.com. This offline browser 
monitors firm's Web pages , automatically alerting you should changes 
occur . 

DEJANEWS http://www.dejanews.com. This is a comprehensive search 
engine to find Usenet discussion groups, where employees often. . . 

...to build a "brain map." 
VIRTUAL LIBRARY 

http://www.dut.com.tr/lists/W3VirtualLibrary/0verview.html. A place to 
locate pages of collected links among Web sites . These often lead to 
associations and experts familiar with a topic. 

NORTHERN LIGHT http://www.nlsearch.com. A new low-cost online database 
that searches . . . 

...what's out there on the Internet about them. We had one case where a 
foreign subsidiary of a U.S. company set up a Web site in the local 
language. It was much richer (revealed more) than what the parent could 
have imagined. The company damn near had a coronary when. . . 
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It has been only two years since digital cameras first reached the mass 
market, but filmless photography seems to have clicked. U.S. consumers will 
buy as many as 850,000 digital cameras at $1,000 or less this year, and 
falling prices should push sales even higher. Kodak's DC20 sells for as 
little as $199. 

Immediacy is the lure. With no film, there's no processing (or 
expense) . " Digital cameras are fantastic for instant gratification, " 
says industry analyst Kristy Holch, principal of InfoTrends Research Group. 
Moreover, the cameras are truly simple to operate, almost free of dials and 
knobs. You point, you shoot. And since the process is electronic-- 
computerized , actually — you can save the pictures you like and erase the 
rest. It's just like deleting computer files, since that's what the photos 
are. You can pipe them right... 

...and admire them on the screen. Nikon's $999 Coolpix 300 hooks up to a 
television, for family viewing. 

What's wrong with this rosy picture , however, is the number of 
buyers --as my as 30 percent by one estimate — who have returned their 
cameras to the store. Too many purchasers, say industry insiders, think a 
digital camera can replace their film camera . It can't. Not yet. 

The problem is that the images are just fuzzy enough to be annoying. 
Photos from mass-market digital cameras are fine for on-screen 
viewing, E-mailing, or pasting into a World Wide Web page . An afternoon 
birthday party can become E-mail to distant relatives the same evening. 
Small digital photos can dress up computer-generated greeting cards and 
desktop-published reports and newsletters. Most digital cameras come 



;with photo -editing software, like Photo Studio or Photo Impact, that lets 
you do basic touch-up, such as tweaking the contrast and color. 
Prints are another. . . 

...card, even if they've been generated by one of the new so-called 
photo-quality Inkjet printers. At this point in the evolution of digital 
photography , matching the degree of detail provided by film is simply 
unaf f ordable . 

On a digital camera , when you press the shutter release, the lens 
projects the image onto a chip less than a inch on a side called a 
charge-coupled. . . 

...camera convert each pixel's charge into a number representing digitized 
information. The more pixels, the sharper the picture. The CCDs in most 
mass-market digital cameras break up an image into 64 0 pixels 
horizontally and 480 vertically, or a total of slightly more than 300,000 
pixels. (A typical computer monitor displays 480,000.) If the grains of 
silver halide on 35-mm film were pixels, one frame of sharp film would 
contain 100 million. No wonder digital pictures , with 0.3 percent as 
many pixels, are comparatively crude. 

The bigger the CCD chip, the greater the number of pixels. But larger 
chips are much more expensive to produce, and bigger CCDs mean bigger files 
that need more memory. Feature-laden digital cameras , built on the 
shells of professional 35-mm models, have at least 1.5 million-pixel CCDs. 
And they cost $3,500 to $10,000. 

Still, devotees like the ease and the speed of digital cameras , 
which are about as hard to learn as an Instamatic. You can decide frame by 
frame to shoot at the highest resolution or scale back. . . 

...shoot from four to 48 pictures in the highest resolution mode and from 
16 to 100 in the lowest resolution mode. Since every function is 
electronic , digital cameras are much harder on batteries than film 
cameras are, sometimes exhausting a set of four AA batteries after just 60 
pictures. Canon's Powershot 600... 

...batteries, with up to 300 shots per charge. 

Unless you'll be shooting only outside, a built-in flash is desirable. 
Most under-$l,000 digital cameras limit you to relatively slow "film" 
with an equivalent speed of 100. Indoors, except in a bright room with many 
windows, you'll need the... 

. . .print quality. 

A few models, like the $699 Casio QV-lOO and $499 Epson PhotoPC 500, 
have small LCD screens on the back that display digitized pictures 
you've taken. Minolta's $699 Dimage V has a detachable lens tethered to the 
body of the camera, so you can keep your eye at the viewfinder even while 
holding the lens over your head. 

At this point, digital photography is less than a fixture but more 
than a fad. A full-featured 35-mm camera costs less than most digital 
cameras and produces better results. But the history of consumer 
technology suggests that digital quality will rise and prices will drop. 
For now, anyone who buys. . . 
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them available for less than $350, are billed as "photo-realistic" 



i'because they use special ink cartridges and papers to produce 
high-resolution printouts. 

While photos that are digitally developed and printed at home may 
not be up to the standards of prints made from film, they are pleasingly 
crisp and subtly colored. Photo. . . 

...cameras to you on special CD-ROMs or floppy disks or upload your shots 
to sites on the World Wide Web. Users can edit the digital images and 
then send them back to order final prints . 

Technophobes, this hobby just might cure your fears forever. The 
process is surprisingly uncomplicated. You feed a photo into a scanner, 
storing it as a . . . 

...creative flourishes. Once you've applied the finishing touches, you can 
save your pictures either in a low-resolution format to post on a personal 
home page or E-mail to a pal or in high resolution for printing. Each 
also has a number of sophisticated but unintimidating tools, as well as... 

. . . 200 more . 

Photographers who would just as soon skip scanning altogether and are 
dedicated enough to pay a premium to pursue their hobby might consider 
buying a digital camera . Storing pictures in memory, these gadgets 
let you transfer photos directly to your PC. All major camera companies, as 
well as computer manufacturers Apple and Epson, make digital cameras . 
They cost between $300 and $850. 

Then there's the let-someone-else-do-the-grunt-work approach. Photo 
finishers from Kodak to your local... 

...mail to PhotoNet (http://www.photonet.com), an online network of camera 
stores; they will be developed, scanned in and uploaded to a 
password-protected Web site . You will be notified via E-mail when they 
are ready (usually in 24 hours) . Within 30 days, you can decide which 
images you'd like to download and touch up using your own software. When 
you're finished, you can upload the edited images to PhotoNet, along with 

orders for professional prints at a cost of $6 to $10 per 24 prints. 

Or you can print your own. For $10 to $20, many photo finishers will 

digitally save your roll on a CD-ROM in a special format developed by 
Kodak called FlashPix, which any of the personal imaging packages ...in 
that range, too. Of course, you don't have to print out your pictures on 
photographic paper; if it's not for a special occasion , printing on extra 
smooth white paper, even regular copier paper, will do. 

Early next year, you'll be able to print high-quality pictures 
straight . . . 
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...a contest to find the 

"puniest" man in Denver, a statewide lifeguard contest, a 
celebration of Colorado's birthday and last Saturday's Water 
World Wedding . 

Michael Nixon and Doretta Douglas of Aurora won the chance to 
take their vows Saturday at Water World, surrounded by family 
and friends. Following the ceremony , the newlyweds took the 



iplunge down one of the park's towering water slides in some of 
their wedding attire. 

Water World also partnered with Pepsi to create the Pepsi 
Water World Family Pack - a combination of four admissions, four 
Pepsis and four slices... 

...to a history-making 163,165 visitors for the month of 

July. That was an increase of 2,206 people over July last year. 

Pen tax homepage 

Thomas & Perkins designed and created a homepage for Pentax 
Corp., one of the top five camera manufacturers in the world. 
The homepage , a product of Thomas & Perkins ' new interactive 
technologies department, puts Pentax on line via the World Wide 
Web. 

The Pentax web site (URL www.pentax.com) was previewed July 
21 at the Pentax national sales meeting at Copper Mountain and 
follows the theme of the company's current advertising campaign: 
"Life is fun. You have the pictures to prove it." 

"The. . . 

...Pentax customer match up well and it affords efficient 
communication and product information distribution, " said Anne 
Haggar, manager of marketing communications at Pentax. 

The Pentax web site allows viewers to get to know Pentax 's 
products and can be used as an educational resource for anyone 
looking to purchase camera equipment . The On-Line Photo Contest 
encourages users to search their photo albums and submit a photo 
that captures the theme "Life is fun." 

Viewers will be able to vote on their favorites, and the top 
10 winners will be posted online. The winner will receive a 
Pentax IQZoom 90 WR camera . Under Electronic Mailing Lists, 
users can participating in online discussion groups about 
photography as well as sign up to receive electronic media 
releases about Pentax products via their e-mail addresses. 

Thomas & Perkins' new interactive technologies department 
offers custom web site and CD ROM development. 

Agency decision near 

Total Petroleum is expected to make a decision on its 
advertising agency sometime this week, and word on. . . 
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DIGITAL PHOTOS LET FOLKS SEE BABY CHEAPER, FASTER 

. . . Image Craft, a Valley company that handles digital imaging for 
commercial and individual clients. 

Rob Noll and his wife, Danielle, of Waterbury, Conn., update their Web 
site monthly with new snapshots of their firstborn, Aidan, now 1. The 
photos include ultrasound images of the baby in the womb, right up to 



^pictures . 



. . load them onto a photo CD. Commercial customers might use it to display 
something like a new product or a home for sale on their Web sites . 

Individual customers, Adamson said, want to send a photo on the Internet 
when there's a new baby in the family, when they buy a... 

...a Zip disc or other digital formats. His company soon will be able to 
take a roll of film and put the images on its Web site , letting friends 
and relatives call up the shots on their computers. 

"You can call your mother up. Let's say Junior had a party at 10 
o'clock on Saturday. You come to process the film. We print it, scan it and 
put it on the Web site . She can see it at one o'clock," Fradin said. 

Fradin thinks the trend toward digital imaging will change the way 
people think about photography. . . 

...the Internet in addition to their prints. 

Customers are e-mailed when their pictures are ready to look at. They go 
to the company's home page on the Web, type in a password and view 

thumbnail images of their prints. 

Customers can select the images they like and download them onto... 
...and other items with that photo on it. 

Customers are encouraged to share the password with family and friends, 
so they, too, can look up photos - and perhaps order reprints or other 
items from the company. 
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. . . com. 

Note: I think scanner prices will continue to fall, if for no other 
reason than the pressure being brought by the rapid spread of digital 

cameras , which can be used to "photograph" documents just as easily as 
they take pictures of objects. 

Power Chinese CD 

Transparent Language has just come out... 

awards. Power Chinese has a street price of $160 or less. Information: 
800-752-1767 or (603) 465-2779 (fax); e-mail: info@transparent.com; Web 

site : www.transparent.com. 
No unzipping this Zip 

A new Zip utility from Mijenix Corp. allows you to use and modify the 
contents of a Zip... 

Graphics and is terrific at edge blending, masking, and changing color 
ranges. Instead of the usual procedure of outlining or "lassoing" an object 
in a photograph in order to remove or move it, you simply drag the 
outlining tool over any portion of the object and it is automatically 
outlined. 



The color palette. . . 
or the graphic arts, this is a remarkable tool. List price is $150. 
information: 888-824-7662 or (415) 375-1100; www.chromagraph.cs.com. 

City home pages linked 

LookSmart is a new search service with a section called My Town that 
has ??nks ^o the home pages of more than 80 cities in the United 

''''ThU'''?f^^^n;ere;ting idea. Many cities have home pages listing 
evelis and c^ty ser"cei;'in the pas? the only way I ever found out what 
was happening in other cities was from airline magazines. 

LookSmart is . . . 



9/3,K/ll (Item 1 from file: 494) 

DIALOG (R) File 494: St LouisPost-Dispatch 

(c) 2002 St Louis Post-Dispatch. All rts. reserv. 

°WEf°^SITES HELP MAKE YOUR WEDDING DAY BLISSFUL 

St. Louis Post Dispatch (SL) - Wednesday, March 4, 1998 
By: Knight Ridder Newspapers „^ „ ni n 

Edition: FIVE STAR LIFT Section: BUSINESS Page: DIG 
Word Count: 973 
WEB SITES HELP MAKE YOUR WEDDING DAY BLISSFUL 

nreview Hors d'oeuvres to taste. Gowns to pick out. Tuxedos to rent. 
^\ttlT did you know you have to pick out "colors." Then flowers, party 
favor^, inviC?ioS? a 'photographer , a band, your song. The list can give 

the affianced a headache. 

, ■ -, ,«HH^r.rr -rplated resources have migrated to the World 

and planning the happiest day of your life. 

.o. „uc. "-nPl.n„i„, one „eea= local 
".U^il to jSSof^la/lo'p't y» in touch I.U everyone fron, wedding 

photographers to officiates. 

w^rfdina Shops Online {www.advol.com/wedshops.htm) posts information 
Wedding bnops uni v Wedding Activity Timeline, which 

Ttlrtl nfne ^t^ l^^on^Ss 'b^eforf 'Jhe blessel event , when need to 

starts nine to engagement announcement into the local 

a proper breakfast J There is a western, after 

Itlll thrbridrargroor'leavffor the reception in a hayride wagon. 

one of the largest one-stop-shopping sites for .l^'^'^^^^^l^lf'^l^i; f^l 
w^^H^r^rr Channel (www.weddingchannel.com). Stop m me weaaxng ouup 

(something from their registry, of course) . 

OSABride ,„».u3abride.co„, is a bridal -S'^i- oo.e to life online^ 
117 pISn ^Silir'ore"i:tr?SrpirsSc -SiL a„d ,roo„ on top and 
experiment. Try a multi-flavored... 

come a long way, baby - the article suggests having dinner ready, taking 
is'minutesto'look refreshed when he arrives, making the evening his. 
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DIGITAL PHOTOS : ANOTHER LOOK AS READERS WEIGH IN ON NEW TECHNOLOGY, 
PICTURE EMERGES: IT'S HERE TO STAY 

TEXT: 

Last week I wrote about my experiences with some of the new digital 

cameras on the market. This week I want to share some stories of what 
readers are doing with digital photography . 

Thomas Raia, a college student on a budget, bought the least expensive 
digital camera he could find -- a Kodak DC-20 that cost less than $200. 
The camera *s small size lets Raia carry it everywhere. "I use my camera to 
take pictures of everything (and I mean everything) that goes on while I'm 
away at college, and then post them to my Web site ," Raia writes. "The 
picture quality isn't always great, but it gets the job done." 

...readers wrote in asking whether they could use their video camera with a 
Snappy or another video-capture system as a low-cost alternative to 
digital cameras . The answer is you can but you probably won't want to. 
Pictures from video cameras look fine on television, but they don't look as 
good when you display them on a high-resolution computer monitor. Video has 
less resolution and less detail than is available with digital cameras . 
The big advantage of video is that you can capture hundreds of images on an 
hourlong videotape — much more than you can store on a chip. 

A number of readers wrote to say I had made a mistake about Sony's 
Digital Mavica, the camera that stores images on floppy disks instead 
of silicon chips. Tom Spada reports his camera can store 22 to 26 pictures 
shot in natural light, and 30 to... 

...very pictures you don't want to keep. 

Robert Ames chastised me for my "Attitudes of the Rich and Famous." Why 
spend $400 for a digital camera , he asks, when you can buy a 35mm 

disposable camera for $12 plus processing? 

Well, aside from the environmental concerns, digital cameras are 
actually cheaper than film. Using film, you'll pay $1 per final print. If 
you shoot and develop just seven roles of 36 prints... 

... bright areas. Film also has permanence: Kodachrome slides will last 
hundreds of years if properly stored. You can get the best of both worlds 
by ordering a Photo -CD when you have your film developed. You get both 
your slides (or prints ) and digital copies of your images on a 
CD-ROM. 

But Photo-CD is neither cheap nor fast. Mosher Photo on Martha's 
Vineyard sends its Photo -CD orders to an outside processor, adding 
$22.98 and several days' delay to each unprocessed 36-exposure role. On the 
other hand, the quality is unmatched. I made a Photo-CD of my wedding 
album, which you can find at simson.net/photos/ wedding . 

You can make your own scans as well. Hewlett-Packard's 



PhotoSmart scanner works with slides, 35mm negatives, and prints. I'm very 
impressed with. . . 
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DIGITAL PHOTO PROCESSING SPEEDS NEWS OF THAT WONDERFUL NEWBORN SCANNED 
ONTO A DISK, A BABY'S PHOTO CAN BE E-MAILED OR PUT ON THE WEB. DIGITAL 
CAMERAS OFFER A SHORTCUT. 

TEXT: 

... center. When he returned, he had a set of prints, a floppy disk and a 
revelation . 

He had found a quicker way to send baby pictures : electronic mail. 

... Eastman Kodak Co. and Fuji Photo Film U.S.A. Inc. have rolled out 
processing services that allow average consumers to turn regular film into 
digital images that can be posted on the World Wide Web for posterity 

or e-mailed to loved ones throughout cyberspace. 

More sophisticated computer users can spring for digital cameras , 
which store images digitally rather than on film. The pictures can 

be directly downloaded into a personal computer, cropped and edited on 
screen, and distributed over the Internet in a matter of minutes. 

My mother . . . 

... me when I was a baby. So after she received my e-mail, she used a 
scanner hooked to her computer to convert my baby picture into a digital 
file and e-mail it out to me. 

The prices on scanners have dropped recently, and some go for as little 
as $99, which make... 

... printouts of Nicholas' pictures. In the near future, however, photo 
centers will be equipped with speedy, sophisticated printers that will 
enable my grandmothers to select digital images from the Web and turn 
them into traditional prints they can hang on the living room wall. 

In our early days of parenthood, my husband and I tried all those 
options. By far, what we preferred for ease, speed, and the sheer fun of it 
all was using a digital camera . 

Not everyone wants or needs a digital camera . That's why some of the 
other new services are so exciting. 

One helpful Web site that will help the newbie to Web photography 
is the Kodak Digital Learning Center, http://www.kodak.com 

Click on the Digital Cameras and Technology option and that will 
lead you to the Learning Center. This site has online ''how-to'' courses on 
manipulating digital images , cropping them and e-mailing photos. 

Kodak's site has a link to the Kodak Picture Network, which was recently 
bolstered by a 51 percent... 

... operates its PhotoNet service - http://www.photonet.com - as a Kodak 
subsidiary. Both of these services are designed for consumers who want to 
share momentous occasions - births, weddings , graduations - or just 



-their everyday pictures with friends and family. About 13,000 photo 
retailers in the United States have signed up to send images to... 
... it would take two weeks from the day I dropped off my film for my 
pictures to be posted online. If I had used the digital camera , I could 
sign up for the network and transfer pictures within minutes. 

I'm still dubious about the need for these networks. Most Internet 
service providers now allow subscribers to have a free Web page where 
they can post photos. There are also a growing number of Net-based 
businesses that will create an online photo album for you. I suspect that 
the greatest value in these networks will be in ordering prints of the 
digital photographs from a Web site and having them delivered 

anywhere. 

In addition, Kodak is promising its film kiosks will soon be equipped to 
make prints instantly from images posted online. I can see my grandmothers 
going to these kiosks, looking up Nicholas' online picture album, and 
ordering an 8-by-lO of their favorite pose. 

Not to be outdone, Fuji Film U.S.A. introduced its own digital 
photography service, called Fujifilm.net http://www.fujifilm.net Similar 
to the Kodak Picture Network, Fujifilm.net is a multifaceted service that 
turns ordinary film into digital images that can be published on the 
Net, distributed via e-mail, and ordered in print form with a few clicks of 
the mouse. 

The service is so new that the searchable database of participating Fuji 
Film retailers on the Web site wasn't working at press time. 

The way it's supposed to work is that consumers can drop off their film 
and request the roll term option enables users to create personalized 
digital photo albums with the aid of PictraAlbum software from Pictra 

Inc. http://www.pictra.com These digital albums can be shared with friends 
and family, or. . . 

... and I think his image should be everywhere. And one of the options with 
Fujifilm.net will help us spread the message. With our new digital 
images , we can now create personalized gifts bearing Nicholas' likeness. 
T-shirts, coffee mugs, buttons. 

Move over, Gerber baby, you've got competition. 



CAPTION: 
PHOTO 

PHOTO 

Processing services that turn regular film into digital images have 
been introduced by Eastman Kodak Co. and Fuji Photo Film U.S.A. The whole 
nature of photography is facing an upheaval. 
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WEB SITES HELP SET UP THE TIES THAT WILL BIND COMPUTERDOM HAS AN ANSWER 
FOR MOST EVERY WEDDING QUERY. 



... a toll-free phone number for your guests to call and leave personalized 
voice responses to your invitation. 

These days, couples can register all their wedding plans and facts, 
and schedule wedding -related chats, on the Net. A new company called 2b 
married.com - http://www.2bmarried.com - offers a six-month package deal 
for $250 that allows a couple to post large-format pictures of themselves 
and directions to engagement parties , showers or the wedding , and to 
conduct chats with other 2b married couples in order to exchange ideas. 
Guests can also RSVP via e-mail at the site and. . . 

. . .mail, of course. 

Keep in mind, though, that you should be very careful in picking 
businesses - both in the real world and cyberspace - to provide wedding 
services. You want to be as sure as possible the vendor won't disappear 
before your special day. 



9/3,K/15 (Item 1 from file: 638) 

DIALOG (R) File 638 : Newsday/New York Newsday 
{c) 2002 Newsday Inc. All rts. reserv. 

09843023 

Shopping Cart Smarts. SEE SIDEBAR: Some Pointers for Online Computer Buyers 

Newsday (ND) - Wednesday December 9, 1998 
By: Lou Dolinar. STAFF WRITER 

Edition: ALL EDITIONS Section: PLUGGED IN Page: C03 
Word Count : 1,883 

... that an uncertain relationship exists between advertising and content, 
one that can be less than obvious. All sorts of alliances and 
reimbursements are embedded in Web pages and links, not all of them as 
obvious as advertising in a newspaper. If portals like Yahoo! are the 
shopping malls of cyberspace, limiting your... 

your online shopping adventure by learning as much as you can about the 
merchandise that interests you. That means studying the Big Four: CNET, a 
Web site with scads of original reporting; Ziff-Davis (which publishes 
PC Magazine, Family PC, MacWeek) ; CMP Publications (which publishes Windows 
Magazine and Information Week) and IDG. . . 

s site at www . computers . com/?st . cn . Hardware . more . co ) is concise and 
especially useful for beginners. Hardware is organized generically 
(desktop, notebooks, scanners, digital cameras , modems, etc.). There's 
also a solid lead-in describing how, for example, a modem works, the latest 
trends and links to a series of... com, which is also offering a finance 
plan ($29.95 per month) for the hot new iMac. 

— Packard Bell / NEC at www . pcf actory outlet.com/ homepage .asp, which 
even has a mailing list for particularly hot deals. 

-- IBM at www.ibm.com/Shop. 

— And the traditional mail-order vendors, including Gateway... 

online superstores. Most are outgrowths of catalog operations, and 
you'll usually find more product detail in their catalogs, which you can 
order via the Web site : 

NECX at www.necx.com 

-- PC Mall at www.cc-inc.com/home.asp 

-- Tiger Direct at www.tigerdirect.com 
-- Mac Connection at www . macconnection . . . 



CAPTION: 

. . . end of text) . Newsday cover photo Illustration / Tony Jerome- Pc user 
wearing a santa' cap, sitting in front of his pc shopping online. COVERrOn 
Dancer , On Prancer, Online. Some tips for buying computers in 
cyberspace. Newsday cover photo Illustration / Tony Jerome- Pc user 
wearing a santa* cap, sitting in front of his pc shopping online. 
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his python calling card, or other similar memento mori, on the hard 
drives of about 30 people whose idea of fun is to deal in digitized 
photographs of children engaged in sexual acts. 

But isn't breaking into someone else's computer and erasing its files, 
like, totally breaking the law? 

"It. . . 

. . . jury anywhere in the world that is going to convict me for invading a 
child pornographer ' s computer and destroying it. Or, in the unlikely event 
they find me guilty, find one that'll send me to jail. If worse comes to 
worst, guess what - you just made a national martyr. . . 

...led to the private servers of child pornographers . 

On these servers the operators used a kind of software that 
required new users to upload new images of child pornography in order 
to gain access to the online library's wealth. Valor gained acceptance by 
stealing legal images of kids over the age of 16 from adult Web sites 
and offering them up as images of children much younger. 

Rather to his surprise, that same night the regular operators of the 
channel all had. . . 
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...Joel Evans, when asked why retailers are suffering. "People have all the 
electronics they want." 

The makers of stereos and TVs disagree. They point to digital 
cameras , large-screen televisions, digital video discs and automobile 
navigation systems as examples of new products that should interest 
consumers if retailers give the appropriate sales pitch. 

"We tell people. .. consider Nobody Beats the Wiz a major violator.) 



Still, at least one disgruntled shopper took his beef to the Internet, 



•establishing the Wiz Hate Club Web site 



(http://www.webexpert.net/jchudy/wizhate.htm), which includes a list of 
alternative retailers. 

Such negative publicity may have encouraged some computer users to 
patronize... led him and his four sons to open the first Wiz store in 1976. 
Similar tributes later appeared on store signs and the company's Web 
site . 

All omitted one fact: the founder's name, Norman Jemal . 

That surprised people accustomed to advertisements from metro area car 
dealers and the P.C... 

. . . and Fall 

In 21 years, the electronics retailer grew from a handful of city stores to 
the area's largest seller of TVs, VCRs, stereos, camera , computers, music 
and other electronics goods . 

1976: Norman Jemal and his sons open the first Nobody Beats the Wiz store 
on Fulton Street in Brooklyn. 

1986: The Wiz enters New... Opens first superstore in Scarsdale, N.Y., 
followed in 1991 by even larger stores, the first in Lake Grove. 

1993: Launches Founder's Day sales event but doesn't name the Wiz' 
founder in the campaign. 

1995: Begins opening stores in upstate and New England. 
1995: Has trouble paying its suppliers... 
. . . than half . 

February Avoids liquidation with a $91-million buyout by Cablevision 
Systems Corp. 

SOURCE: Newsday research 

Nobody Beats the Wiz 

What it does: Sells electronic products, including TVs, VCRs, stereos, 
camera , computers and music. 

Headquarters: Carteret, N.J. 

Operations: Had 63 stores in New York, New Jersey, New England and 
Washington area;, all now closed except... 

CAPTION: 

... by David L. Pokress -WIZ store* closings, like the one at Hicksville's 
Broadway Mall, were a sign of the chain's misfortunes. 3) Newsday Photo 
by Dick Yarwood -After buying Nobody Beats the WIZ, Cablevision elected 
not to continue operating the chain's traditional south Huntington 
location . 
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... the Internet for shopping areas and stores in the city you'll be 
visiting. Now that retailers understand the power of the Internet, most 
have Web sites where you can check out their wares. 

-- Ask a pro. If a European vacation is in your travel plans, check with a 
local antique shop... wise. You may want to get the advice of your designer, 
if you are working with one. Ask your hotel to help you get a digital 
scan made of a photo , and e-mail it off for another opinion. 

If you're computer savvy, bring a camera to take a digital photo of 
an item. Then download it onto your laptop and e-mail it yourself. 

This can be a lot faster than faxing a photo or... 

. . .better resources than you do to get things fixed -- and in some areas it 
may be cheaper than back home 

Document the piece. Take a photo of the piece you purchase . Pay 
special attention to details such as hardware and removable parts that 
could be switched or stolen before or during shipping 
-- Ship and insure it... 

. . . ORLEANS 

New Orleans may not be the first place you think of to shop for furniture, 
art or decorative accessories. 

But, along with 24-hour parties and drinking in the streets, that city 
does has a good selection of specialty and antique stores and high-quality 
art galleries featuring local artists... had a similar one built when I 
returned . 

Instead of ending up with a table I liked, I got a kitchen island I loved 



NO PURCHASE NECESSARY, BUT BRING BACK PHOTOS 

You don't have to buy furniture or art to bring back something for your 

home. Take photographs of things you see on the trip to serve as 
inspiration later for... 
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PICTURE PERFECT PHOTONET PUTS SNAPSHOTS IN DIGITAL FORM FOR ONLINE USE 

No scanning, up- or downloading is required to order the digital 

images . Consumers check a box on their photo order envelope and pay 
an extra $6 per roll for 30 days' archiving and unlimited e-mail. 



You can add shots from a digital 
scanned, to your PhotoNet collection. 



camera , or older pictures you ' ve 



''It is stupid-proof,'' says Kodak spokesman Tony DeFazio, sending along 
an e-mailed shot of himself and. . . 



Users can include photos with e-mail, download them to a hard disk or 



cartridge drive for local storage, or put on their own W^^ 

nil st^ifjft gfo^fy Prinj: t^l.t -^:i^u:^^fr '.LI on cuM^e waiis. 

If people like what they see, they can order extra prints - or 
coffee mugs and mouse pads, if the spirit moves. 

-■It doesn't ask consumers to break their behavior patterns," DeFazio 

says . 

PhotoNet has been... 
. . . the Internet . 

An Araoahoe County company, Sedona Digital Print Service, offers an 
online sellTce usTnJ the LtoPrint equipment made by its parent company, 
Sienna Imaging. 

wedding Photographers have turned to the Web -^a^^V,- ^-ass^the 

'E^:r^orXo?ograp"y ol ^De^v^ffLture a sampler of pictures from recent 

"^^^ihe^ 'w:^ '°'1i-s ^^efvertolurposes: Not only do the Web pages 
sell phot^^rinJs to far-flung family and friends of newlyweds, but they 
promote the studio's work to future customers. 

And Polaroid Corp. just announced a digital photo printer called 
rnior Sho? wSJch uses its longtime instant photo expertise plus the 
brand-nel; universal serial Bus cLnection technology, to put a fast, easy 

...every 20 seconds," said Carole Uhrich of Cambridge, Mass. -based 

Polaroid. 

The printer, which costs about $300, allows users to reproduce 

everything ?rom their own digital pictures to Internet xmages or 

?owe?Poin? slides. ColorShot film costs about a dollar a prxnt . 

INFOBOX 



E-photo albums 

Sharing snapshots at Net speed 



1. Take vacation or special occasion photos 

2. Deliver unprocessed film to any of 30,000 retailers nationwide who offer 
Kodak PhotoNet Online. 

3. By sharing a PIN number with friends /^^'^y reprints, 
coffee mugs, jigsaw puzzles... or a mouse pad directly from Kodak. 

-Your photos may be on a secure Web site before you get home. 
LIB7 
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Boulder. 

JonBenet Ramsey Web Site Page - www. ...style ranch vacation at 
this site, based in LaPorte. 

IMBA - www.orca.org / IMBA 

International Mountain Bicycling Association of Boulder hits the Web 
trial with events , sponsors and rules of the road for off -trail cycling. 

Never Summer Nordic - www.nsnyurts.com 

At this site you can rent a yurt or... 

...of Words - www.geocities.com / Athens / 1503 

Submit your favorite word - or your tale of a Truly Bad Date - for copy 
editor Katherine Boiler's home page . 
PLACES 

Budget Travel - Save Cash - www.budgettravel.com 

Get out of town cheap with Frank Fulton's Web guide to inexpensive 
travel - a perfect example... 

answer you had to trek over to Regent Hall, stand in line and ask it 
yourself. Now students head to cyberspace. 

SPORTS 

Denver Broncos Official Web Site - www.denverbroncos.com 
The official poop, including all the new uniforms. 

The Denver Broncos Page - members.aol.com / BroncoPage / index.html 

The unofficial poop by. . . 
...media twist on an ancient game, as done by a Colorado consulting firm. 

INFOBOX 



InsideDenver . com 

For links to all of the 100 Great Colorado Web Sites , start at the 
Rocky Mountain News' own site, InsideDenver.com. 

The site also features: 

* Going Out - An entertainment planner that provides instant maps. 
^ Rocky Preps . . . 
CAPTION: 

Color Illustration 

COLORADO'S TOP 100 WEB SITES . By Todd Lindeman / Rocky Mountain 
Ne ws . FILE: UNAVAI LABLE 
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... t surprise that the Dolphins haven't felt aftershocks from the 
ground-shaking moves that have befallen the Marlins. 

' 'We had a board of trustees meeting a couple of months back, and I 
walked out with Wayne as he left,'' Jones says. ^'He turned to me and said, 
' You guys make . . . 

...into their new arena next season. 

Miami's 16-man coaching staff is among the largest in the NFL. The team 
bought a $15,000 digital camera to make the pictures on its website 
better. The state-of-the art practice field was torn out last year and 
replaced with a better one. The locker room in the five... 
...the players that management is thinking about us,'' Walker says. 

Huizenga also signed off on a project in which the Dolphins spent 
$100,000 to buy 280 vintage photographs of historic moments from 
newspapers and magazines. The photographs now line the halls at the 
training facility . 

The Dolphins coaching staff rides one of Huizenga ... Besides working in 
the league for these past so many years, I also see how other owners handle 
things because coaches go to the league meetings we all compare notes. 
Wayne is a model owner. Everything we do is first class. Anything that 
helps us win football games , he gives us the green light to try. 

Other teams don't furnish certain meals for their players. We do. 
Other teams don't always... 
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TEXT: 

I 'm afraid I can't invite all of you to my son's upcoming 4th birthday 
party , but I do want to crow about the party invitation I created. 

I think I had more fun making the invitation than I'm likely to have 
watching a houseful of preadolescents tear up . . . 

. . .bored silly. ) 

Have fun 

But now, I can print out colorful, fun and impressive doodads. I did a 
quickie certificate of appreciation for a community event my boss was 
hosting. It looked like something you could have paid a lot of money for, 
and it was perfectly personalized for the date, event and location. 



My wife made a homemade color business card for me that was so much fun 



she had my co-workers lined up to. 



...scanner that can handle an 8-1/2-by-ll sheet, starting around $350, or a 
snapshot scanner for around $200. They will make an electronic copy of 
your image , so you can use it like any other art on your computer. 

If you don't want to spend that much, don't have room... 

...how to use one, some film developers will put your pictures right onto a 
floppy diskette. 
Diskette deals 

One of the country's biggest mail- order houses for putting pictures 
on a diskette is Dale Laboratories in Hollywood. For $5 added to the cost 
of developing a roll of film (that's 24 shots; $7... photo developers can 
use this service to put your pictures on a diskette, or you can mail in to 
a developer who uses it. The web site includes a list of local and 
mail-in dealers. 

* Dale Laboratories 

http : / /www . dalelbs . com 

Based in Hollywood, this film developer uses Disk Pix to... 
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...to change the way we think of photographs. 

Set up in the shadows of Microsoft, Gates' privately held Corbis aims to 
create consumer demand for electronic images of fine art and current 
and historical photographs. That means carving out an industry where one 
barely exists — and an industry that Corbis executives think. . . 

...the famous to news photo negatives just now being viewed. 

''The question we're trying to answer is, 'How do you maximize the power 
of pictures in a digital world?' says David Rheins, vice president 
of Corbis' consumer division and a veteran of popular magazines Spin and 
Rolling Stone. He's using what the company learned from its critically 
acclaimed but highly unprofitable art and history CD-ROMs to create 
interactive Web sites and to offer consumers posters and prints on 

line . 

Already, individuals can search part of the Corbis collection via Compaq's 
Alta Vista Internet directory. . . 

... posters and prints are sold via the Corbis Store {www.corbistore.com). 
And Premiere magazine and Corbis offer Hollywood retrospectives at 
www.corbis.com. A Web site featuring the Ansel Adams collection and 

partnerships with other media are in the works. 

Currently, Corbis' revenue comes mostly from selling rights to images for 

. . . Albert Einstein sticking out his tongue, Marilyn Monroe with her skirt 
flying up and Ansel Adams' nature photographs. 



So far, 1.3 million of the images have been converted to digital form, 
and the company's teams of photographers, artists and software experts are 
scanning in about a 100,000 pictures per year. Corbis' holdings include... 

. . .crown jewel, ' ' Rojas says. 

Many of the most significant photos in the Corbis collection are from the 
Bettman Archive, a collection of millions of historical photographs , 

purchased in 1995 for an undisclosed sum estimated at several million 
dollars. The Archive contains the entire 11.5 million image United Press 
International photo collection, chronicling the century *s top news events 
As UPI headed toward bankruptcy, it ceded control of its archives to 
Bettman in 1984 for about $1.1 million. 

''The collection is not even... 

. . .commercial side. 

Corbis' strategy is a puzzle to Bahar Gidwani, CEO of Image Stock, a New 
York company that also markets professional photographs via its Internet 

site , www.photostogo.com. But he recognizes them as a potential 
competitor. ''We're interested in making money,'' Gidwani says. ''Corbis' 
goals are much more nebulous ... and sees it as a wise long-term investment. 

''They are investigating what could be hugely profitable business 
models, ' ' says Gerard, publisher of The Future Image Report, a digital 
imaging trade publication. ^^They have much broader ambitions.'' 

''They are the only ones addressing the consumer market as part of their 
long-term business plan. . . 

DESCRIPTORS: BILL GATES; ELECTRONIC IMAGES / BUSINESS; PROFILE 
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. . . 500 stations to begin broadcasting now. So far, 42 of them have agreed 
to do so. Today, these stations are airing select movies and sporting 
events filmed in HDTV format. 

Many stations, though, are reluctant to embark on upgrading their 
facilities to broadcast HDTV. The technology leaves them in a Catch. . . 

CAPTION: 

To buy or not to buy ? 
PROS 

Bright, crystal-clear pictures that make television images seem almost 
real. 

Six-channel, digital surround sound (for folks with properly equipped 
audio systems ) . 
A new wide television screen, shaped like a movie screen. 

Digital transmission of the TV signal means the pictures will be totally 
free of interference . 

Digital television signals also can be used to send e-mail, Web pages , 
computer software and interactive programming. 



CONS 

High-definition sets sell for $5,000 to $10,000, and the price probably 



* won ' t dip below $1. 
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TEXT: 

Kodak set up an Internet scrapbook for its photo processing customers 
Monday that enables them to store or transfer pictures electronically . 

Here's how the Kodak Picture Network works: When customers drop off 
film to be developed, they can choose to get the photos stored 
electronically . When the film is ready, customers get a code that gives 
them access to their images on Kodak's Web site . There, they can order 
reprints, send electronic postcards or share the code with friends and 
relatives who wish to view the photos online. 

...exposures online. The pictures stay on the Internet for 30 days, and can 
be viewed by supplying a password. Reprints and gift items can be ordered 
online, and the photos can be e-mailed. 

Kodak Picture Network: http://www.kodak.com 

PhotoNet: http://wolf.photonet.com -The Microsoft Network plans to 
make it easier for... 

... p.m.: Andrew Young delivers a keynote address on global economic trends 
to the Comerica Economic Forum in Dallas. RealAudio required. 
http://www.audionet.com/ events /comerica//970826 -4 p.m.: Actress Susan 
Pratt of "Another World." AOL. Keyword: SOD -7 p.m.: Atlanta author Anne 
Rivers Siddons ("Up Island"). BarnesandNoble . . . 
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The idea is aimed at consumers who are far enough into the digital age to 
have a computer but hesitant enough to have resisted buying a digital 
camera . 

The images stay online for 30 days, longer if the customer wants. 
While they are online they can be downloaded and e-mailed. The digital 
images can be cropped, enlarged and otherwise touched up. 

Use of the images is free, so a consumer can hand out the code to 
friends and. . . 

...or order reprints. PictureVision sees the idea as answering a huge but 
untapped demand for sharing family photography. The company suggests 
dropping off pictures from " parties , graduations , family reunions, 



V weddings and Little League games," as well as photographs of the new baby 
that can be included in e-mail announcements. 



Among participating processors are Wolf Camera & Video, which has a 
number of metro Atlanta locations. Mail order is available through Mystic 
Color Lab. 

For more information, check out the photonet Web site , which can 
also be reached via the site for PictureVision 

(http://www.picturevision.com) . TXT: 

Chain pain The Internet has apparently done wonders for the... 

warning about the "Good Times" computer virus has been repeatedly 
debunked to no avail, writes Seth Stevenson in Slate. He quotes a Good 
Times FAQ Web page as saying, "It's no longer accurate to speak of 

^ comebacks' and ^outbreaks' of Good Times. It's just there part of the 

landscape, like... 

a page on suspicious Internet chain letters 

'(http://ciac.llnl.gov/ciac/CIACChainLetters .html), as does the U.S. Post 
Office (http://www.usps.gov/ websites /depart /inspect /chainlet . htm) . 
There's also the Craig Shergold Saga page (http://www.heimbaugh.com/classic 
/craig. shergold/) . Also, the Make Money Fast Myth... 
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PERSONAL TECHNOLOGY DIGITAL PHOTOS NO LONGER JUST FOR THE PROS NO FILM 
NEEDED: NOW THAT THEY'VE BECOME MORE AFFORDABLE, IT'S TIME TO TAKE A LOOK 
AT CAMERAS THAT PRODUCE ELECTRONIC IMAGES SUITABLE FOR SENDING AS 
E-MAIL OR DISPLAYING ON THE WEB. 



TEXT: 

...Internet, sent as e-mail or displayed on the World Wide Web. 

A new breed of consumer-priced cameras now makes it possible to take 
digital pictures . No film is needed, and when the pictures are 

displayed on a computer screen, they look clear and crisp. The technology 
to do all this has been around awhile. Newspaper photographers sometimes 
used high- priced digital cameras to take pictures of news events 
and transmitted the images almost instantly over telephone lines back to 
their offices. 

But now a digital camera can be purchased for as little as $200. You'll 
find these cameras in photography and computer-store display cases. 
Ordinary people are buying them and using the electronic images they 
produce for Web pages , to exchange pictures with Internet friends and 
to create family albums that can be stored on a computer. 

A comparison 

We took a look at two of the most popular digital cameras to see 
how they stack up against the now old-fashioned film camera. Here's what we 
found: 



side on a computer screen, you. 



...larger data files. The larger 

data files let it use a higher resolution than that of the Casio camera. 
Also keep in mind that these pictures haven't been retouched. Digital 

pictures can easily be manipulated to enhance colors and brightness, and 
both cameras include software to do that. Sources: Casio, Kodak, staff 
research / Paige Braddock / staff 
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...program, substituting and adding drawings and photographs as you like. 

Most such programs also let you import your own graphics. And if you have 
a digital camera or scanner, you can import personal photos, too. 

The program will give you some freedom to change the size and style of 
letters . It may. . . 

... looking photos, you'll want the higher quality of a printer made in the 
past few years . 

The design will be turned into its mirror image on its way 
electronically to the printer, where you have slipped in a transfer 
sheet . 

You take the transfer sheet, place it design-side down on a T-shirt... 

...my first trial-run T-shirt I was already making plans to put it to work: 
family reunions, small-business or departmental celebrations, kids' 
sporting events , etc. 

The cost isn't a problem. The programs initially cost $20 to $50, 
providing several transfer sheets and a free T-shirt sample along. . . 

... limited to three replacements per household. There's a printed catalog 
for ordering garments and transfers, as well as a toll-free number and a 
Web site . 

Hanes T-ShirtMaker (Hanes, 800-4 2 6-3728, www.hanes2u.com) is also for 
Windows and, naturally, is connected to Hanes garments. T-ShirtMaker comes 
in . . . 

for instance, by clicking on examples rather than selecting from menus. 
However, there are only 5,000 clip art images and 50 fonts and no photos . 

The catalog for ordering garments and transfers is built into the 
program and includes some professional presses - appliances costing $500 to 
$1,300 - if that little home iron isn. . . 
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RACE TO GET INFORMATION OUT IS OLYMPIC EVENT 
...virtual ticket and data base. 
Information relay-ricochet 

This year marks the debut of cyberspace's take on the Olympics. The 
first "official" Olympic Games Home Page on the World Wide Web 

(http://www.atlanta.olympic.org) was created by ACOG and International 
Business Machines (IBM), and they expect some 250,000 virtual visitors per 
day once the Centennial Games start Friday. These other Web pages with 
Olympic information add to the offerings: 

*NBC - 

http : //www . Olympic . nbc . com 
*AT&T - 

http : //www, Olympic . att . com 

*The Atlanta Journal-Constitution - http... 

...to be exact) would fill a daily newspaper every day for 10,000 years. 

Highlights of the framework include: 

*The results system, which provides instant confirmation of winners. 

This system was designed to manage results of the 271 medal events and to 

transfer the data - in less than one second - to judges, scoreboards, 

media, and attendees in Atlanta, and then to fans worldwide via the... 

athletes, coaches, volunteers, and media members attending the Games. 
Some 1,800 touch-screen kiosks will be set up in the Olympic village to 
provide event schedules, results, biographies, historical data, and even 
v^eather forecasts. E-mail and an electronic bulletin board will allow 
athletes and other users to communicate with... 

... 1996 Centennial Olympic Games Web server. This will make the '96 
Olympics the most accessible Games to fans ever. You can buy tickets 
through the home page , but if you plan to stay home, this site - along 
with your TV - will be the next best thing to being there. "We like to... 

... instant communication. And security must run a tight ship. Even weather 
and traffic advisories need to be accessible. 

One of the most talked-about news- gathering tools is a system called 
SCARLET - Synchronous Communications Accessing Real-time Live Event 
Television. SCARLET will enable reporters, officials, and others to keep up 
with events by choosing up to 60 channels of video. They will also be 
able to get up-to-the-second results for these events along with 
schedules and other information. The project is a collaboration of 
BellSouth {which provides the fiber-optic distribution network), 
Scientific-Atlanta ( electronics ), and Panasonic (video cameras and 
displays in the Olympic Village and ACOG Operations Center) . "Document 
processing," or hard copies of results, team statistics, start lists, and 
heat lists will ... coaches , and family back home. {AT&T, and its spin-off, 
Lucent Technologies, is providing telecommunications services.) 

With such a large-scale, data-heavy international event like the 
Olympics, back-up systems and recovery plans are paramount. 



"Whatever small glitches occur, we expect they will not be apparent to 
the public, and they'll be fixed immediately," says IBM's Battaglia. 
"Overall," she adds, "we should get a 10." 

WHAT'S ON THE OFFICIAL OLYMPIC WEB SITE 

To log on, point your Web browser to: http://www.atlanta.olympic.org 

Currently: 

Competition Program 

Tickets - what's available and how you can purchase 

Olympic merchandise you can order 

Venue information, including photographs and 3-D visualization tours 
through Atlanta's stadium 

Web site visitor guest book 
News 

Atlanta maps, travel information, weather forecasts 
Program for Atlanta Olympic Arts Festival 
Broadcast coverage video clips 
Fun stuff for kids featuring... 
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DIGITAL CAMERAS READY TO HIT MAINSTREAM STORES 

TEXT: 

No film to buy . No developing costs. Instant photos . That's the promise 
of digital photography . And it's coming to a store near you. 

Until now, color digital cameras have been an expensive specialty 
item. But early next year, several manufacturers will market models for 
just under $500. Some industry officials expect the cameras will quickly 
become a mainstream consumer item. A spokesman for Eastman Kodak Company in 
Rochester, N.Y., predicts the industry will see a $300 digital camera 
before long. 

and it's going to snowball,'' adds Mike Spataro, spokesman for Polaroid 
Electronic Imaging Systems, a business group of Polaroid Corporation, based 
in Cambridge, Mass. '' Digital photography is the most important thing 
that's happened to photography in decades.'' Polaroid says it will begin 
selling a digital camera soon. 

Digital cameras are different from traditional models. They capture 
images on a computer chip rather than on film. Since there's no film, 
there's no developing... 

... pictures are available immediately, which has many advantages, but they 
require a computer to view them. 



* inspects a digital camera , the Dakota DCC-9500, in Cambridge, Mass. 

Today's affordable digital cameras don't have the quality of film-based 
cameras., R. NORMAN MATHENY - STAFF 
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...selected as one of five finalists for a 1997 Codie Award, offered by the 
Software Publishers Association for the best integration of content into a 
Web site . 

"We are really just following people where they shop, where they 
congregate," said John M. Klipfell, senior vice president of electronic 
marketing. "While it is... 

offerings to detract much from its traditional business among women. 
More than 60 percent of those who have bought greeting cards through the 
company's Web site and software product so far have been men. 

"For us, that's an unbelievable amount," Blakemore said. 
CreataCard Plus is an easy-to-use program. . . 

. . . Internet . 

Another option: You can beam a card electronically to American 
Greetings, which will print it out and mail it for you. 

The company's Web site - not to mention its similar electronic shops 
on America Online, CompuServe, Prodigy and the Microsoft Network - offers 
on-line shoppers hundreds of cards and animated... 

e-mail. The on-line cards also can be sent to American Greetings to be 
printed and mailed traditionally. 

Both the software program and the Internet site offer "reminder" 
features that will notify a computer user electronically when an important 
birthday, anniversary or other event is approaching. The company recently 
added a feature to its Internet site that allows a personal photograph 
to be embedded into a greeting card. 

In the days leading up to Christmas, about a dozen industrial-strength 
ink . . . 

1.95 for its e-mail greetings, including animated versions. The company 
charges $1.50 to $3.95, plus postage and tax, for cards it prints and 
mails from electronic orders . 

There is also Hallmark Cards Inc., American Greetings' larger 
competitor, which offers a solid software program produced by Microsoft 
Corp. The Hallmark software ranked fifth... 

compare our product with others, I don't have a doubt in my mind which 
you will consider the superior product." 

For your information 

The Web sites of the two greeting card companies are at: 

http : / /www . americangreet ings . com 



ht tp : / /www . hallmark . com 
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...it has a bit of fun,*' says Sharper Image spokesman Lou Soucie. 

The wit is more biting at Archie. ""Are you a nerd?'* asks its Web 
site . ""Do you ever browse at Radio Shack? On a date? If so, then Archie 
McPhee is your mecca . ' ' 

With a single store in Seattle, about... 

...ruler - and a face to strike fear into every parochial-school alum - the 
spark-spitting nun has quite the wind-up. 

Mom & Dad 

The Sharper Image 
Magic Light Keyboard 

$240 

Electronic keys that light up in sequence guide beginners through 100 
built-in songs. Who says vacation slides are the high point of family get 
- togethers ? 

Archie McPhee 

Mini Accordion 

$21.50 

Anyone can play chopsticks, but the life of the ^ party knows there's 
nothing like a squeeze box and Lady of Spam to bring the folks to their 
feet . 

Sister Tiffany 

The Sharper Image , ^ ^ • 

SlamMan... rag-wrapped mummy with this historic set of rings. 
Glow-in-the-dark eyes will not illuminate keyholes, but look way cool. 

Credits: The Sharper Image catalog (to order phone 1-800-344-44 4 4 or 
log on at http://www. sharperimage.com); and Archie McPhee (to order phone 
425-745-0711, or log on... 
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The industry these days is all technology, all the time. Who has the 
best online multiple listing service? Whose online mortgage application 
web site is faster and better? Whose mapping software is better, who 

has the best school-information reporting system, who can tap into which 
database to profile... 

The 30-year-old family business, based in Shafter, Calif., deals mainly 
with schools, museums and nature stores, and also sells butterflies for 
release at weddings and other celebrations. White said he decided to come 
to the Realtor convention just two weeks ago, ""and there's no way this 
isn' t . . . 

knives and screwdrivers, each stamped REALTOR. (No rude jokes about the 
profession, please.) 

How does this stuff compete against the software systems and full-motion 

digital cameras that were the toy of choice at this yearns convention? 

""That is information. This is fun stuf f , * ^ said Jerry Josy of Garland, 
Texas, who . . . 

CAPTION: 

COLOR PHOTO , (3) 

a ""The Buyers Family"" mug; a butterfly; a ""Afternoon Focaccia"" 
recipe postcard 
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TEXT: ^.^ 
...it can be distributed over the internet and manipulated to hide its 

origins . 

Digital watermarks try to overcome this problem by adding hidden 
information to digital images , video clips or music. A digital 
watermark is a code interwoven into the original data that is supposedly 
imperceptible to listener or viewer. 

...digital watermarks only began around 1993 but the subject is now 
attracting intense interest, most recently from record companies worried 
about the proliferation of music websites that do not pay royalties. 

In the past two years, at least a dozen watermarking technologies have been 
developed, as well as complete copyright management... 

...and the slow speed of today's internet. 

The excessive time required to download high-quality images makes it 
unrealistic to expect many users to buy stock photography over the web, 
for example. But Mr Davis is confident the internet will soon be fast 
enough to support such applications. 

"As internet bandwidth increases... 

...that can alter watermarks created by Digimarc, Signum Technologies and 



• other vendors so that they can no longer be detected. 



StirMark is available from the website of Fabien Petitcolas, a researcher 
at the University of Cambridge (UK) . A specialist in "steganography" - the 
science of hiding information - Mr Petitcolas uses his website to expose 
the vulnerability of today's commercial products. "These schemes are not 
robust enough and hence the current technology is not ready for public... 

One such technique is MP3 and the music industry is particularly 
interested in methods of watermarking and encrypting MP3 files because of 
the proliferation of websites illegally distributing copyright music m 
this format. 

The same issue could soon affect the digital TV industry. Christoph Busch, 
head of security technology at the... 

designed hardware, the system can embed watermarks in video streams in 
real time, so allowing it to be used for the live transmission of sports 
events , for example. 

Such content loses much of its value if it is retransmitted later so 
pirates must "attack" the watermarked video stream in real time... 
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The idea for Photodisc . com, a library of photos that can be downloaded from 
the Internet, was born in a brainstorming meeting . Back m 1991, Mark 
Torrance and Tom Hughes came up with 10 ideas. Photodisc worked on the best 
and generated more than Dollars 2m a... 

copyright - he had previously founded a company called Muzak 
specialising in "easy listening" music - and Mr Hughes' knowledge of the 
media. Both men felt that photographs , in a digital format, would be 
distributed over the Internet, and they wanted to get online early. 

Images of the US for Dollars 160m in February 1998. And last November, 
it won the small-to-medium enterprise category of the FT Business web 
site awards sponsored by MCI Worldcom Internet company, UUNET. 



Pictures of office workers are 
the site. Photographers get a. 



among the most popular images bought from 



...downloaded. Frequent users, 
companies' own network server, 
the images . It is also possible to 
Photodisc web site . 



such as IPC, can put the database on their 
so there is no telephone cost for accessing 
order CD-Roms of images from the 



Another benefit of Photodisc, says Ms Dotterweich, is that it saves users 
the hassle of having to negotiate complex copyright deals. Instead of 
having to . . . 
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www.tibet.com: is a website from the top of the world, focusing on the 
plight of Tibet. Read about the death of Hor Lobsang Tsundue, 86, after 22 
years behind. . . 

...Stephane Elting. Ceramics, furniture, metalwork and tableware at a range 
of prices. (8/10) 

www.obesity.com: Is your 

belly wobbling and does your 

chin dance in the wind? Then this is the site for you. Don't worry, 
the exercise section is gentle in its approach. (7/10) 

www.photodisc.com: Thinking of designing your own website ? This will 
serve you well. Buy high-quality digital pictures for as little as 
Pounds 13. Gorgeous to look at, even if you're not spending. {8/10) 

www.defenselink.mil: official website for the US Department of 
Defense. Updates on Operation Allied Force. Don't miss the news section. 
(8/10) 
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Digital photography is taking off in a big way, says Joel Lacey 

Who would have believed that a camera could work without film? But there 
is a new type of camera around that doesn't need film at all. This is the 
digital camera , which uses an electronic sensor to take pictures - 
and it is evolving at a breathtaking rate. 

Over the past two years there has been an explosion in the number of 
digital cameras on the market and quality has increased while prices 

have effectively fallen. 

These changes have happened at an incredible speed. You can now buy a 
diaital camera that takes pictures with 16 times as much detail as 

one you could have bought two years ago at the same price. There are now 
about 120 digital cameras on the market, ranging in price from Pounds 
150 to studio scanning versions costing thousands. 

Digital cameras cannot replace film cameras yet. But they do have 
some advantages over traditional models that are making them popular both 
at home and in the workplace. 

The first advantage is that the images are digital - that is, made 
up of noughts and ones. Once an image is defined in this form it will not 
deteriorate. When it is copied it retains all its information rather than 
degrading with each stage of copying, like film images . 



^4- ^-F ^Hrr-ii-^il cameras is the second unique feature of 
diJ^^l'''" i-ges s?mSy beca^r It is digital , once you take the 
Sl^e from llTcLera to a Computer, the choices are limxtless. 

Last month a friend of mine had a baby in California. Her husband took a 

' ' ' > 

■■■IT a' bufine^ffev^r rherrSs'b::n a tremendous amount of interest in 
this instant utility of digital pictures but there xs an xncreas.ng 
consumer demand for digital cameras as well. 

This is partly because many more of us have computers that give access 
to e mail anS an increasing number of people have thexr own Websxtes 
where they can showcase their favourite pictures . 

A third unique quality of dxgxtal cameras is the nearinstant 
reviewing of pictures taken with them. 

^4= -^^rr-n-al cameras have a colour screen on the back 
that''Ltr^°yof 'sef a sm ?f fersi^n^he picture you have just taken. If 
i^ -s ni goody you can take it again and delete the previous xmage . 

Take a digital camera to a party and you will quickly find 

yourself surrounded. 

focusing features will do the rest. „„„h in combination with a 

indistinguishable from a photographic print. 

YOU can even buy cameras that allow you to add a commentary or take a 
short burst of moving pictures. 

rechargeable batteries. 

If you have a computer, or want instant... 

then digital cameras could be for you. 

Joel Lacey is the editor of Total Imaging and technical editor of 
/Amateur Photographer 
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Sing the field in selling electronic pictures is a famous name who 
has branched out. By Dana Rubin 

'''an image, download it and then pay by credit card. At least, that is how 



„ is intended "hile e.plorin. t.e c»pan..s^^„^ p.,. ^I-Jj 

1Z%s Lnlfo«n=1t mil f^o^-n analogue to s digital platfo™. . . 

. from the internet. 
Oespita tHe .aet tHat -a -V^Stone i»a,as^,te^not_^^t avaUaMe^.ot 
online purchase, I stili ^"^^^nt t- („ww.getty-images.com) , and 

logging on to Getty Images home P^^^ instructions to download 
Si^t^ng ^callfd^ ^^pef ^P^uSn" that would supposedly .a.e... 
... Keally. I find that extremely odd, "said^aonathan^^^^^^^ 
TsTsl'e. ^^^.0~cLirs'"? It happens," he acknowledged. "There are 
definitely issues in getting on to the web efficiently. 

To be fair, I tried accessing the Tony Stone area... 
... be some monolithic organisation supplying them, but we discovered that 
wasn' t the case . " 

so ha and Getty decided to create that „o„oUth^ .^"'."^r'.S 
-ii^^fphord ZTJrJ^rZ., r.lfct/.roi 3^"- .Sd tta?ai to natute and 

fashion, with a catalogue-based... 

^ r.mn.^ TiRison the North American photojournalism 
...footage business; and Gamma- Liaison, rne 

agency. 

To - ^^^^-^'^r ^ndTein^^ofd 
lltZet ^?Krhas'bfen Te^to the cLpany^s online aspirations . 
?hotoDisc started out selling photos on CD-Rom, but... 
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(USE FORMAT 7 OR 9 FOR FULLTEXT) 
. . .abstract: commerce extends beyond the global network^ What is 
electronic commerced Oefinitions -^^.^f^Z-^.^/e^lL clearest picture 
perspective, P^^^aps the broadest de /^^^ strategies, defines 

. Jack Shaw, P^^^^f "J ^^^I'^JjeS^igy to enhance communication between 
e-commerce as '7=^^^/^^^^^^^^^ credit union's external partners include 
you and your ^^^ernal partners^ Consumer service providers such as real 
Tsfa^f ;g:n?f a^rbroierage'JLL. The Holy Grail of e-coKm.erce in 

financial services may not be a killer... 

TEXT: . , _i7e-l5 feet he has a tough time 

•■•r "'JhliXf SohJ'bu^s his Shies thioMhEastbaya w.b sit. 

plfce^Js^order with the -1"^/^,^ ^iSrne?"'r'»hit ' is electronic 



e-commerce as "using digital technology to enhance communication between 
you and your external partners." „ ^.u.^h 

A credit union's external partners include members, suppliers, third- 
partv consumer service providers such as real estate agents and brokerage 
firms, even other financial institutions. Shaw further defines an even 
broader term: "It's about ... Microsoft Money. "I think one key thing 
consumers are already looking for is the ability to conduct a complete menu 
of transactions on [financial institution] Web sites , says Shaw I 
want it secure, and I want to do transactions online. I want access to all 

my ^®^°J^J^^^ "offering it all" to members will be the ability of credit 
unions to create partnerships with third- party providers, including real 
estate agents and brokerage providers. ^ 4.^ „^v, 

Stanford FCU has been partnering for years to add value to its Web 
sites . Currently the credit union offers brokerage, mortgage services, car 
buying and bill payment links on its site. ■ -, ^ 

Other value-added services credit unions are offering on-line include 
loan applications, check images and statements, check ordering and 
on-line tax filing. (See "In Brief," page 48.) ^ ^ h -i-h^ 

Electronic bill payment and presentment has long been touted as the 
next big thing," the... 

of Microsoft or CheckFree (www.checkfree.com), an Atlanta-based leader 
in"the EBPP market? "Is there any reason people couldn't go to a Web 
site like CheckFree and get their bills there?" Shaw asks. "Not that I can 
think of. It doesn't necessarily have to go through a bank... 

Credit Union, where members double their on-line transactions each year. 
www.sfcu.com for Stanford Federal Credit Union, one of the leading 

financial institution Web sites . ^ ur.-t 

www.ebay.com for eBay, an on-line auction place, and current Net hot 

www. eastbay.com for EastBay, a wide selection of athletic... 
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it is clear that different participants choose to start at 
different places. Some organizations are starting at the front office 
trading room, others at trade confirmation and some when the custodial 
process begins. Some are migrating STP from the back office and into the 
front office. And then there are trading. . .back to how much of the trade 
can be encompassed by STP. For example, a lot of our clients have focused 
on ETC [Electronic Trade Confirmation ] without having order management. 
So there is still re-keying when they get their confirmation , but it does 
means that they've been able to standardize an important part ot the 

process^^^^_ One interesting thing to consider is the ... have got a lot of 
clients now asking for trade reports on trade date and it s difficult to 
square that with only getting the confirmation on T+I from some brokers 
?hatL beginning to show up the haves and have-nots. We have no difficulty 
with some members of the broking community getting trade date 
confirmations , with others it's impossible. ^ ^ v ^ 

Irill: The buy-side institution could know everything about the trade 
at the time it was made, where it's... 

s a real cost associated with not using FIX 

Ireland: The buy-side has already started to put that m place by 
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TEXT: 

PALO ALTO, CALIFORNIA, U.S.A., 1999 FEB 18 (NB) -- By Matt Hines, 
Newsbytes. Philips Electronics and Eastman Kodak subsidiary PictureVision 
Inc. have established a new partnership aimed at delivering online digital 

photo applications over the television. Under the agreement, Philips 
will offer Kodak's PhotoNet online image service along with several of its 
set-top devices which let users view the Internet on traditional TVs. The 
PhotoNet service allows users to view, share and store photos , as well as 

order image reprints and enlargements, via the Internet. "This 
agreement supports two growing trends — online interactive television and 
digital photography , " said Adrian Turner, director of Internet business 
development at Philips Electronics. "As a consumer platform, the television 
represents a natural vehicle for the display of digital photographs . " 
As part of the new relationship, PictureVision will develop a TV-based 
version of PhotoNet and Philips will make the service available on devices 
including its WebTV-based Internet Receiver which offers wireless access to 
a PC via the television. The two firms officially announced the new 
partnership to a packed house at yesterday's DigitalFocus '99 conference in 
Las Vegas. Some 28 digital imaging companies showcased their latest 
technologies at the event . Philips is also involved with a new initiative 
with Apple Computer Inc. and several other vendors. Apple announced a new 
"patent pool" it has formed with a group of consumer electronics companies 
including Philips, Matsushita (Panasonic), Sony, Toshiba and fellow PC 
vendor Compaq Computer Corp. The group will focus on developing a licensing 
program to further adoption of the FireWire peripheral connection 
technology. Also known as IEEE 1394, the connection standard is growing as 
a tool for plugging digital devices like set-top boxes and camcorders into 
a PC. The partners indicated that over three million camcorders with the 
interface have already been sold. PictureVision is an independently 
operated subsidiary of Eastman Kodak which focuses primarily on the 
digital photography services sector. PictureVision ' s Web site is 
located at http://www.picturevision.com Philips can be found online at 
http://www.phillips.com Reported By Newsbytes News Service, 
http://www.newsbytes.com ( 19990218/WIRES PC, ONLINE, BUSINESS/) 
COPYRIGHT 1999 Newsbytes Inc. 
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M2 PRESSWIRE-30 April 1998-EASTMAN KODAK: Agreement with NASA to determine 
public interest in digital prints from missions (C) 1994-98 M2 
COMMUNICATIONS LTD RDATE: 2904 98 Eastman Kodak Company »s Commercial & 
Government Systems (C&GS) unit today announced an agreement with NASA's 
Johnson Space Center in Houston, Tex., aimed at determining public interest 
in obtaining quality photographic digital prints from images of 
NASA missions. The market trial agreement calls for Kodak to be the 
supplier of digital photographic prints of astronaut photographs of 
Earth available for purchase on-line through the NASA Earth from Space 
Internet site . It is expected that the on-line start date for the trial 
program will be at the end of May. "We are pleased to be able to play a key 
role with NASA in this program because this will enable the public to have 
the opportunity to easily obtain high quality digital photographic 
prints of NASA's superb collection of images," said Joanne E. Braeunle, 
director, Imaging Products & Systems and vice president, C&GS. "It's also 
important for us to have our digital hardcopy printing capabilities 
utilized in this new setting and for us to determine customer interest." 
This represents a significant opportunity because it's prudent for NASA to 
continue to find ways and mechanisms to make sure that NASA images truly 
reach the American public and user community and will allow NASA the 
opportunity to explore one of these mechanisms and is an example of NASA 
partnering with business to better serve the public. In response to 
customer orders initiated from the Earth from Space Internet site , 
Kodak will provide hardcopy digital photographic prints of images in 
four sizes for each of the approximately 1,400 images on the website 
including: (1) 8-inch by 10-inch; (2) 11-inch by 14-inch; (3) 16-inch x 
20-inch and (4) 20-inch by 24-inch. Kodak will also provide a value added 
template that includes location map and text description with each print. 
Kodak will establish a Service Fulfillment site on a secure server which 
will accept the customer order and credit card information. This software 
will forward the details of the order electronically to Kodak's print 
production facility. A customer toll free phone number will be established 
by Kodak so that customers can talk directly with the company concerning 
any aspect regarding the delivery of the order. Dr. Kamlesh P. Lulla, 
chief. Earth Science Branch at NASA's Johnson Space Center, is in charge of 
NASA's Earth observations photography collection. The Earth Science Branch 
supports the Space Shuttle and International Space Station Programs in a 
number of ways including cataloging and archiving the photographs that 
astronauts take during space missions. Dr. Lulla and his staff will make 
available for this market trial those images that meet NASA quality 
standards. The national treasure of images enlarge scientific knowledge of 
Earth processes and enhances the understanding of the public and of 
students of Earth Science--f rom kindergarten to graduate school. "Kodak's 
on-line print production service for the new NASA market trial program will 
allow us an opportunity to once again enable users to 'Take Pictures. 
Further.'," said Braeunle. The C&GS business unit of Kodak provides imaging 
solutions to government agencies and commercial customers. Technology 
includes acquisition, processing, analysis, transmission, management and 
storage of images. For additional information about Kodak, visit our web 
site on the Internet at: www.kodak.com/go/Government. *M2 COMMUNICATIONS 
DISCLAIMS ALL LIABILITY FOR INFORMATION PROVIDED WITHIN M2 PRESSWIRE. DATA 
SUPPLIED BY NAMED PARTY / PARTIES 

COPYRIGHT 1998 M2 Communications 
THIS IS THE FULL TEXT: COPYRIGHT 1998 M2 Communications Subscription: $ 
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PO Box 505, Coventry, England CV2 5YA. Phone 4 4-1203-634 700. 
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ABSTRACT * 

The Fox Photo stores in Austin, TX, feature state-of-the-art imaging 
equipment, fancy track lighting and smartly attired employees to become 
more oriented toward the retail market. If successful, these enhancements 
will become standard in all the 400 Fox Photo stores starting next year. 
The store retooling is the product of Fox Photo and Eastman Kodak's venture 
to develop and implement Kodak's retail strategy for consumer imaging 
products and services. Competition among photo-processing businesses has 
intensified in attempts to capture a share of the market, which is 
equivalent to 700 million rolls of film developed every year. There are 
about 60 photo laboratories in Austin. Minilab photo-finishing operations 
have increased from BOO in 1980 to 18,900 in 1994, representing an increase 
of 2,263%. However, the increased competition has reduced the number of 
rolls each outlet processed from 1991 to 1994 by approximately 40%. Article 
provides additional background information on Fox Photo. 

TEXT: 

Byline: R. Michelle Breyer Nov. 20 — Bo Parker stands in front of a computer 
screen at the Fox Photo on Congress Avenue looking at negatives from a 
wedding . He zooms in on one frame and, voiia, the bride and groom, 
exchanging vows at the altar, fill the screen. With a touch of his finger, 
Parker crops the photo . With another touch, he orders several 
enlargements. Within an hour, Parker's order — including enlargements — 
is ready for him to pick up. "It lets me look at the pictures before I 
order them," said Parker, a longtime Fox Photo customer. Nearby, at the 
"Image Magic CopyPrint" station, customers can make reprints and 
enlargements from an existing photo in about two minutes. Using the 
computer, they can enlarge, crop, add fancy borders and correct red eyes . 
Photo previewing and the CopyPrint station are two of several new high- 
tech imaging services called "Kodak Image Centre solutions" -- launched 
this month at Austin's seven Fox Photo stores. Other Austin stores offer 
similar services. In addition to technological changes, the Austin Fox 
Photo stores have been redesigned, from the fancy track lighting that 
snakes along the ceiling to the matching black polo shirts and khaki pants 
sported by the employees. The stores will serve as the company's test 
market for the new concept. "We wanted to reposition our stores to be more 
retail-oriented, " said Terry Singleton, vice president of marketing for Fox 
Photo, a division of CPI Corp. "Everyone has gotten into the 

photo-finishing business. We had to do something like this to set ourselves 
apart." In the past decade, competition has heated up between 
photo-processing operations at drugstores, photo labs, camera stores, 
supermarkets and discount stores, with each fighting for a share of the 700 
million rolls of film developed annually. The number of minilab 
photo-finishing operations jumped from BOO in 1980 to 18,900 in 1994 — a 
2,263 percent increase. In 1994, 1,500 new on-site photo labs opened in 
retail locations such as drugstores. Austin has an estimated 60 photo labs. 
In addition to competition from retailers, a growing number of customers 
are turning to cyberspace for their photo processing. Seattle FilmWorks, 
a mail- order film-processing company, has been selling photos on disk for 
more than two years. Customers can call up the company's World Wide Web 
page on the global Internet computer network. Once downloaded onto the 
customer's computer, the photos can be manipulated or sent off as e-mail to 
a friend or relative. "When you talk about the photo industry today, you 
have to talk about the Internet and satellites and digital technology, " 
said Barry Harrand, director of market research for the Photo Marketing 
Association. With more competition, the number of rolls each outlet 
processed dropped about 40 percent from 1991 to 1994. Since basic photo 



finishing has become a commodity, retailers have had to carve out a niche 
to survive. That niche might be low prices, fast service or expanded 
services. "We offer as many services and products as we can to 
differentiate ourselves from the mass merchandisers, " said Gerald McNaron, 
chief financial officer of Austin's Back-In-A- Flash Inc., which has 60 
stores nationwide. "This business has really evolved into a service 
business. If we treat our customer well, they'll come back. If we don't, 
they won't." In an effort to reduce their reliance on photo finishing, some 
specialty retailers, like Fox Photo , have moved into digital imaging, 
portraits and photo and video accessories. By offering these services, 
specialty retailers can increase their revenues, even if they develop fewer 
rolls. Fox Photo's Austin experiment is the result of a joint venture 
between Fox Photo and Eastman Kodak, which was forged in August to develop 
and market Kodak's retail strategy for consumer imaging products and 
services. Kodak acquired 51 percent of Fox Photo , the nation's largest 
photo specialty chain. Fox — whose kiosks became a common sight in parking 
lots around the nation — was forced to cut prices to keep its customers. 
Singleton said. "Like all others in the industry, we have been hurt," 
Singleton said. "We had to do something to ensure a bright future." At Fox 
Photo's Austin stores, the photo-processing machines — once prominently 
displayed have been moved behind walls to the back. More space has been 
set aside for frames, film, photo albums and other photo merchandise, 
Singleton said. The store sells an expanded selection of cameras, including 
single-lens reflex models. Fox Photo should see increased revenues as a 
result of the expanded services, although the actual price of processing 
film shouldn't rise, Singleton said. Depending on response to the new 
Austin stores through the holiday season. Fox could be rolling out the 
changes at all of its 400 stores beginning next year. Singleton said. 

Copyright 1996 Austin American-Statesman 
provided by Knight-Ridder/Tribune Business News. 
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SAN DIEGO-- (BUSINESS WIRE)— Sept. 28, 1998-- — Just Plug Into 
Standard Phone Lines and Pictures are Sent Directly to Your PC Via a 
Built-in Modem; — No Expensive PC or Complicated Network Connection 
Required — Just a Phone Line and Power; — Expands the Internet Imaging 
Frontier Beyond the Limitations of Existing Web Cam Technologies Moonlight 
Products Inc. has announced immediate availability of FoneCam (R) 1.0, the 
first remote digital camera with its own integrated modem, that can be 
easily installed and accessed anywhere a standard phone line is available. 
FoneCam is a sophisticated, yet simple device that opens the door for a 
wide range of remote image-capture applications — from checking on highway 
traffic before heading home from work, monitoring a house or business while 
away, checking on a loved one from another location, viewing lines at 
popular nightclubs, or seeing the latest conditions at your favorite beach 
or ski area. Since FoneCam' s "untethered" operation eliminates the costly 
requirements for a remote PC or complex network connection, it can be 
cost-effectively used in many different commercial and business 
applications such as remote diagnostics, security monitoring, quality 



assurance inspections, or productivity monitoring. Leveraging FoneCam's 
inherent portability, sales organizations and service centers can also 
implement mobile remote imaging to support field staff, solve problems and 
increase responsiveness while reducing follow-up travel expenses. Trade 
show images can be immediately displayed to remotely monitor booth traffic 
at a company's trade show while in the office. Another significant area in 
which FoneCam will have a dramatic impact is the expansion of Internet 
image acquisition well beyond the limitations of current Web cam 
technologies. Because FoneCam requires nothing more than a standard 
telephone connection to set-up remote image capture, it offers new 
opportunities for portable and low-cost remote image capture that a 
network-centric Web camera or tethered camera cannot match. For example, 
several FoneCams could be easily deployed and continuously re-located to 
monitor a dynamically changing event such as a marathon race, whereas a 
typical network-tethered Web cam would likely have to be constrained to a 
single static location. "FoneCam gives computer users and business owners 
access to a cost- justified and simple digital camera that just makes sense, 
without any unnecessary technological overkill," said Dave Knight, 
president of Moonlight Products. "FoneCam will also revolutionize the 
Internet by making live digital imagery easy to obtain from remote places. 
Anywhere you have dial tone you can get live pictures, which will give a 
tremendous boost to dynamically changing Web sites . " Unlike 

conventional and tethered digital cameras , FoneCam does not need to be 
connected directly to a dedicated PC at the remote site. The lightweight 
and compact self-contained unit, including the digital camera and 
built-in modem, can be installed anywhere a standard telephone line exists. 
It can be easily accessed by modem from any PC running FoneCam's softwares- 
no additional components, network connections or Internet service fees are 
required. The camera contains a 3.6mm lens with a field of view similar to 
a 35mm camera lens, at 52 degrees horizontal, 37 degrees vertical and 68 
degrees diagonal. Images are captured at a resolution of Texas Instruments 
320 X 240 pixels and are transmitted from an internal 14.4Kbps Rockwell 
modem. FoneCam retrieves pictures manually or can be scheduled to transmit 
automatically without user intervention. In addition, it can display images 
individually or in an animated sequence. The FoneCam software is capable of 
saving images in common image file formats such as tiff, bitmap, GIF (as 
.png) & JPEG, plus users can automatically save images to designated paths 
for easy uploading to a Web page . The viewing software also enables a 
user to adjust the image's color, hue, exposure settings, etc. Each image 
downloads to the software log file appended with all relevant information, 
such as camera name, date, time, camera phone number, file name, size, etc. 
FoneCam ships with a bonus bundle of applications, control software and 
free FoneCam client software to anyone wanting access to friends cameras or 
any cameras in a growing network of public cameras. Additional Features of 
Moonlight Products' FoneCam: — Secure access feature offers ability to 
create password access to remote cameras. — Additional "image collection 
functions" such as time lapse animation function, automatic image 
collection, and Web image collection. — Incorporates a Remote Event 
Trigger (RET) function that automatically downloads an image when a 
specified event , such as a security device is triggered. -- Less 
expensive "ExtensionCam" cameras can be connected to the FoneCam utilizing 
its modem to provide multiple shots at one remote location. — Includes a 
"Bonus Bundle" of companion software to make interesting and efficient use 
of FoneCam imagery: Paint Shop Pro: image editing and manipulating software 
FileDog FTP: Easy-to-use FTP utility for uploading images to web pages 
Screensaverz : transforms FoneCam images into screensavers and wallpaper 
Pricing and Availability Moonlight's FoneCam suggested list price is $399 
and ExtensionCams suggested list price is $299. FoneCam software is 
compatible with Windows, Windows 95 & 98/NT, and Apple/Macintosh systems 
running a Windows emulation such as SoftWindows. About Moonlight Products 
Moonlight Products was founded in 1992 by executives from a successful San 
Diego printer peripherals start-up. The company used its sales and 
marketing expertise to become a leading provider of specialty optical 
products to the retail market. Moonlight distributes its product line 
worldwide. The main office is located in San Diego. European operations are 
located near London and Cologne. For more information about FoneCam, please 
visit http://www.fonecam.com. FoneCam is a registered trademark of 
Moonlight Products. Editor's Note: Product and screen shots, data sheet and 



whitepaper are available upon request. CONTACT: Moonlight Products Inc. Kim 
Johnson, 619/625-0300 x 16 kjohnson@moonlightproducts.com or The Ardell 
Group Michele Moninger, 619/792-2942 michele@ardellgroup.com 09:01 EDT 
SEPTEMBER 28, 1998 

Copyright 1998 Business Wire. Source: World Reporter (Trade Mark). 
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COLOGNE, Germany— (BUSINESS WIRE)— Sept. 17, 1998— Kodak's Keegan 
Predicts Internet & Digitization Will Markedly Increase the Number of 
Pictures in Use The convergence of traditional photography with digital 
technologies, a concept called "digitization," will give the consumers the 
ability to double or even triple the number of "pictures in use," pushing 
the $80 billion global photo industry to nearly $100 billion within three 
years. "Digitization has come to stand for both the scanning of silver 
halide photographs and everything that can happen as a result," said Robert 
J. Keegan, president of Consumer Imaging and senior vice president, Eastman 
Kodak Company. "All of a sudden a photo that might have gone straight to 
the shoe box has a digitized life of its own. Sometimes five or six new 
lives." Keegan made the remarks in an address at "Photokina, " the largest 
conference and exposition of the photo industry, held here every two years. 
He noted that much of Kodak's marketing and research efforts, as well as 
its alliances with companies such as America On-Line and Intel, are aimed 
at making digitization of consumer film and pictures ubiquitous. According 
to Keegan, the number of pictures in use — images digitized and shared via 
the Internet, Picture CD, or some other digital means is a leading 
driver of future growth for the photo industry. Experience shows that when 
consumers use and share their pictures, demand for hardcopy output 
dramatically increases. With today's proliferation of choices, output can 
range from extra prints to enlargement, posters, T-shirts, mugs, and a 
range of gift items. Historically, only 2-3 percent of all consumer photos 
saw a subsequent reuse. "Because of digitization, there is no need for any 
consumer to fall behind on technology adoption, " Keegan said. He pointed to 
consumers' appetite for picture-taking and the rapid expansion of the 
Internet as factors that will fuel digitization and drive the number of 
"pictures in use." For example, every second people take 2500 pictures. 
Couple this with the Internet, where in the U.S. alone there are more than 
120 million wired computers being used by 70 million people. And, Internet 
use is growing by more than 35 percent per year. Although Keegan declined 
to predict specific growth rates, he was optimistic that digitization will 
drive "steady and rapid" growth. He noted that the industry traditionally 
has experienced growth in the range of 7-8 percent. Although much of 
Keegan 's remarks looked at digitization of consumer film and pictures, he 
noted that professional photographers too will be able to participate in 
this growth opportunity. For example, a wedding photographer would post 
photos to of the event on a web site, enabling all guests to see the 

pictures and order prints through a service such as Kodak PhotoNet On 
Line. Digital still cameras too will drive growth in photography as 
consumers inevitably will want prints of their digital images . Today 
there are about 120 digital still cameras priced at under $1000. 

Digital still cameras should account for $3 billion in total sales by 
2001. "We're delighted because Kodak digital cameras , such as our new 
DC210 plus zoom camera, incorporate the same color science we use in our 
films," Keegan said. "It's balanced so that color is consistent across a 
range of papers and printers." Editor's Note: For additional information 
about Kodak, visit our web site on the Internet at: www.kodak.com/ 
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...1999 FEB 18 (NB) -- By Matt Mines, Newsbytes. Philips Electronics 
and Eastman Kodak subsidiary PictureVision Inc. have established a new 
partnership aimed at delivering online digital photo applications over 
the television. Under the agreement, Philips will offer Kodak's PhotoNet 
online image service along with several of its set-top devices which let 
users view the Internet on traditional TVs. The PhotoNet service allows 
users to view, share and store photos , as well as order image 
reprints and enlargements, via the Internet. "This agreement supports two 
growing trends — online interactive television and digital photography 

said Adrian Turner, director of Internet business development at Philips 
Electronics. "As a consumer platform, the television represents a natural 
vehicle for the display of digital photographs As part of the new 
relationship, PictureVision will develop a TV-based version of PhotoNet and 
Philips will make the service available on devices including... 

...partnership to a packed house at yesterday's DigitalFocus '99 conference 
in Las Vegas. Some 28 digital imaging companies showcased their latest 
technologies at the event . Philips is also involved with a new initiative 
with Apple Computer Inc. and several other vendors. Apple announced a new 
"patent pool" it has formed. . . 

...over three million camcorders with the interface have already been sold. 
PictureVision is an independently operated subsidiary of Eastman Kodak 
which focuses primarily on the digital photography services sector. 
PictureVision' s Web site is located at http://www.picturevision.com 
Philips can be found online at http://www.phillips.com Reported By 
Newsbytes News Service, http : //www. newsbytes .. . 
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to look at Curtin's Web site to see the possibilities of digital 
photography on the Internet. 

Curtin started his site as a means of gathering feedback for a 
how-to book on digital photography The site soon was getting more 
than 30,000 visits a month. "I got such a response that I decided not to 
write the traditional book and to just concentrate on building this Web 
site , " Curtin says. He has posted 12 chapters on the site, complete with 
text and photo images that demonstrate how to use digital cameras and 

photo -editing software. Visitors can read each chapter at no charge by 
clicking on hypertext links that lead to each chapter. 

Curtin says digital photography is... 
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FAIRFIELD, New Jersey, June 22 /PRNewswire/ — NUWAVE Technologies, Inc. 
(Nasdaq: WAVE) today unveiled at its annual shareholders meeting a 
proprietary new digital software product, the "IMAGER," which enhances 
computer images and streaming video on the Internet. The "IMAGER" software 
also enables computer users to view the "Before and After" enhancement 
results for still photos and moving video images obtained from 
digital cameras , scanners, and web sites . This exclusive technology, 
which has been completed and is ready for beta testing, is the latest 
implementation of NUWAVE ' s stated business commitment and focus... 
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by Club Photo's breakthroughs in easy-to-use photo sharing." 
The ClubPhoto/Signature Color Advantage 

For consumers who start with film or other non- digital images , 
Signature Color, www.signaturecolor.com, will develop the film, provide 
photographic prints on Kodak quality paper and digitize the customer's 
images onto a CD-ROM or floppy disk. From there, users can then share the 
images at the Signature Photo Club, where they can arrange their images 
into a digital photo album format and add text annotations to help 
share and narrate entire events . Club Photo automates the entire sharing 
process by providing a one-click format to upload the entire photo album 
onto the member's personal photo Web site . Users can then invite 
friends, family and associates around the globe to share the photo 
experience, order reprints on quality Kodak paper, or order photo 
gifting items (ie. mugs, mousepads, etc.). 

About Signature Color 

Signature Color is the brand name of Skrudland Photo, a leading mail 
order photo finisher based. . . 
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know of that has agreed to pay its photographers regardless of 
whether it receives money from its clients", commented Ed Honowitz, a 
leading Tony Stone Images photographer. 

Getty Images is investing $13 million in digital development this 
year alone and much of this is earmarked for the development and launch of 
the Tony Stone Images electronic commerce enabled website . This will 
offer its customers online search, selection and immediate delivery of 
images. The investment will also go towards improving marketing and sales 
support systems . . . 
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to learn about digital stock photography, perform image searches, 
create reviewing "lightboxes" of images under consideration, read 
instructions on how to purchase images from its website , and research 
local contacts and industry events all in a language other than 

English. 

"Localizing a website encompasses much more than just translating text 
written in English into another language," said Blake... 
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...will serve as a mark of quality materials and printed output for Nova Jet 
Pro 50 customers. Under the Gold Warrant' Program, customers who agree to 
purchase minimum quantities of ENCAD Quality Image Supplies media and 
Novaink will receive full on-site service for the hardware, ENCAD software, 
and matched inks and media for three years. This means... 

...of defects. In addition, both inks and med;a are guaranteed to perform 
without the typical problems associated with unmatched inks and media from 
third party vendors. This provides the customer with worry-free operation 
of the Nova jet Pro 50 printing system and ensures confidence in achieving 
outstanding image output performance... 

...printers/plotters to increase productivity across a broad range of 
industries. Typical applications for the NovaJet printers in the graphic 
arts market include prepress proofing, digital photographic prints , 
posters, banners, signmaking, presentation graphics, 3-D renderings, 
architectural drawings, and more. Both NovaJet and Cad Jet plotters are 
utilized in computer-aided design; engineering... 



Inc has been a public company since December 1993 and is listed on the 
Nasdaq under ENCD. ENCAD posts up-to-date information on its home page 
at www. encad.com. 
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retailer, including all locations offering Kodak Premium 
Processing, and then pick up their prints at the store as well as through a 
secure, password-protected Web site . Once the pictures are online, the 
fun begins. Pictures can be shared either through e-mail or by giving the 
password to friends and family. Also, these digitized pictures can be 
enhanced with fun graphics or edited to get a perfect shot So, if prom 
night was full of great pictures, they can be e-mailed to friends and 
family all over the world. Or, if graduation shots are truly spectacular, 
friends and family can go to http://kodak.photonet.com and order re- 
prints , enlargements and photo -gifts, such as T-shirts, mugs and 

mousepads^^^^^^ the best shot on the first try, teens can go to the Guide 
to Better . . . 
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out of the exhibition will have great effect on the imaging prepress, 
graphic arts and printing sectors in the interim. One aspect of this ma^or 
gathering on the world stage, which became clear to Visualeyes Imaging 
Services while running its stand showing the revolutionary Hi- Scan 
vertical drum scanner, was the... 

able to do little more than simply reel off the spec lists of their 
equipment without understanding its wider implications. In the case of 
Sisualeyes, meeting these needs was no problem at Ipex any more than it 
is on an ongoing basis. Visualeyes is unique in the field of imaging - 

"!"^n^e^e;ting experience," comments Visualeyes director Tony Maclean^ "It 
became clear from talking to a variety of the visitors to our stand that 
many users of digital imaging systems, whether creating pictures and 
artwork, enhancing and correcting existing images, operating pre-press 
equipment or simply scanning non-digital media for various applications, 
that general in-depth understanding... 

...and vice-versa. There are detailed technological reasons why the two 
types are not interchangeable, but in essence, while a high-end flatbed 
scanner will obtain high quality digital rendition of prxnts and 



artwork using a reflective process, it is not able to achieve the same 
level of recognition when in transmissive mode to capture transparencies 
and. . . 

...to ensure they always obtain the best possible results." For full 
details of the services and products available from Visualeyes, log onto 
the company's Website at www.visualeyes.ltd.uk or telephone Tony Maclean 
on 0171-836 3004. CONTACT: Rosemary Thorpe, SWC Media Services Tel: +44 

(0) 181 504 3389. . . 

0)181 506 1011 e-mail: SWC.Media@BTinternet.com *M2 COMMUNICATIONS 
DISCLAIMS ALL LIABILITY FOR INFORMATION PROVIDED WITHIN M2 PRESSWIRE. DATA 
SUPPLIED BY NAMED PARTY / PARTIES .* 
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sized carnivorous lizard that is roaming the metropolis. Your picture is 
to be displayed in color on a magazine cover, posted on a newspaper's Web 

site , mailed on a postcard to every subscriber and hung m the 
publisher's executive suite-tomorrow morning! In such a small amount of 
time, how. . . 

sure that the quality of the picture is flawless for each medium? In 
todays 3 multimedia deluge, quickly capturing, editing and down-loading high 
quality digital images for publication is utmost in the mind of every 
digital photographer, Web surfer, graphic designer and content creator. 
High quality pictures consist of large amounts of data that usually need to 
be compressed, or made smaller, in order to make transmitting the image 
over the Internet and across networks much faster. Traditional thinkers 
have accepted the belief that compressing an image requires losing portions 
of data, which means... 

1 781 684 0770 e-mail: aallen@schwartz-pr.com, ^M2 COMMUNICATIONS 
DISCLAIMS ALL LIABILITY FOR INFORMATION PROVIDED WITHIN M2 PRESSWIRE. DATA 
SUPPLIED BY NAMED PARTY / PARTIES 
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M2 PRESSWIRE-2 July 1998-KODAK: Kodak's cardiology Web site provides 
Sw in?oS^^ learning center (0)1994-98 M2 COMMUNICATIONS LTD 

RDATE: 0107 98 Eastman Kodak Company's cardiology web site 



{http://www.kodak.com/go/cardio) has been updated to offer additional 
information and services, including product background on Kodak's new 
echocardiography equipment. Kodak acquired the full line of stress 
echocardiography products, along with digital ultrasound image 
management equipment, when it purchased the Nova MicroSonics division of 
ATL in 1997. In addition to information on Kodak echocardiography 
equipment, new features offered on the site include: — Background on the 
latest cardiac cath laboratory products from Kodak, including the Kodak 
Digital Science cardiac image acquisition unit CIAU 1000; and A 
Digital Learning Center an overview on the aspects of digital imaging. The 
CIAU 1000 system enables customers to upgrade their... 

...a typical cath lab as a model, the Digital Learning Center explains how 
digital imaging works and provides definitions of commonly used terms. 
Samples of digital cardiac images at various resolutions are provided 
to help web site guests understand image quality issues as they apply 
to digital cath lab applications. The cardiac web site is designed to 
mimic an actual cardiology center, complete with a reception area, 
cardiologist's office, cath lab and echocardiography room. "The visitors 
who signed. . . 

...ultrasound business with Kodak's Health Imaging Division. The updated 
cardiology site is the latest enhancement to the health imaging information 
available on Kodak's web site , all of which is accessible at 
http://www.kodak.com/go/health. *M2 COMMUNICATIONS DISCLAIMS ALL LIABILITY 
FOR INFORMATION PROVIDED WITHIN M2 PRESSWIRE. DATA SUPPLIED BY NAMED PARTY 
/ PARTIES . * 
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...Eastman Kodak Company has announced the availability of two new products 
which make it easier for cardiac catheterization labs and physicians to 
share and manage digital images , even in cost-constrained environments. 
The new Kodak Digital Science cardiac viewer is a Windows software 
application that enables cardiologists or referring physicians to review 
DICOM 3.0 images outside the cardiac cath lab. The standalone package 
provides off-line review of digital cardiac images for patient 
consultation and report generation. "The cardiac viewer software offers an 
economical way for physicians to equip their PCs with digital imaging 
software, " said. . . 

...Imaging Division. "It's an ideal supplement to" the diagnostic review 
capabilities of the Kodak Digital Science cardiac review station CRS 2000." 
The new Kodak Digital Science cardiac image acquisition unit CIAU 
1000 is a cost-effective method of upgrading existing labs to 
state-of-the-art digital imaging performance. The upgrade supports both 
cine . . . 

...line review of the study with remote control for slow motion; and — 
Quantitative coronary analysis. The CIAU 1000 was introduced at the 
American Heart Association meeting in Orlando, Fla., last November. The 
cardiac viewer was shown as a works-in-progress at the same meeting . Both 
are now available to customers in the United States and Canada. "Both 
products demonstrate our continued commitment to this market and enhance 
our line . . . 



the entire line of Kodak Digital Science cardiology solutions, call 
i-800-354-1106, ext. 105 in the U.S., or visit the Kodak cardiology web 
site at www.kodak.com/go/cardio. *M2 COMMUNICATIONS DISCLAIMS ALL 
LIABILITY FOR INFORMATION PROVIDED WITHIN M2 PRESSWIRE. DATA SUPPLIED BY 
NAMED PARTY / PARTIES 
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to the IBM host, operating under the conventional CPCS application. This 
shop can run local or remote image capture, thereby taking advantage of 
Unisys' favorable acquisition costs for high-speed image capture. The 
Unisys solution meets the Federal Reserve Bank of San Francisco's 
requirement, stated in a 1997 Request For Proposal, for the infrastructure 
needed to support capturing digital images of all government checks 
processed in San Francisco, while complementing its existing conventional 
and commercial image-processing operations. The check-processing system at 
the San. . . 

accurate and easily accessible information systems. About Unisys Unisys 
is an information technology solutions provider that has a portfolio of 
information services, technologies and third- party alliances needed to 
help clients capitalize on their information asset to enhance their 
competitiveness and responsiveness to customers. Unisys expertise is 
founded on the strengths... 

integration and outsourcing; Computer Systems, providing 
industry-leading technologies; and Global Customer Services, delivering 
comprehensive services and products supporting distributed computing 
environments. Access the Unisys home page on the World Wide Web — 
http://www.unisys.com — for further information. Unisys is a registered 
trademark of Unisys Corporation. Windows NT is a registered... 

day@cbpr.com e-mail: mary-margaret.wantuck@cbpr.com -M2 COMMUNICATIONS 
DISCLAIMS ALL LIABILITY FOR INFORMATION PROVIDED WITHIN M2 PRESSWIRE. DATA 
SUPPLIED BY NAMED PARTY / PARTIES . 
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M7 PRESSWIRE-4 Mav 1998-EPSON: Epson introduces its first Megapixel 
digital camera - the PhotoPC 700 (C) 1994-98 M2 COMMUNICATIONS LTD 



RDATE: 040598 The New Fully- Featured PhotoPC 700 Delivers Astounding 
High-Quality Images, Add-On Lens... 

...mechanism, the PhotoPC 700 captures crisp, colorful images in 1280 x 960 
pixel resolution, ideal for use in presentations, proposals, reports, 
e-mail messages and Web pages . "The PhotoPC 700 is our most advanced 
camera to date. The increased resolution and add-on lens capability make 
this product especially well suited for business professionals, home users 
and digital camera enthusiasts," said Ana Jen, director, image capture 
product management. "Building upon the success of our digital camera 
line, we've added some exciting new features, improved image quality and 
increased the flexibility while lowering the operating cost by including 
rechargeable NiMH batteries... 

...panoramic, close-up/macro, 2x digital zoom and Continuous Shoot VGA, all 
in 16.7 million colors or sharp black and white. Using the 2x digital 
zoom or panoramic picture modes, users and "crop-on-the-f ly " capturing 
only the information they need, thereby minimizing file sizes to conserve 
valuable storage capacity for additional images... 

...5"x7", contact sheet, photo stickers, etc., via the menu options 
available in the Playback mode of the camera. As with all of Epson's 
digital cameras , pictures taken with the PhotoPC 700 can always be 
printed on any printer once they are downloaded to a computer. Storage 
Options The PhotoPC 700 comes ... standard wallet, 3.5" x 5", 4" x 6" and 
mini-wallet sizes. The PhotoPC 700 comes with a TWAIN driver which allows 
users to acquire images directly into TWAIN-compliant applications such 
as Adobe Photoshop. For Windows 95 users, pictures can be easily dragged 
and dropped directly from the camera into... 

...the PhotoPC 700 weighs 13.1 oz. with batteries and measures 5.6x2.8x1.9 
inches (WxHxD) . Pricing and Availability The PhotoPC 700 megapixel color 
digital camera will be available in June for an estimated street price 
of $699 through computer and office superstores, mail order and other major 
retailers. Carrying a... 

...support and technical assistance line. For more information on Epson and 
its products, call 800/GO-EPSON (800/4 63-77 66) or visit the company's Web 

site at http://www.epson.com. About Epson Epson offers an extensive array 
of image capture and image output products for the consumer, business and 
graphic . . . 

...Epson America Inc. has headquarters in Torrance. Note: Brand or product 
names are trademarks or registered trademarks of their respective holders. 
EPSON PHOTOPC 700 COLOR DIGITAL CAMERA FOR WINDOWS OR MACINTOSH Fact 
Sheet Sensor 1/2.7" CCD with 1.25 million (mega) pixels Resolution Modes 
SuperFine: 1280 x 960 pixels {less... 

...1280 X 960 pixels (standard compression) Standard: 640 x 480 pixels 
Picture Modes Continuous Shoot VGA: Two 640 x 480 pixel images per second; 
10 pictures maximum 2X Digital Zoom ( Digital Telephoto) : 640 x 480 
pixels Panorama: 1280 x 480 Color Modes 24-bit color 24-bit grayscale LCD 
Monitor 2" TFT active matrix color LCD. . . 

...etc.) Includes EPSON NiMH Power Pak: -- 4 reusable, rechargeable AA size 
NiMH batteries -- portable NiMH battery charger Optional AC adapter 
Contents EPSON PhotoPC 7 00 color digital camera EPSON PhotoPC 7 00 
CD-ROM — Sierra Image Expert image editing and management software — 
EPSON Photo!2TWAIN driver and ...Tel: +1 408/496-0900 e-mail: 
jzabkar@walt.com *M2 COMMUNICATIONS DISCLAIMS ALL LIABILITY FOR INFORMATION 
PROVIDED WITHIN M2 PRESSWIRE. DATA SUPPLIED BY NAMED PARTY / PARTIES . 
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M2 PRESSWIRE-30 April 1998-EASTMAN KODAK: Agreement with NASA to determine 
public interest in digital prints from missions (C) 1994-98 M2 
COMMUNICATIONS LTD RDATE:2904 98 Eastman Kodak Company's Commercial & 
Government Systems (C&GS) unit today announced an agreement with NASA's 
Johnson Space Center in Houston, Tex., aimed at determining public interest 
in obtaining quality photographic digital prints from images of 
NASA missions. The market trial agreement calls for Kodak to be the 
supplier of digital photographic prints of astronaut photographs of 
Earth available for purchase on-line through the NASA Earth from Space 
Internet site . It is expected that the on-line start date for the trial 
program will be at the end of May. "We are pleased to be able to play a key 
role with NASA in this program because this will enable the public to have 
the opportunity to easily obtain high quality digital photographic 
prints of NASA's superb collection of images," said Joanne E. Braeunle, 
director. Imaging Products & Systems and vice president, C&GS. "It's also 
important for. . . 

...and is an example of NASA partnering with business to better serve the 
public. In response to customer orders initiated from the Earth from Space 
Internet site , Kodak will provide hardcopy digital photographic 
prints of images in four sizes for each of the approximately 1,400 
images on the website including: (1) 8-inch by 10-inch; (2) 11-inch by 
14-inch; (3) 16-inch x 20-inch and (4) 20-inch by 24... 

...solutions to government agencies and commercial customers. Technology 
includes acquisition, processing, analysis, transmission, management and 
storage of images. For additional information about Kodak, visit our web 
site on the Internet at: www.kodak.com/go/Government. *M2 COMMUNICATIONS 
DISCLAIMS ALL LIABILITY FOR INFORMATION PROVIDED WITHIN M2 PRESSWIRE. DATA 
SUPPLIED BY NAMED PARTY / PARTIES . * 



10/3, K/16 (Item 9 from file: 636) 

DIALOG (R) File 636: Gale Group Newsletter DB(TM) 
(c) 2002 The Gale Group. All rts. reserv. 

03144852 Supplier Number: 46435585 (USE FORMAT 7 FOR FULLTEXT) 

STORM PRIMAX: Get the big picture for under $300 with EasyPhoto SmartPage 

M2 Presswire, pN/A 
June 3, 1996 

Language: English Record Type: Fulltext 
Document Type: Newswire; Trade 
Word Count: 7 90 

(USE FORMAT 7 FOR FULLTEXT) 
TEXT: 

M2 PRESSWIRE-3 June 1996-STORM PRIMAX: Get the big picture for under 

$300 with EasyPhoto SmartPage (0)1994-96 M2 COMMUNICATIONS LTD RDATE: 030696 

^ Storm expands its photo expertise to include 8" x 10" photos... 

...a time. Once the photos are scanned into the computer, users can easily 
drag-and-drop photos into letters, calendars, newsletters, business 
presentations and even Web pages . Plus, EasyPhoto SmartPage is easy to 
install. Simply plug the card into the slot and push the install button — 
SmartPage does the rest. SmartPage Provides... 

...the award-winning EasyPhoto Reader, EasyPhoto software, EasyPhoto 
SmartPage, and the patented PhotoDrive. EasyPhoto software is also licensed 
for inclusion with Acer personal computers, Epson digital cameras , 



Hewlett-Packard home personal computers, Nikon Slide scanners and Polaroid 
color scanners. Founded in 1990, Storm is based in Mountain View, Calif. 
CONTACT: Nicole Delia... 

...Tel: +1 415/691-6671 e-mail: kruse@easyphoto.com M2 COMMUNICATIONS 
DISCLAIMS ALL LIABILITY FOR INFORMATION PROVIDED WITHIN M2 PRESSWIRE. DATA 
SUPPLIED BY NAMED PARTY / PARTIES . 
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out of the use of the Internet, and a primary one for digital 
imaging: providing the ancillary products necessary to create page image 
data . 

A Web page coordinator for a small software consulting firm, who 
was present at the Poppe Tyson meeting at which Carlick spoke, described 
the generation of the company's first Web pages , and the inability to 
get good quality images using one of the new low-cost digital cameras 
. Instead, the company had to move to scanned photographs , obtained 
through a service bureau, to achieve the effect it wanted. 

With the efforts going into making the Web a hospitable place to 
visit, and the . . . 
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Megapixels: The digital Holy Grail is within reach 

Pepper, Jon 
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...TEXT: that are good for much more than onscreen viewing or very small 
printouts . 

All of that is changing, though. The so-called Holy Grail of digital 

photography has been megapixel image sensors (sensors that read one 
million pixels of data), and that milestone has been reached. In fact, the 
Photo Marketing Association (PMA) trade show in New Orleans last February 
could be considered the coming-out party for megapixel cameras. Virtually 
every vendor showed or announced a megapixel product. What this means for 
you as a presenter and corporate buyer is that megapixel quality is quickly 
becoming the standard. And because these cameras tend to have selectable 
resolution (you can opt for lower-resolution, lowerquality images ) , it 
means you now can buy one product that handles everything from images for 

Web sites to high-quality images for use in handouts and proposals. 
The profusion of megapixel cameras is also driving down the price of 
digital quality overall... 
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FOX PHOTO STORES IN CENTRAL TEXAS RETOOL TO COURT RETAIL FILM BUSINESS 
(Fox Photo uses state-of-the-art imaging equipment, track lighting and 
well-attired employees to better attract customers) 
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...Michelle Breyer Nov. 20 — Bo Parker stands in front of a computer screen 
at the Fox Photo on Congress Avenue looking at negatives from a wedding . 
He zooms in on one frame and, voila, the bride and groom, exchanging vows 
at the altar, fill the screen. With a touch of his finger, Parker crops the 

photo . With another touch, he orders several enlargements. Within an 
hour, Parker's order — including enlargements — is ready for him to pick 
up. "It lets me look at the pictures before I order them," said Parker, 
a longtime Fox Photo customer. Nearby, at the "Image Magic CopyPrint" 
station, customers can make reprints and enlargements from an existing 
photo . . . 

...drugstores. Austin has an estimated 60 photo labs. In addition to 
competition from retailers, a growing number of customers are turning to 
cyberspace for their photo processing. Seattle FilmWorks, a mail- order 
film-processing company, has been selling photos on disk for more than two 
years. Customers can call up the company's World Wide Web page on the 
global Internet computer network. Once downloaded onto the customer's 
computer, the photos can be manipulated or sent off as e-mail to... 

...11 come back. If we don't, they won't." In an effort to reduce their 
reliance on photo finishing, some specialty retailers, like Fox Photo , 
have moved into digital imaging, portraits and photo and video 
accessories. By offering these services, specialty retailers can increase 
their revenues, even if they develop fewer rolls. Fox Photo's Austin 
experiment is. , . 

...Fox Photo and Eastman Kodak, which was forged in August to develop and 
market Kodak's retail strategy for consumer imaging products and services. 
Kodak acquired 51 percent of Fox Photo , the nation's largest photo 
specialty chain. Fox — whose kiosks became a common sight in parking lots 
around the nation — was forced to cut prices... 
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...summer. New converter boxes would be used to 

receive HDTV programs for display on HDTV monitors or existing analog 
television sets, (www.directv.com) 

4MC Acquires Digital Sound and Picture 

Four Media Co., the Burbank, Calif . -headquartered, publicly- 
held parent company of such entities as POP, Encore and Riot, 
continued its bullish grown plans with the acquisition of Los Angeles- 
based Digital Sound and Picture (DSP) for $7.2 million. DSP uses 



proprietary technology and a high-speed digital audio network to 
provide sound services for TV series and feature... 
, . . Service 

Virage, San Mateo, Calif, has formed Virage Interactive, a 
service providing hosted interactive video solutions to media and 
entertainment companies, enterprise customers, and premiere events and 
conference providers. The company reported that ABCNEWS.com, CNET and 
C-SPAN have signed on as the first customers of this new service. 
Virage Interactive was conceived to provide content 

originators with technologies to integrate searchable and interactive 
video into their Web sites . The service translates video content from 
television, satellite or tape directly into a hosted and private- 
labeled video search engine. By providing a hosted index... 

...Interactive allows site producers to weave video search 
throughout their site, retaining control over the functionality as 
well as the look and feel of the web pages . Over the next year, the 
company plans to introduce a variety of additional services and 
features on top of its video search engine. 
ABCNEWS.com. . . 
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...on online retailing, and IBM 

gains another outlet and an even bigger market foothold. The move 
further fuels a growing rivalry between IBM and Microsoft. 

Digital pictures profit 

Getty Images , the photo library that includes the Tony Stone 
brand, has announced record profits for the year ended in December, an 
increase of 84 per cent on the. . . 

...of turnover, while digital 

sales, including CDROM accounted for 32 per cent of the total. Getty 
also owns Photodisc, a royalty free image library whose pictures are 
available exclusively as digital images either on disc or on the 
Internet. Getty's chief rival in the global market is Corbis, a 
company with a similarly sized archive and. . . 

... TV 

WebTV's new blood and fibre 

Barclaycard is the latest business to sign up to Microsoft's 

WebTV trials, which seem to be increasingly gathering momentum. 

NatWest, the BBC, and Flextech among others are already involved in 

the fairly modest trial which involve ...rural areas. DT has refused to 

sell 

its entire network to Deutsche Bank and is instead selling off 
individual regional services, with a number of parties expressing 
interest including Sony and ^Microsoft. 

INTERNET 

Sign of the Pentium III 

Intel's high performance Pentium III chip has stirred up the 
wrath of . . . 



conceivably be used as a tracking device to build unique data on 

^astTerin?:i'?ollowed Microsoft into a US government anti- 
trust courtroom. The Federal Trade commission... 



for two to three months following eight months of preparation . 
HhJ^the Starr Report was published online. 

Auntie looses virginity ^ m-o f^Tc,t i=>vpr content 

Beeb, BBC Worldwide 's website has ^^g^fd^ts first ever content 
redistribution agreement with Microsoft Networks. Beeb@the BBC 
contains sites for BBC magazine titles such as Top Gear, Radio... 
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TEXT: 

stlTs ra'a^es leveraging radio content on the Web seem easy and 

;hUr4;i68 radio stations in the U.S. maintain an online 
presence, KFMB. . . 

tooTr^fsp^^lally billboards and bumper stickers. It makes tangible an 

F^r e"o'r^ 'd lit 

brand, the DJs and rne events. ,n ^.^3 Jeff Paught, new media 

TJ'S:.lol.%i »1„of :S1cH ^r^SL :tatio„\ad tn, pe„,uin 

™ fr„;ri^:Sn^rs";™ rn-o« eTracc^ss.'s? !f en^oLages 
music, and most listeners nave in programming, 
office listeners to parallel process audio with^^^^ P^^g^^^ ^^^^^^.^ 

IZllfflTlll ?ivf SaSi (liKe a Dave Matthews visit or 

pumpkin drop stunt) in as little as get 

?E?r"dio-in=de.and principle extends to .v.nts Prograj»in„ a 
strong draw for both media. Not surprisingly, the site s most 



successful day (20,000 unique visitors) accompanied the start of a 
"Whirl . . . 

. . . satisfy a 

listener's appetite for an image. He responded to user requests for a 
Webcam feed from the roller coaster about halfway through the event . 
As Don Imus proves for MSNBC and Howard Stern for E!, people are 
interested in watching radio. 

Log In and Win 

Even though the 270... 

...s general sales staff, which, she admits, requires some 

retraining. The clients for online promotions are there, however. Many 

local vendors already "have investments [in Web sites ] that no one is 

seeing," and they are proving eager to tap into the station's traffic 

flows. 

And while poor communication between the traditional and online 
staffs continues to plague some newspaper and TV Web sites , FMB solves 
that problem by giving the on-air staff ownership of the pages devoted 
to their own shows. "Each show producer makes sure that whatever is 
going on the air is on the Web site says Yuen. "It compels them to 
invest in the site." Now if she just could get the DJs to stop taping 
paper over the in. . . 
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Getty Images Reports E-Commerce Success In 1998 
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. . . amongst all 

customer sectors. Due to its success, the company has extended the 
service to include its expansive historical collection, Hulton 

Getty. 

During the year Getty 's sports photography brand, Allsport, 

increased 

its emphasis on the benefits of digital technology to customers. 

With 

a customer base that includes most of the world^s media, Allsport 
maintains a strong commitment to product quality and speed of 
delivery. Utilizing the latest in digital cameras , Allsport 

ensures 

that time-sensitive and technically suitable imagery can be 
downloaded 

from its web site within minutes of newsworthy sporting events 

Allsport sales growth in the year exceeded the company's 
expectations . 

— In the fourth quarter of 1998, Getty acquired Sporting Fix, a 
leading 

sports picture . . . 
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... Outline Press Syndicate, Inc., the leading provider of celebrity 
portrait photography. Corbis Outline's leading position in celebrity 
portraiture, combined with Corbis' expertise in celebrity event 
photography, makes Corbis the leading provider of celebrity photography in 
the world. T^out Corbis Corbis is a privately-owned company that provides 
visual content and... 

. . . Diego. For more information about Corbis and its products and services, 
call 800/260-0444, 425/641-4505, fax 425/746-1618, or visit its Web site 
at www.corbis.com/. Note to Editors: Corbis, Digital Stock, Westlight, 
Outline are either registered trademarks or trademark of Corbis Corporation 
in the United States... 
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...and the Kodak Picture CD will not be available in early 1999. For a 
more detailed discussion of factors that affect MetaCreations' operating 
results, interested parties should review MetaCreations' Securities and 
Exchange Commission reports, including the MetaCreations annual report on 
Form 10-K for the year ended Dec. 31, 1997, and... 
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... easy to obtain from remote places. Anywhere you have dial tone you 
can get live pictures, which will give a tremendous boost to dynamically 
changing Web sites Unlike conventional and tethered digital 

cameras , FoneCam does not need to be connected directly to a dedicated PC 
at the remote site. The lightweight and compact self-contained unit, 
including the digital camera and built-in modem, can be installed 

anywhere a standard telephone line exists. It can be easily accessed by 
modem from any PC running FoneCam. . . 

. . . image file formats such as tiff, bitmap, GIF (as .png) & JPEG, plus 
users can automatically save images to designated paths for easy uploading 
to a Web page . The viewing software also enables a user to adjust the 
image's color, hue, exposure settings, etc. Each image downloads to the 
software log file... 

... password access to remote cameras. — Additional "image collection 
functions" such as time lapse animation function, automatic image 
collection, and Web image collection. — Incorporates a Remote Event 



Trigger (RET) function that automatically downloads an image when a 
specified event , such as a security device is triggered. — Less 
expensive "ExtensionCam" cameras can be connected to the FoneCam utilizing 
its modem to provide multiple shots at... 

. . . and efficient use of FoneCam imagery: Paint Shop Pro: image editing and 
manipulating software FileDog FTP: Easy-to-use FTP utility for uploading 
images to web pages Screensaverz : transforms FoneCam images into 

screensavers and wallpaper Pricing and Availability Moonlight's FoneCam 
suggested list price is $399 and ExtensionCams suggested list price is... 
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. . . this growth opportunity. For example, a wedding photographer would 
post photos to of the event on a web site, enabling all guests to see the 

pictures and order prints through a service such as Kodak PhotoNet On 
Line. Digital still cameras too will drive growth in photography as 
consumers inevitably will want prints of their digital images . Today 
there are about 120 digital still cameras priced at under $1000. 

Digital still cameras should account for $3 billion in total sales by 
2001. "We're delighted because Kodak digital cameras , such as our new 
DC210 plus zoom camera, incorporate the same color science we use in our 
films," Keegan said. "It's balanced so that color is consistent across a 
range of papers and printers." Editor's Note: For additional information 
about Kodak, visit our web site on the Internet at: www.kodak.com/ 
CONTACT: Media Contact: Eastman Kodak Company Corporate Media Relations 
Paul C. Allen 716/724-5802 (voice) 716/724... 
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Sound Vision at www.soundvisioninc.com or call (508)872-72 67. 
Forward Looking Statements Statements made in this news release that relate 
to future plans, events , or performances are forward-looking statements. 
Any statement in this release which is not based on historical fact is 
forward-looking, and involves risks and. . . 
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let creativity run wild with 70,000 graphics, 2,500 photos, 2,500 
animated graphics, 1,250 sound and music clips and more * Add personal 
photos -- from a scanner, digital camera , CD-ROM or their Internet 
site -- to projects with Microsoft Picture It!(R) Express personal 
imaging software * Use smart correction tools to fix red-eye, tint, and 
brightness and contrast, making... herein may be trademarks of their 
respective owners. /NOTE TO EDITORS: If you are interested in viewing 
additional information on Microsoft, check out the Microsoft Web page 
at http://www.microsoft.com/presspass/ on Microsoft's corporate information 
pages./ /CONTACT: Michelle Friedman, 415-433-5381, or michelle . . . 
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Eastman Kodak Company; Canon Inc.; Fuji Photo Film Co., Ltd.; and 
Matsushita Electric Industrial Co., Ltd., announced Monday that they have 
jointly developed a new digital print order format (DPOF) for direct 
printing from digital cameras . The format will record information 
allowing images captured by digital cameras to be automatically printed 
through photof inishing print services or home printers, functioning as a 
kind of digital "order envelope." The four companies will propose the DPOF 
to the industry in the near future. As digital cameras continue to gain 
acceptance among business users and consumers, they have begun attracting a 
number of non-PC users as well. With this growth comes an increasing need 
for easily ordering prints at retail, a process as simple as the way 
consumers currently order photographic prints . In addition, as the 
storage capacity of standard removable memory media increases, there is 
growing demand for the capability to choose which pictures and how many of 
each picture should be printed. Some manufacturers have adopted their own 
specifications for recording such printing information; others offer no 
such capability. With the parallel moves to retail and direct printing, 
Kodak, Canon, Fujifilm, and Matsushita recognized a need for a standardized 
print order specification. The DPOF enables the user to order prints of 
specific pictures from all the files on the camera's storage card such as 
CompactFlash-TM, SmartMedia-TM, and floppy disk. The DPOF records the 
information for the specific images and number of each image that users 
want to print in a broadly recognized format. The four companies plan to 
promote wider adoption of the DPOF among the industry to establish a 
standardized print order specification. Adoption of the DPOF in ■ digital 
cameras , photof inishing services, and home printers will give users 
several advantages, thereby spurring additional interest in digital capture 
and growing use of digitized pictures, o Widespread adoption of the format 
will enable users to get more reliable photof inishing services from 
removable memory media of DPOF-compatible digital cameras . o Users will 
be able to specify which picture and how many of each, they want to print 
when they capture images with digital cameras or when they view the 
images on digital cameras . This feature would eliminate the need for 
such operations as reviewing and specifying each image at the time of 
printing, o The DPOF will apply to home and retail systems as well, 
allowing for direct auto printing from removable media. Industry Support 
The companies will propose the DPOF as an industry standard to 
manufacturers of digital cameras , photof inishing equipment, home 
printers, and audio-video equipment. In addition, they propose to make the 
specification broadly available so that photof inishing labs can begin 
offering DPOF-based digital print services gradually as early as next 
spring. The following companies have already expressed their willingness to 
support the DPOF: Agfa-Gevaert AG; Asahi Optical Co., Ltd.; Casio Computer 
Co., Ltd.; Digital Print Corporation; Hewlett-Packard Company; ImageLink, 
Inc.; Kaga Electronics Co. Ltd.; Konica Corporation; Kyocera Corporation; 
Minolta Co., Ltd.; Mitsubishi Electric Corporation; Nikon Corporation; 
Noritsu Koki Co., Ltd.; Olympus Optical Co., Ltd., Ricoh Company, Ltd., 
Sanyo Electric Co., Ltd.; Seiko Epson Corporation; Seiko Instruments Inc.; 
Sharp Corporation; Sony Corporation; and Toshiba Corporation. About the 
DPOF Sponsors Eastman Kodak Company is the world leader in imaging, serving 
both consumers and imaging professionals. To meet the needs of these 
customers the company manufactures and sells a wide variety of products 
ranging from traditional cameras, films, papers and chemistry to digital 
cameras , thermal printers and media, and Inkjet media. In addition, Kodak 
provides photographic processing and digital imaging services. FMI : 



www.kodak.com. Canon, headquartered in Tokyo, Japan, is a leading 
manufacturer of professional and consumer imaging equipment and 
information systems. Canon's extensive range of products includes copiers, 
Bubble Jet and laser printers, cameras, video equipment, and 
sem-! conductor-manufacturing equipment. Consolidated sales for fiscal 1997 
(ending December 31, 1997) totaled $21.24 billion (estimate based on 130 
yen per dollar). FMI : www.canon.co.jp. Fuji Photo Film Co., Ltd., 
headquartered in Tokyo, Japan, is one of the world's leading manufacturers 
and marketers of imaging and information products. The company is Japan s 
largest producer of photosensitized materials. Fujifilm's products include 
consumer and professional films and cameras, photof inishing systems, color 
papers, digital cameras and printers, computer data storage products, 
graphic arts films, plates equipment and chemistry, audio and videotapes, 
instant cameras and films, motion-picture films and X-ray films and 
equipment. Fujifilm website : www.fujifilm.co.jp. Matsushita Electric 
Industrial Co., Ltd., is a world leader in developing and manufacturing 
digital electronics and electric products for consumer, business and 
industrial use. Best known for its Panasonic brand, the company employs 
more than 20,000 employees in North America and operates manufacturing 
facilities in 24 sites here. Worldwide it employs 275,000 employees, and 
recorded sales of $59.78 billion in the last fiscal year. FMI: . 
www panasonic.com. Technical information on the DPOF will be available at 
http://www.panasonic.co.jp/avc/video/dpof/index_e.htm. Business operations 
for licensing for the DPOF will begin on October 27 
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PITTSBURGH, Aug. 18 /PRNewswire/ — Allin Digital Imaging introduced its 
Portraits Online In-Studio Interactive and Internet portrait selling system 
at the national Professional Photographers of America (PPA) show m New 
Orleans, LA August 2-4, 1998. ^ ^ -, -, • , 

The Portraits Online system, which takes advantage of Ailin s core 
competencies in Microsoft-based solutions and Internet/Intranet 
communications technologies, takes advantage of several of the concepts 
introduced in the award-winning PhotoWave interactive event imaging system. 
The system is designed to improve the digital portrait sales process and 
increase portrait studio Internet marketing opportunities. 

"Allin Digital Imaging is the first digital imaging systems integrator 
to offer a professional portrait sales product that ties an interactive 
in-studio sales station to an Internet-based consumer access and ordering 
system," stated John Troutwine, Vice-President of Marketing and Sales, 
Allin Digital Imaging. "We are excited to provide our clients with the 
digital portrait sales tools necessary to increase their sales potential 
and sales efficiency while maximizing consumer convenience and 

^^^^^The^Portraits Online system utilizes software developed by the Eastman 
Kodak Co to acquire images captured on Kodak's professional digital 
cameras or 3570 professional film scanner. Allin Digital Imaging ' s 



Portraits Online software associates the images from each portrait session 
with a unique Portraits Online access card, processes the images in 
preparation for Allin's unique interactive ordering system, and stores 
the images on the studio's Portraits Online image server. The interactive 
system gives consumers the ability to view and order their portraits in the 
studio immediately after their digital portrait session. The Portraits 
Online access card also delivers information to consumers on how to access 
and order their portraits from the convenience of their home or office via 
the Portraits Online Internet site (www.portraitsonline.com.) 

"The awkwardness of the digital portrait sales process has been one 
hurdle that has held back many studios from converting to digital capture, " 
stated Mr. Troutwine. "The Portraits Online system provides a seamless, 
entertaining way to sell portraits by involving the consumer in the process 
at the point when they are most excited — immediately after their portrait 
session . " 

Allin Digital Imaging is a full-service digital imaging consulting and 
systems integration provider dedicated to serving the needs of professional 
portrait studios. In addition to supplying digital imaging consulting 
services, networking infrastructure, and custom front-end application 
products for chain retail studios, Allin Digital Imaging provides turn-key 
digital imaging systems integration, training, and technical support for 
independent photographers. 

More information about the Allin Digital Imaging Portraits Online 
system is available at the Allin Digital Imaging home page 
(www.allindigital.com). In addition, Allin Digital Imaging will be 
demonstrating the Portraits Online system at the PhotoPro Expo from 
September 10-11, 1998 at the Washington Convention Center in Washington 
D.C. 

Allin Digital Imaging is a subsidiary of Allin Communications 
Corporation, Pittsburgh, PA (Nasdaq: ALLN) . Allin Communications 
Corporation is a technology development and services company that 
specializes in Windows NT- based software development, engineering and 
network integration services, and operation and integration services 
focused on interactive television and digital photography applications. For 
additional information about Allin Communications Corporation and its 
subsidiary companies, visit the Company's Internet site at www.allin.com. 

SOURCE Allin Digital Imaging 

-0- 08/18/98 

/CONTACT: John D. Troutwine, VP - Marketing and Sales of Allin Digital 
Imaging, 412-928-2202, or fax, 412-928-0887, or e-mail, 
jtroutwine@allin.com, or Dean C. Praskach, VP - Finance of Allin 
Communications, 412-928-2022, or fax, 412-928-0887, or e-mail, 
dpraskach(3allin . com/ 

/Web site: http://www.portraitsonline.com/ 

/Web site: http://www.allin.com/ 

/Web site: http://www.allindigital.com/ 
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New York — PictureVision, designer and marketer of Web-based digital 
photography services, including the recently launched PhotoNet, hit the 
ground running last week with 2,500 storefronts offering the service, on 
the way to an expected 15,000 stores by later this year. 

PhotoNet allows consumers to digitize, store and access developed film 
photos over the Internet. 

To utilize PhotoNet ' s services, film is taken to a participating 
processing center or mailed to PhotoNet. The film is developed using 
conventional methods and scanned by the local processor before being sent 
to PhotoNet to be uploaded onto the Web page (www.photonet.com), said Phil 
Garf inkle, president of Sterling, Va. -based PictureVision. 

Digital camera users can download the photos to the Web site 
and then order prints . 

"Computers, not shoeboxes, are the ideal place to store photographs," 
said Garfinkle, whose company receives a licensing fee from participating 
chains, which now include Wolf Camera & Video, Ritz Camera, Konica Quality 
Photo and several others. The fee to retailers varies, but a small 
independent can expect to pay $1,500 per year. PictureVision has been 
testing PhotoNet through 15 Wolf Camera stores since February 1996. 

The typical cost to the consumer is $3.99, although retailers can add 
a $3 to $5 fee for the uploading service, Garfinkle said. The photos can 
remain at the online "store" for 30 days, or can be permanently stored, for 
a $1 to $3 fee, using PhotoNet ' s Memory Forever Archive. Retailers also 
receive residuals when photos are reprinted through the Web site, Garfinkle 
said . 

When pictures are picked up at the retail outlet, the customer 
receives a PhotoNet access number. Using his home PC, the user inputs the 
code, which allows the pictures to appear on-screen. The pictures can be 
edited using software with PhotoNet plug-ins, such as Adobe's PhotoDeluxe, 
and additional copies can be ordered using a form on the Web site, said 
Garfinkle . 

Copies of photos can also be ordered online to be sent to family or 
friends, Garfinkle said. A user orders photos through the site and has them 
sent to a participating retailer, or he can supply someone with the access 
code to buy additional copies, he said. 

PictureVision is working with Hewlett-Packard, which showcases 
PhotoNet on its Web site, as well as with Adobe and MGI Imagination, which 
supply PhotoNet plug-ins with some of their software. The company also 
reported it is negotiating with several hardware and software vendors to 
have the PhotoNet plug-in bundled with their computers and titles. 
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ABSTRACT: Several photographic companies are now offering an online 
service to turn digital snapshots into prints. Kodak Picture Network will 
enable customers to upload pictures from any digital camera and receive 
prints by mail. Fuji is preparing a similar service called Fujifilm Digital 
Imaging Service. A new company called Pictra offers a processing service, 
PictraNet, that allows the customer to upload digital pictures , order 
prints and send electronic postcards via e-mail, or publish photos on a 
web site . 
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...Ltd.; and Matsushita Electric Industrial Co., Ltd., announced 
Monday that they have jointly developed a new digital print order format 
(DPOF) for direct printing from digital cameras . The format will record 
information allowing images captured by digital cameras to be 
automatically printed through photof inishing print services or home 
printers, functioning as a kind of digital "order envelope." The four 
companies will propose the DPOF to the industry in the near future. As 
digital cameras continue to gain acceptance among business users and 
consumers, they have begun attracting a number of non-PC users as well. 
With this growth comes an increasing need for easily ordering prints at 
retail, a process as simple as the way consumers currently order 
photographic prints . In addition, as the storage capacity of standard 
removable memory media increases, there is growing demand for the 
capability to choose which pictures and how. . . 

...to retail and direct printing, Kodak, Canon, Fujifilm, and Matsushita 
recognized a need for a standardized print order specification. The DPOF 
enables the user to order prints of specific pictures from all the 
files on the camera's storage card such as CompactFlash-TM, SmartMedia-TM, 
and floppy disk. The DPOF records the information for. . . 

. . . four companies plan to promote wider adoption of the DPOF among the 
industry to establish a standardized print order specification. Adoption of 
the DPOF in digital cameras , photof inishing services, and home printers 
will give users several advantages, thereby spurring additional interest in 
digital capture and growing use of digitized pictures, o Widespread 
adoption of the format will enable users to get more reliable 
photof inishing services from removable memory media of DPOF-compatible 
digital cameras . o Users will be able to specify which picture and how 
many of each, they want to print when they capture images with digital 
cameras or when they view the images on digital cameras . This feature 
would eliminate the need for such operations as reviewing and specifying 
each image at the time of printing, o The DPOF will apply... 
...as well, allowing for direct auto printing from removable media. 
Industry Support The companies will propose the DPOF as an industry 
standard to manufacturers of digital cameras , photof inishing equipment, 
home printers, and audio-video equipment. In addition, they propose to make 
the specification broadly available so that photof inishing labs can begin 
offering . . . 

. . .meet the needs of these customers the company manufactures and sells a 
wide variety of products ranging from traditional cameras, films, papers 
and chemistry to digital cameras , thermal printers and media, and 
Inkjet media. In addition, Kodak provides photographic processing and 
digital imaging services. FMI : www.kodak.com. Canon, headquartered in Tokyo 



...products. The company is Japan's largest producer of photosensitized 
materials. Fujifilm' s products include consumer and professional films and 
cameras, photof inishing systems, color papers, digital cameras and 
printers, computer data storage products, graphic arts films, plates 
equipment and chemistry, audio and videotapes, instant cameras and films, 
motion-picture films and X-ray films and equipment. Fujifilm website : 
www.fujifilm.co.jp. Matsushita Electric Industrial Co., Ltd., is a world 
leader in developing and manufacturing digital electronics and electric 



products for consumer, business. 
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ABSTRACT: Digital cameras are an important tool for Web page 
designers who want quality pictures for faster and easier updates. 
Considerations in purchasing digital cameras include picture 
resolution, picture size, storage medium, and image transfer ability. 
Film cameras offer higher image quality at a lower price, but digital 
images are easier to manipulate and more convenient in that the photos can 
be viewed without having to wait for them to be developed. Most digital 
cameras use a charged coupled device (CCD) chip, although some use a CMOS 
chip instead. CMOS chips are less expensive than CCD chips, but they are... 
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your expectations for photos and probably on your age as well. If 
you live the Web lifestyle, communicating mainly through e-mail and via 
your Web page , then the quality of prints in-hand is meaningless: You 
live by electronic images . Go buy a digital camera today, if you 
haven't already. 

But if you're a traditional snapshooter who's been eyeing the failing 
prices and increasing quality of digital... 
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ABSTRACT: A buyer 's guide to digital cameras , image editing 
software and scanners is presented. It is now possible to create a family 
digital darkroom without spending a tremendous amount of money. With a... 

...amount of equipment, users can produce photographic images in a 



professional manner. The pictures can be used as flyers and brochures, o 
posted to a Web site . A wide variety of products that can be used as 
part of a digital darkroom is presented. Digital cameras look and 
function like regular cameras but they use a light-sensitive electronic 
image-capture device, called charge-coupled device (CCD) for capturing 
images. Digital cameras range in price from $300 to $600. 
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ABSTRACT: Users considering buying a digital camera should determine 
how they will use the images before buying a product. Analysts estimate 
that three million cameras will be sold by then end of 1997, with 
decreasing prices spurring the trend. At the lower... 

...to connect to a computer for uploads. The lenses are usually fixed. The 
basic point-and-shoot camera creates images suitable for use on a Web 
site or for print publication, provided the image remains small. The 
near-photo quality point and shoot cameras offer higher pixel resolutions 
than the basic cameras... 
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ensure high quality when getting images into the computer. That can 
be'done by scanning conventional prints, film or negatives in, transferring 
images from a digital camera , or downloading electronic files from an 
Internet photo site . Frequently, once in the computer, these shots need 
work. There are certain things that should be considered for each image. 
It's OK to change the order of how images are optimized. 

IMAGE ENHANCEMENTS . 
Probably the first thing to do is sharpen the image, image-editing 
sharpening filters do an excellent job of eliminating the slight focusing 
problems . . . 
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TEXT ' 

a photograph to your e-mail is another way to get your messages 
noticed. And thanks to Kodak's PhotoNet Online (www.photonet.com), a 
diqital camera or scanner is no longer necessary. For $4.95 per month 
(and about $5 per roll tacked on to your film-processing fees) , you can 
have your images scanned to a private password-protected account on Kodak s 
PhotoNet Web site . Up to 100 photos can be archived at a time. The 
benefits^ You can order reprints online, attach pictures to e-mail and 
create T-shirts, coffee mugs, greeting cards or other novelties for 
yourself, family and friends. 
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Ueda, head of research at Fuji Photo Film in Tokyo. 

No cannibal , . • j j. 

A snazzy new camera is always welcome in the photographic industry, 
but the digital camera seems to be creating a new market for temporary 
imaging" that the industry never knew existed (see diagram on previous 
page), suddenly, business people who had never needed a camera at work have 
found room for one. Many commercial websites are now assembled with the 
help of pictures taken directly by digital cameras . Other business 
people, such as estate agents and insurance assessors, still use film 
cameras when they want to produce detailed (or especially alluring) 
pictures. But they have become big users of digital cameras m order 

to obtain instant pictures . „u^.,r. t-h-+-1o 

This helps to explain why digital cameras have, so far, shown little 
sign of cannibalising the sales of existing 35mm cameras-whether compact 
cameras or . . . 
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TFXT * 

Times change. Now for as little as $199, you can take a picture, 
fire up'your PC, and within minutes post the shot on a Web page or 
paste it into a newsletter. Digital cameras have radically simplified 
?he process of getting your pictures into your PC. There are no rolls of 
film ^o buy , no prints to develop, no scanning; you simply connect a 
digital cLU tl your PC with a cable or PC Card, then pick the images 
you want to transfer to your hard drive. 
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t.^^— - -^-aes , and hopes 
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anize the way photography is gomg digital, 
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. . . information, students visited country/company Web jit- and used 
the intercultural E-mail Classroom Connectron to P°J^ /ur^^y ^^^^^^^ 
companies they ^e^^^^^^^*^- "^^1^? ."i^J^io proce^ "c^ures'^and PowerPoint 
fo p^S;iL'jS^e^?atirnL^?Sy"uferMifrorof? Publisher to produce banners, 

signs . . . 

i^o Th^v oerformed telephone interviews and used tape 
... studies ^^ticles They performea P software programs were 

recorders to gather established to publish student 

'an^'haf Teen a wJy S sSarLg the magazine with other students, 

:Sucat:?s a^rpaSs . StudLts utilized Claris Works . . . 
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■Makii,, Pictures is another tn. Internet and PCs 

based technologies in the home -- digxMl , ; 3 t,,„_ 3„i„, „ice 

"eSr^I^ianlg-ero/fMSrrro; .Home Ket.or.. ..Home... 

experiences. Individuals seeKi y ^^^^^ Network Web site 

and subscription can rerex @Home Network has reached 

(www.home.net). Since .its found ng - 995,JHo 
affiliate agreements with ®^<3^^®®^^, • 
including Tele-Communications Inc., Cablevision. . . 
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community supporting Sony ^^^'^^ nesting, sharing and communicating 

:ftr5!S»? iS^es^^if ^T.lll.'llsl. m fs. .ose, son. I^... 

products, call ^00/352 76by, ^^^^ computer and peripheral products 

T^reTlVfToL s:;rVAIO°Di?:cUSH) , Lll 888/315-SONY . (a, Prices listed do 
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Kodak Picture Network online in iust a few steps. 

°^"°2;„:"lIof o'nline interface; can upload only three photos at a tr.e; 
„„ alh„„^option;^postcarC^vie-er^^^^ ^^^^ first 



months free 

Eastman Kodak Company 

(800) 242-2424 

Reader Service No. 6b J 



PictraNet albums online, 

verdict: An easy f show up in albums. 

rofos1preard;rf rnfinS^reg^uires PictraAlbum software for 

maximum benefit^^^^^ for 10MB of online space, ?59.40 per year for 100MB 



(85or874-2872, (408) 542-3800 
Reader Service No. 654 



rerSS- orop your "iV^^h^^o'^roSfsinf s?„rS,^iftfans?er"iis:: 
".S:'L!7<?orno«?;'o:n°o?"e":e/instead of regular prrnts, 

II p^rlolforfiirirparticlpatin, Photo store, plus regular 
proce'ssinrfefs; S3 per .o„th for storage past 30 days 



%IIT^I^IIZ.. (703, 733-0500 



Reader Service ""'.'^^ Sho» them to the 

Don't hoard your J'Ji"^ ^ small fee, three Internet photo 

„orld with an online photo semc^- ^ ^ „d picturevision 

?i^"7ef--!«"r"o"rr^U^'an;"dr,ita! prints and share them „rth anyone 

Who has Web access. 

On Display com/go/kodakpn) is the most versatile 

Kodak Picture Network ^^^^^^J;^' Upload JPEG or FlashPix digital 
of the three services. You ^^^/^^fj^f^ participating photo processing 
photos from your PC to the/ite or If ^ P ^.^^^^ $5 for each roll) • 

store do the same with y°^^/^?ular tiim p ^^^^ p^^t^3 

Ssing a log-in name and P^^f/^^ed password, a^y^ ^^.^^^ ^ ^^,1 . 

online, download them and xf^they re^ ^^^^^^^ ^^^^ ^ ^^^^^ ,3,, 
The service is ^^.^^^ fc^^^ 

---i-iiery^u can «Pi«-„»-v„-s r:sr;oftcLdrof r.'o«:,"-" 

iLrpLrtr.'usr;i-nS:ra ^rewerfr:: the Koda. Site to see them. 

^fcrraSf ^»«.pl=t"net^c„, ----^o'fSre fs^ ^-eP 'oZ"^ 



^--i si- rpallv shines as a companion 

bad thin,. Pictr.Net »otks ""^ ^f^^'i^^ '?hen click on the 

^p°c^srr"co/irt.r"LSf.°% / n 

your photos. £ 10MB of space to $59.40 per 

service ranges ^ ^o"*^^^ • P®^, ^°Pi"traAlbum software for $40 or get 
year for 100MB. You can download the PictraAXDum 

ri^i,< C„v t;C>n 



the CD-ROM for $50. 



LIUS ivv^i* 

Film Friendly pictureVision ■ s PhotoNet (www.photonet.com) was 

At publication time, P^^^^^^^':;^^" because you couldn't transfer 
.ore limited than the other services because yo^^^^^ ^^^^^^^^ 

digital photos from your PC. f^^^^^;^^^;^^ ?f you have rolls of film that 
in early 1998. For now, it's °i^^333 J supports PhotoNet, and 

you want to online^ I your Photo P-esso^^ ^PP^^^^^ 

thousands do, DUSt checK ^"^^ ^ „et Web site within a week. The 

ll'Ar/.r.TlnlL'l.i: TZT. can dc»„loaa the., e-.a.l 

go. If you're working with film, try PhotoNet. a ^ .^g, 

--^---i/,-;r5,?r"«-rav!rksisri:/co:pan, 

S ESS"",s?rarKoi^"?"---"ic",. Pict.a .„C.-Se„ice„. 

PictureVision Inc . --Services 
SJ?/?fDOSTSlS;L!^'l8n5^0 (Online Services); 7221000 (Photographic 
sTclolli: 4822 Telegraph . other communications; 7221 Photographic 

Studios, portrait 
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'"'^fi;e^fsip"rhfvf a :rni'r"?t^s^K;drk!"""reports Mitchell Coldstone, 

president of Irvine-based f ^f^jj^^^.^f °Stronlc imaging technologies is 
"Coupling traditional film with ^lectro y (nySE:EK) and 

energizing the P^^o^^^-P^^^/lJ^lJf.Ij;. ITe indu^J^y and getting raves from 
its digitization strategy is ^f^ering the in y ^^^^^^^ returning 
customers and Picture-takers alike By dedicat^^g ^^^^^^^ ^^^^ 

the photo industry P^°^^^^„^° "'Ler this encouraging news," said 
employees are winners and will cheer tnx 

Goldstone. ,r,-i-or-cH at 30 Minute Photos Etc., the 

CalifoSf P^otf LfaJf ^cLSreSrcS ? uf cel^ throughout Kodak 

^^.Sd rouT^w"th:tl7';frrenr;f all snapshots go from the film box . 
to the shoe box?" q^e^^ioned Goldstone Goldstone is seeing 

only 3 percent are ^en^ers ever since his photo 

exponential change ^"f.^^ n Kodak 'f^tctSMarker to the Internet. His 
business went online Unking ^odak J ^^^^^^^^3 enlargements without 

^^^<^^ :;^Jh^e?rpr?vate account on the Internet via 



K:cia.-s PhotCet Online. Then P-Ple can download the j-J-^anywhere^to^ 

make high quality prints and order °f|Ji^yP^\°3tantly be converted 
The other new Kodak Products enable film to instay ,^ 

and saved on f^f "^^^^f.-J.^-pS, ^ i^nSluJ to^share images" 

discs) and uploaded to Kodak s ^_ f ^ints" are ordered, 

"""""Se'are seeing vast increMntal sales improvements since acquiring 

adding to their P--=^^JJJ.^f SSacrdiscs^nd uploading it to the 
digital prxnts °" . f ^°PP^^^ ' ^^^^e service. Sharing photos from a vacation 
Internet with on- site , ^0 minute ser three-quarters of 

or the birth of a c^ild - fast easy and fun^^^^^ ^y^^ ^^^^ ^^^^^ 
Goldstone-s customers orders ^4 perc ) ,^3^^^ industry, 

purchase, a result foreign to a" businesses are encroaching on 

"While some --f-^.Pf ^^^^^g^^d ^iS a truehearted success story, 
flimsy business models, ^odak is cnarm commodity-based 

Other manufacturers and P^°^f^°^!,^^^^3^to growing their market share. But 

t^rS^;:^ Si;^^^o°sLi°r,i^"rroritfS\f.er ,„.l?t. products,.. 

cautioned Goldstone. u r.^r-.r,r- ^-nhM beaan with the slogan: "You push 

The advent of amateur P^f ^^^^f ^^^^an wit y ^^^^^^^ ^^^^^ 

SpeS'er?kar^:LSS;s'^:Jr resf'.^ S sen. t.i c«^ 

S:e%SSTe--K^Lrpr^^::«: Sr'ar; :;^iSie at 30 Minute PHotos 
Itc, and other location, around the ^^^j,^ registered 

trademSf ;t^ihrS^?:rn'K^d r (-S-f-^ ^h^^'of «c^ " 

http://merabers.home.net/30minphotos minute Photos Etc. BW release 
, l%l°"or''^^ll ll,TT.ffllfZl »ll: 949/«.-0120, or 

e-^aiJ-lomipioto^eh^me cL. On-site demonstration and free samples are 
available for accredited media. 
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Popular Floppy-Based Digital Cameras Deliver Mega-Pixel Images 

and MPEG Movie Mode - . taken the Digital 

PARK RIDGE, N.J., March 3 PRNewsw.re/ -Z^^;"^ ^f^Jf^^^^^r ll^l , 
Mavica(R), the nation's best-selling ^Jjxtal camera since ^ 
to the next level in P^^ure quality with the ^^^^^^ ^.^^ 

million pixel camera (MVC-FD88) Sony ^ JJJ^^^ MVC-FD88, at the 

and share images through online services. choice of Super XGA 

The MVC-FD88 Digital Mavica camera^^^ Lso^Jtion options. It 

(1280 X 960) ^02),^,Jf,i^?3-orDigit^ Zoom lens with auto macro, 

also has an 8x optical/16x .^ed meqa-pixel for increased 

The MVC-FD83 camera °"^^^^^^^"P°lf f 9T2 ) ?his technology produces 
digital enhancement °f . ^^"^ P^<=^^^f !esultLg in a one million pixel image 
a 17 percent increase in ^^Jf ^^^^^^-SSs and the MVC-FD83 Digital Mavica 
for viewing or P^^^^ing. Both the MVC ^^.^^^ ^^^^^ ^ ^^^.^^ ^^^^^ 

-^railo^^s ^frpL^yi:L^onma^ge: an^MPcJ^Lvies as well as .PEC still 

^^-^Sraddlfrnli^P^oducing -^^^^f^^^^" 
MVC-FD88 have MPEG Movie Mode Which to^60^^^^ 

video and audio, and Voice Memo ' ' ^ feature that lets 

,"cSro"":a^4:? « ™^ce z,o, - ..... ..s... ... 

r,it:r«a"cf H^C-rS'Lf «5c-rD83 =a.er,3 offer t.e=, 
additional, features Mto Focus with auto macro capability to deliver 



the 

zoomed to 



^^^5;"ls"f D?5i5rzool°eSrcr?Lovos ,a„ed ed,es even „he„ 
5";L"^o-1nu^t2^"sp.tSr1;r e«ra versatility for capturing 



pictures 

in low light; 

- Four P^e-programmed special effects^ quality," said 

"Digital Mavica means ease-of use ana ^^P^^ ^ g Electronics' 

aay Sato, 'vice president of di^;tal__imagxng -"f^^/^^ J^/^.^ designed to 
consumer Products Marketing Group. ^^^itai Mavi personal 
appeal to both the consumer J^d the pro^ of ^he ?iternet, picture quality 
rcrraifcilo; ieproduc??oJ;,'?fe;?bfuty and ease-of-use are more important 

^rh:-;vC-FD73 camera, fi-.i^^Pjl^^-ef ^Lrpfdl^/S^^-Mail 
powerful lOx optical zoom, t^^^'t^'^f ^^^fJ^JPnavica Sodels employ standard 

and P^°^^^=J,"^^^°f l^to up to 40 JPEG images can be stored on a single 
flopp/d=r.f^S p^nd ro£ .e matures t.^ . 

cpticaf ::oi^eS: ^"?.eT„„ Lt opti al zoo. curren^^ 

digital still camera. Other f""res include Super i y h„to 
;^Sjlir'rc;i"o"-er??Sr!Tr.^Sarrocus%ing and a tilting ..5-inch 

another Sony ir^„f J.-^i^^ri^t'-^rriloiriSU'^o^vfr-si^^e Ld 
'sirrrJ.Sri°M«i=a ir,g',s%if"e Internet. Purchasers of a Digital 



M'avica camera receive a free one-year membership to the service, which 
Sudes uploading images to the owner's password-protected account and 
s^oicasing im^ges'in a'personal photo album in the ImageStat.on Gallery. 

ImageStation service gives users the option of ordering 
professional-quality prints of digital images or ^"f.^S^ai^al Mavica 
variety of gift items, such as T-shirts or mugs. Sony's full Digital Mavica 
line also includes the world's first floppy disk printer, the FVP-1 
Mavica (TM) printer, and MaviCap{TM) floppy disk recorders (MVC-FDR3 and 
mc-FoLl), Shich s^ore still images taken from a home video onto a floppy 
h-IqW fnr anick e-mailinq or adding to a Web site . 4_u v 

disk '^^^^^^^.'"^^^i^^ cameras come with photo manipulation software that 
allow users ?o;dit images in their PCs. ^he MVC-FD73 MVC-FD83 and 
MVC-FD88 come with ArcSoft PhotoStudio (R) software, while the MVC FD91 is 

'^^'''''V.'mc'^?^^^^^^^ in .une 1999 for 3999 

(MSRP) and"l79r(MSRP) , respectively The MVC-rD73 will be available m May 
<ic.QQ /MqRP\ • t-hp MVC-FD91 is available now for $109y (MbKf ) . 
' So„i S'Uro^Ic" inc. Background: Headquartered in Park Ridge nj 

annual sales for the fiscal year that ended on March 31, 1998 were $10. b 

billion. 

COPYRIGHT 1999 Gale Group 

COPYRIGHT 1999 PR Newswire Association, Inc. 
PUBLISHER NAME: PR Newswire Association, Inc. 
COMPANY NAMES: *Sony Electronics Inc. 

rrnrRAPHir NAMES* *1USA (United States) ^ , . \ 

SSSrJ nA^S BUS (Business, General); BUSN (Any type of business) 



26/9/10 (Item 1 from file: 98) 

DIALOG (R) File 98: General Sci Abs/Full-Text 
(c) 2002 The HW Wilson Co. All rts. reserv. 

03529989 H.W. WILSON RECORD NUMBER: BGSI97029989 

AuSENTED^TITLE^^d^ digital photographs via the Internet 

O'Malley, Chris 

Popular Science (Pop Sci) v. 251 (Sept. '97) p. 43 
SPECIAL FEATURES: il ISSN: 0161-7370 

LANGUAGE: English 
COUNTRY OF PUBLICATION: United States ^^^^vH 
RECORD TYPE: Abstract RECORD STATUS: Corrected or revised record 

?^ag n, service. A^naw cLpany called /"J^^^i^l 'Zl'^V 

^sc*'i;di:Lii:«r'o^L=;:Sc:^drvir:-iirorUiST.oto,°o„a 

web site . 

DESCRIPTORS: 

Image processing; Digital cameras; Internet 



oc.I'k K/1 (Item 1 from file: 275) 

D^A^^Wnie 275:Gale Group Computer DB(™) 
(c) 2002 The Gale Group. ftU rts. reserv. 

°^?;Sit".f^;r^ns=S-r^r4X"»eS;p'|i.<Xnau.trv Tr.„a o. .vent, 

EDGE: Work-Group Computing Report, NA 

WORD COUNT: 87 9 LINE COUNT: 00079 

TEXT: ^ r-=r,r.r. Tnr ■ Fuii Photo Film Co., Ltd.; and 

Eastman Kodak Company; Canon Inc^, '^'^^ ^^^^ that they have 

Matsushita Electric Industrial Co., Ltd^- annou^ ^^^^^^ ^^^^^^ ^.^^^^ 
jointly developed a new digital .^^ record information 

printing from digital /^"^^"^l ^f^^^as to be automatically printed 
allowing images captured ^y/j^^^^^^f ^fhome printers, functioning as... 
through photof inishmg print services or nom v 

■ -F^r-mai- The four companies plan to 
...to print in a broadly recognized format^ Th^^^ to establish a 
promote wider adoption of the DPOF among rne_ _ _ ^^^^ 




c:;«rrl„r;r:»ln, use of digitized pictures, o. 

...product,, graphic arts ^[T.^TlTo.lf. fS^S^^S 

videotapes, Instant """"V ^. ~iSu«.co.jp. Matsushita Electric 

and equipment, f":"-!^ f^^l^H i.^^.'iJ developiJ, and Mnufacturing 
rglfar:ieSr;nlcs-;nrelertrlc products tor co„su«er, business... 

oa/-:*. v/2 (Item 2 from file: 275) 

ollil^^Ti,. 2.5:Gale Group Co.puter 0 (TM, 
(c) 2002 The Gale Group. All rts. reserv. 

r^r. on^-,■i'T^Q (USE FORMAT 7 OR 9 FOR FULL TEXT) 

02167169 SUPPLIER NUMBER: 20173739 ^^^E FORM pictra's 

Picture yourself on the I^^^ernet. (the Kodak Pic^ ^.^^^ ^^^^.^^ 

Marketing) (Brief Article) 

Polito, Julie nf-M^ 
PC/Computing; vll, n2, piJbu; 

Feb, 1998 ^. ^ 0899-1847 LANGUAGE: English 

DOCUMENT TYPE: Brief Article ISSN. 08^^ 

IXII-- 'lT'\l^^ CO0.T, OOOM 

. supports Photo^et, a"^,-^-"»Sj,^°' .jr'up^rnlhr'ph^?"^:?''*^ °" 

the envelope, and for 55 a roll your Photos are up 0^^_^ ^^^^^ 

Tardo^i^is t.:"^e-:^ii^?s r p--:,,, 

,o. xf-younr ^fr.iSr«rt.'Ki»""f roS:t. i„d n vou «or. „itn .otn, 

Kodak. . . 

o^r/o if/ri fltem 1 from file: 47) 

'"..Gale Group «a,.zlne OB,™, 
(c) 2002 The Gale group. All rts. reserv. 

04564973 ^ . S^PP^^^^^^^^f ^^.^^iHeL cameras are falling fast. (Spending 
Cameras go digital, prices rot 
Technology) (Evaluation) 

KpUnSr's^ersonal rinanoe Ma.a.lne, v50, n8, p97.<, 



August, 1996 1056-697X LANGUAGE: English 

DOCUMENT TYPE: Evaluation IbbN. 
RECORD TYPE: Fulltext; Abstract 

KbL-UKU lit . e-nn T TNF COUNT: 00124 

WORD COUNT: 1633 LINh uuuini. 

aficionados have been guicK to adopt -w ca.eras^ To^rcorate 
e-mail digital images. *^°-l^,^^^\^f ^^^^t Bu? S you don't fit one of 
'their hoL pages ^^^3^^,^ fo ^old off on buying a digital 

those profiles, it would be smart to nox f^^^m a 

camera Although you can P^^^^^, fP^^'Jhe cameras priced for consumers 
photofinishing house, P^^f ^ 
is vastly inferior to what you re... 

26/3,K/4 l^f^/./^^^ufN^w frod.Annou.(R) 

DIALOG (R) File 621: Gale Group New 
(c) 2002 The Gale Group. All rts. reserv 

c.ciof;QTq mSE FORMAT 7 FOR FULLTEXT) 
02116534 supplier N'^-'^^-^^^^^f^l^e lick With Envy- • Forewarns Photo 
Eastman Kodak Co. ■ s Competitors WiXX b 

Industry Expert. 
Business Wire, p0348 

July 12, 1999 Record Type: Fulltext 

Language: English ^^''^^^He 

Document Type: Newswire, Trade 

Word Count: 617 

site system," "°ted Goldstone. delighting 
••• suggestive selling and -^^^f ^^^^^^e just months ago. They are 
picture-?akers with new P^^jf ^.^^^"^^iering 'their photographs and 
adding to their purchases by ^^^^Jg^g^and uploading it to the 

digital prints ^ l^PPfo^;^^^?^:^^'" Sharing photos from a vacation 

rrhnir^i^of^rchiS Is^fa^reLy and fun. Nearly three-guarters of 
Goldstone's. . . 

26/3,K/5 <"^"^,?/Grouf iSw frod.Annou. (R) 

DIALOG (R) File 621: Gale Group New 

(c) 2002 The Gale Group. All rts. reser 

r.rs-.rr^r, I u'iv mRMAT 7 FOR FULLTEXT) 

Resolution Unit. 

PR Newswire, p2494 

r^''\n;-^^Enalish Record Type: Fulltext 
Language: Lngiii=ii _ Tr-aHp 
Document Type: Newswire; Trade 
Word Count: 892 

the owner's password-protected a o a showcasing images m 
personal photo album i^the lmageStation Gallery^ 

^ ImageStation service gives users t ^ 3 adding them to a 

professional-quality prxnts of dxgxtal 1 g_ ^^^^.^ ^^^^ Mavica 
variety of gift items, such as T shirts 
line also includes the... 

All Digital Mavica ""^^"^^^°™pcg The MVC-FD73, MVC-FD83 and MVC . . . 
allow users to edit images in their Fus. 

(c) 2002 The Gale Group. BH rts. 

Supplier «u«ber: .8«1131 (OSE FORMAT 1 FOR FOLLTEXT, 



01649578 



ior,= T-nd-to-End E-Business Outsource 
On-Demand Solutions ' ^^^^^f ^nage E-Business for Any Size 

Solution; ODSI ' s Component Services nsji y 

Organization. 

Business Wire, p5071118 

May 7, 1998 Record Type: Fulltext 

Language: English Recora lype 
Document Type: Newswire; Trade 
Word Count: 391 

online tracking; and .arKet research based on customer buying 

^^"^Sn-Oe.and Solutions, Inc is located inji~- --st^ng^ 
chain management ^-'^-^^^^i^^^^^'eS? on-demand digital print and 

fulfillment, JIT ^"^^f ^^^^"^^f ^e^^ic; . Please contact ODSI at 
n,edia replication, and ;^^=tomer service^^ ^ ^^^^^^^^^^^^^ . _ _0_ 

978/658-7709, or visit us on tne v),e 
keywords : On . . . 

(c) 2002 The Gale Group. AH rts. reserv 

Mnn^ber- 53054574 (USE FORMAT 7 FOR FULLTEXT) 
^.^S^KodariS^cLr:^^^^^^^^^ services. 

M2 Presswire, pNA 

Oct 2, 1998 Fulltext 
Language: Engiisn r^>= J' 
Document Type: Newswire; Trade 
Word Count: 914 

■ obtained via an Internet web site. Images are 

on-line service is °'='t^^^^°/^„^o3s the country. 

soon be supported. imaaes available for viewing and... 

"Making photographic images avdx 

o£:/Q v/fl (Item 1 from file: 16) 

(c) 2002 The Gale Group. All rts. reset 

. K S4868316 (USE FORMAT 7 FOR FULLTEXT) 
0^08613 Supplier Number: 5486BJib 
Jhi miLg of ^Digital Infrastructure. 
Peslco, Charles ^ . Jr • 
Printing News, vl42, n22, pU 

f ^ ^^;.'^^Enalish Record Type: Fulltext 
SS-Tyre: iagazine/aournal; Trade 

Word Count: 1975 

P,,„t supports th, «.e, forces and 1= enabled by th.». 

e„,i„e'?r\uy . This -J„f-,SrLt„rS"when%oJ ".e right down to 

engine selection is no longer tne ^ telecommunications, the fastest 

neither is having the highest bandwidth t database, or a 

ie^wor. the -f^j-va ive Web^^^sit^ ^^^^^ these 

tofirfs'esrenfia?? but effective management of... 
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OnlLe for success, (impact of the internet on prxnt.ng) 
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American Printer, 222, 5, 54(4) 

Feb, 1999 , PFrnRD TYPE: Fulltext; Abstract 

ISSN: 0744-6616 LANGUAGE: English RECORD TYFh. 

WORD COUNT: 2237 LINE COUNT: 00174 

. . . printing equipment was launched last month by_DigitalMa^ 

t-f proS^s^r?L-c=^is^^oEra^d jSvers prrntready .rles 

back to the print shop. , ^ 

"For those shops who don t have a... 
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DIAL06(R)File 98: General Sci Abs/Full-Text 
(c) 2002 The HW Wilson Co. All rts. reserv. 

03529989 H.W. WILSON RECORD NUMBER: BGSI97029989 

Developing digital. r^Ho^-oaraDhs via the Internet 

AUGMENTED TITLE: developing digital photographs 

O'Malley, Chris ,3 
Popular Science (Pop Sci) v. 251 (Sept. 97) p. 
SPECIAL FEATURES: il ISSN: 0161-7370 

LANGUAGE: English 
COUNTRY OF PUBLICATION: United States 

, =^,n-ii=.r sprvice called Fujifilm Digital Imaging 

web site . 

26/3 K/11 (Item 1 from file: 553) 
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(c) 2002 The HW Wilson Co. All rts. reserv. 

04049988 H.W. WILSON RECORD NUMBER: BWBA99049988 (USE FORMAT 7 FOR 

McKeon, John ^ ,t ^ i qqq\ -n q7-9 

Graphic Arts Monthly v. 71 no6 (June 1999) p. 97 y 

LANGUAGE: English 
WORD COUNT: 1151 

abstract: The current top -^^f ^ --'^f,:f3,^'3lt'c:t°arog'm:rk:?ers now 
traditional media to entice <^^^tomers Almost ail cag 

marketing firm Shasho-Jones Direct, New... 

...time pressures of print catalogs^ Anna ^-ve- spokesperson^f^ 
End, Dodgeville, Wisconsin, believes ^^^^ increased sa 

by seizing new -d^ J . ^PP-^^i^.^ing ^rt^t produSs'more enticing. 
Streamlining production, and maJcing prmu ^ 
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(c) 2002 ProQuest Inf o&Learning . All rts . reserv. 

1028244 99-92336 
Technology 

S^s'journal-Jacksonville (Jacksonville, FL, US) , V14 N13 p8 
PUBL DATE: 990108 

WORD COUNT: 308 ^ ^-^ 

DATELINE: Jacksonville, FL, US, South Atlantic 

TEXT: 

Visitors to the Web site can preview images and then order a 
digital or print copy for prices starting at $7.95. 

"We like the idea that we're offering this service for free (viewing 

the images over the Web. . . 

26/3 K/13 (Item 1 from file: 20) 

DIALOG (R) File 20: Dialog Global Reporter 
(c) 2002 The Dialog Corp. All rts. reserv. 

Merchandising and Marketing 

BUSINESS WIRE 

folmlillll: WBWe'' language: English RECORD TYPE: EULLTEXT 
WORD COUNT: 408 

(USE FORMAT 7 OR 9 FOR FULLTEXT) 

for successive integration of component services. On-Demand 
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01666265 (USE FORMAT 7 OR 9 FOR l^^^f^H^^^^^^ New On-line Sports 

^-^S:XL.srnrT^-~ P^rSL^ieo Wisniews.i to .ead Sports .d.e 

Program for On-Demand Solutions, Inc. 

BUSINESS WIRE 

fo^mkllll. WBWe" language: English RECORD type: FULLTEXT 

WORD COUNT: 37 4 

... for successive integration of 3°-f„ "^Jf^uppS'^'hSn 
solutions, inc., i V '"f ^iLiS'^efelo^menr and hos^iS. order 
»|-lnrent,";ii="n.rnti:r £'oi e.end a^^^ 

^.^T^^ us'S^ tnrs".ro:;d::and:i;^uo„s . co. 

CONTACT: Shotwell PR... 
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01050636 DOCUMENT type: Product 

PRODUCT name: PrintOne (050636) 

printable Technology Inc (700771) 
201 Lomas Santa FeDr #270 ^^^^ ^^^^^^ 
Solana Beach, OA ' i 

TELEPHONE: (858) 793-4114 

RECORD TYPE: Directory 

CONTACT: Sales Department 



CONTACT: baxe. u^^^^^- .^inters with customer 

P.intOne (SM) from. Printable Tec, o .des pr. ..^ir custom 

^^"^^^rto"en£rce^rusrom:r"r:Lt.onships an. log 
-SSiritr It provi.es printe^ 

lailliliB: 

mmmmsmm 

.fnUoffoJ generating new ideas, 
portfolios tor g Commerce; Electronic Customer 

DESCRIPTORS: Pointing & Graphic Arts ^^^^^ Fulfillment 

service; Web Hosting; Store bu 
HARDWARE: Hardware Independent 
OPERATING SYSTEM: Open Systems 

PROGRAM LANGUAGES: N^^^^^J^^^ini ; Micro; Workstation 
TYPE OF PRODUCT: Mainframe, 
POTENTIAL USERS: Printers 
PRICE: Available upon request 

REVISION DATE: 020101 

1°/^/^ ocf;.qoftBase: Reviews, Companies&Prods. 

DIALOG(R)File 256 : Sof tBase^ reserv. 
(c)2002 Info. Sources Inc. A±i rv 

00128984 DOCUMENT TYPE: Review 

(836109) ; Network Managsment (830216) 
PRODUCT NAMES: E-Commerce (83610^), 

T-oal-time management 
TITLE- E-comm needs real 

RECORD TYPE: Review 

REVIEW TYPE: Product Analysis 

GRADE: Product Analysis, No R y ,,,,nizers for trade 

XmagelD. Smart -cture for ^ - ^^^^^ l.^ortant meetings 

shows, conventions, corporate 



Picture for ^-nts merges dxg.tal P^ r'Sdeach 
and electronic ^"'^g^"^, f ^""T Ji"dof on a name tag or lapel, and each 
guest wears a sticker called ^ vividot ^.^^^^^ locates 

Jividot has a color P^f ^^^^^^"^^tionf and groups the photos onlxne, 
vividots, reads the color combinations^ an g h sponsoring 
lilSer at ImagelD's Web sxte or the Web ^^^^ the photos 

TrganLation. Guests can log in with an access ^^^^ ^^^^ ^.^^ 
L which their images ^PPf ^' ^^^^ing to Yosi Heber, Chief Marketing 
thPm free from the organizer. According t replace bar code scanners, 

officer of image ID, the technology ^^^^^^f J°iationships among devices and 

fsTeJ/or^ing at its optimum. 
COMPANY name: Vendor Independent (999999) 

SPECIAL FEATURE: Charts . internet; Meetings & Conventions, 

DESCRIPTORS: Electronic Publisning, 
Photography 

REVISION DATE: 200104 30 



mA^OG (R) File 256 : Sof tBase : Reviews, Companies.Prods . 
'ct'oofinfi sources Inc. All rts. reserv. 

00123414 DOCUMENT TYPE: Review 

/TOKino^ • Seattle FilmWorks (7725by) , 
PRODUCT names: Kodak PhotoNet (725102) , Seattle 
Ofoto (797855); Shutterfly (797863) 

•!„ riiide to Digital Photography 
title: The Complete Family Guide to uig 

AUTHOR: f^engard, Samuel ^000 
SOURCE: FamilyPC, v; n 
ISSN- 1076-7754 

HOMEPAGE: http://www.family.com 

qrroRD TYPE: Review 

Zlll ?yPE: product Comparison 

TRADE- Product Comparison, No Rating 

PhntoLoft and Shutterfly are among 
Kodak PhotoNet, Ofoto, P^otf---^^^; felatively new, Web-accessible 
compared digital photo ^^^es These required to organize, store, 

aStes, book, and ^»<>»»' f """t^"' '^rSrvIces, digital storage, including 

r„d'«tatio„. "''«"f'5"»\ir?hos.n ".b service. If many images are to be 

h^^. ^rilf ^io?^?'°Pboro^Jt?"s^:ttleril.wor.s, and Sbuttertl, 

priuu J features. 



truest usability features. 

vH.tCo (014369),- Seattle FilmBorks ino (668145) 
Tot^oTni fef^S-.-lhutSrfl^co. ,67,60,) 
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SPECIAL feature: . Buyers Guides Screen Layo^ Recreation . Hobbies 

DESCRIPTORS: Families; Grapnics 
REVISION DATE: 20000630 

o\lili%mie 256:SoftBase:Reviews,Co.pa^^^^ 
(c)2002 info. Sources Inc. All rts. reserv. 

00122015 DOCUMENT TYPE: Review 

PRODUCT NAMES: CARTERRA 3D (744824) 

-i « fixoected to open new markets 
TITLE: One-meter imagery is expecT:eci i. f 

AUTHOR: Kmitta, J°^n I999 
SOURCE: Business Geographies, v/ t- 
TSSN- 1067-456X 

HOMEPAGE : ht tp : / /www . bg . geoplace . com 

RECORD TYPE: Review 

REVIEW TYPE: Product Analysis 

GRADE: Product Analysis, No Rating 

hi rrh-resolution imaging satellite, 
space imagery from IKONOS, ^ ^CAR?ERRA 3D archive, which 

wUl be stored in Space I--^i'^^;:,,ti^i^;ging satellites , including the 
catalogs images ^^^hered by several imagg^^^^^^^^^^_ Currently, 

Indian Remote Sensing (IRS) ^^^^^^^g^sions of IRS and Landsat imaging 

customers can view reduced resolution ^^^^^^^^^^^^^ f^r particular images 
from space Imaging's Web . ^^^^^^^^^gf area is available in the archive, 
If no imagery for a specific ^^^^^^P^n hrdelivered to customers in a few 
new imagery can be gathered^ Imagery ^^^^^^ ^^^iy^^fthat case, a few days 
hours, unless a custom <=°ll^f j;3rpi;c; phone orders for IKONOS 
may be needed. Customers will at first ^ ^ customers on CD-ROM. 

imagery, and all C^^f/^.n^ quality lKSs imagery products available 
Space Imaging plans to make map y ^g^ite has finished a 

to customers at the end of 1999 ^fter the ^ customers for archive 

standard checkout phase. P^^"^^ J^^^^^^e Zle. Targeted applications 
^"^^r^ ^ratSrardis erls smfnl^S^dfa or news reporting, crop health 
i^i^Sinrraidcoref evaluation, and risk assessment. 

Se™0RS:= S^D^craphrdf Laphfcs ior'Ifiince . Engineering; Image 

Processing; Mapping 
REVISION DATE: 20000430 

D^io^minia 256,SoftBase,Revis„„Co»panie3.Prods. 
(c)2002 Info. Sources Inc. All rts. reserv. 
00112987 DOCUMENT TYPE: Review 

WebGenie Shopping Cart (718203) 
TITLE: E-Commerce 

AUTHOR; Staff n260(2) Dec 1998 

SOURCE: PC/Computing, vll nl^ pzbu ^ 

ISSN: 0899-1847 

RECORD TYPE: Review 
REVIEW TYPE: Product Analysis 
GRADE: Product Analysis, No Rating 
Oi,.t.l i.a,es and doc«»e„t3 a« ,Kcelle„t ~r=.^^=;- --ral^ 
software programs are available that can 9 



,,e. a part of a P-ductiv an^ t^^^^^^^^^ ^etStudio's Netjud.o 1 ^0', ^ 

, including 3Com BxgP^cture ^^.^ Panorama 2^0 and We ^.^^ ^^^^ 

Microsoft's FrontPage 98 Pic ^^^^ install a «m ^^^^ 

Shopping cart . Bxgpxcture c^^ ^^^^i^^.'Tfflce It caS also be used to 
photos or video °f ^ne ^^.^^ °"^"'to videoconference. 

ro»;»-r:ar." » .o„ ana rr- 

^ite . posting photos to a s. ^^^^^^ h^ar? of online 

business. For ^^fPj^' popping Cart focuses o\'''^\\lt ?he tool helps 

program can be Imlcea t;o 

merchandise easily- (646156); Microsoft 

^rnm Corp (125105); NetStudio Corp . ^^^Genie 

COMPANY N^ME: 3Com Corp^^^^^^^^ Technology Inc (593974), 

Corp ^ i^i^22) 
S,JlT/£mi screen Layouts ^ Electronic Publishing;^ 

descriptors: Authoring Sj^f f^.p^^ibles ; 'site Design 

Graphics Tools, IBM 3 ^. videoconferencing, 

KEVISIoS DAtL 20000430 

10/5/6 enftBase: Reviews, Companies&Prods. 

DIAL0G(R)File 256 : Sof tBase^ 
(c)2002 Info. Sources Inc. Hi 

DOCUMENT TYPE: Review 

. . Batch Kmbedder (71.08S) 

PRODUCT NAMES: Dxgimaro Batch 

enhances watermarking scheme 
TITLE: Digimarc enhances 

ford- ' -2 

SpA0l"'hii:://www.macwee..com 

RECORD TYPE: Review 

REVIEW TYPE: f °^^^^3^^^'S: Rating 

GRADE: Product Analysis, ^ embeds watermarks in 

. . Batch Embedder automatically embeds ^^^^ ^^^^^ 

Digimarc' s Dig^rc^arc Batch E software provides a user ^ 

multiple i--gf/°^J?reular destination. Dxgxmarc also a ^^^^ will extend 
web surfers to a P^^^f p^iUps Electronics and Macro transmission 
partnership ^^^h Royal ^ ^.^^^ 0^3^ '^''Sobal settings for the 
digital watermarking to^Dig^^^ ^^^^^ , 1 bai se^^ /^,p,,3sion 
packages. W^th Batcn durability, and ^an cnoo PowerMacintosh 

watermark's ^"^ensity and d ^^^.^^ P^^^f ^^.^^worforaphics , PICT, and 
settings, ^^./"JhoLshop, JPEG, Portable Network G P^^^ Digimarc' s 

rplease reads Git, fnuuw ^ files. LariitJ-L ^ use an 

flFF images, and outputs ^^f f^^^ of an ^.ff^^^rto' a profile in 

product add a Patt^rn to lumi ^^at links images ^ 

Individual identification or^ ^^^^ "-/oTiso ^n be used for 

Digimarc registry. A new bolder. Smart 1° also c ^^^^ vendors 

site selected the Smart ^^^.^^^ f to sites where users can 

-rdrs^riru^r^I^ag Vsn the ^^^^^^^^U^^^^^ — ^ 
S tolrfck wftelmfrSg- images on the Web. 
COMPANY name: Digimarc Corp (629936) 
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Electronic Publishing; Image 
Printing & Graphic Arts 
REVISION DATE: 20010730 



Designers; Digital Rights Management 
Processing; Multimedia; PowerMac; 
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d?(lOG(R) File ??3: Gale Group Globalbase (TM) 
(c) 2002 The Gale Group. AH rts. reserv. 

094 61758 „x lA =!l-amDa ora corre sul Web 

La RepubbLca (XRA) 12 Feb 2001 p.25 
Language: ITALIAN 

The Italian printing _ company ^^^l^.^jj-.lrarre^^'fhe'f "ll^P^rS: . vi^a 
break into digital 'P^^"^.°%fitS managing director, Mr. Farina, xn a 
an internet P^^^al . According ^ts manag g ^^^^^^^3 mternet; 
two-year term the fxrm PJ^"^ ^JJ^n Itle has additionally created 

while in 2004, sales -^^^^ amount to L JOOb^, ^ ^^,3 the same sector. 

IrAVll dlmafd-rerStJ ^i^rL^^r^e^sonalise documents. 

COMPANY: POSTEL; ITLE; ITLENET 

. r Pnhlishina (2700); Database Vendors (7375); 

PRODUCT: Printing & ^^^J^f ! cLpany Formation (14); 
EVENT: Company Formation (1^). company 

COUNTRY: Italy (4ITA); 

O^^^L^^G (K) File^BS^Gf reVr^oip= Gfo^ilbase (TM, 
(c) 2002 The Gale Group. All rts. reserv. 

09239136 .it^rnative to darkroom photo processing 

Manila Bulletin (XAZ) 31 Jan 2000 p.E Z 
Language: ENGLISH 

. ^ rn ^nn diaital printer was recently 

The new features-enriched Canon CD 300 ^xgita^ P^^. ^^^^^ 
introduced in the Phxlippxne market by Cano dye-sublimxtatxon 
hobbyists and home users ^he CD 300 xnco p quality. The product can 

feature that delivers f ^^^^^^P^^^^P^^^ai computer) or CF cards from any 
also print directly from <persona^^^^ P^^^^^ ^^^^^^ ^^^^^^ _ 

cameras that comply wxth the Dign^ax 

COMPANY: CANON MARKETING PHILS 
PRODUCT: computer Pointers (3573PW); 



EVENT 



Product Design & Development (33) 



COUNTRY: Philippines (9PHI) ; 

Ola In <Ti-em 3 from file: 583) 

B?f.^?(R,nir"3.3ale .roup Olo.alb.s, (TH, 
(c) 2002 The Gale Group. All rts. reserv. 

09016247 n^rrii-al Print Order Format 

Four imaging Majors P^°P°^^^ pRi^T ORDER FORMAT 

JAPAN: DEVELOPMENT OF DIGITAL PRINT U 
Photo Electro News (ZCG) 30 Oct 1998 p. J 

Language: ENGLISH ^ ^ lopment 

Four photographic companies f^l^^^^'^^'-l^''^^ 

of digital print . and Matsushita Electric Industrxal . 

Canon, Eastman Kodak, Fu:i Photo If^^^^ ^ggg that they are to Doxntly 
The joint venture announced on 28 O^^ober l ^ ^.^^ ^^^^^ P 

develop the technology that could be launched a removable medxa 

involves the tagging of xmages ^hat^^^ ^^en ^ ^.^^ 
and allow fast searchxng P^^f ^3°^ will be able to select whxch of 

displayed on the camera and then the -ser^^^^ ^^^^^ p^.^^^ ,^,3^ be 
the images they want to save. 



Inputted and saved on to the --y^-rd The i-^^-^^ill^then be able^to 

be downloaded from the memory ^^^^ J J"^^ digital cameras will have a 

Shop for Pointing It has been est.mated^that^d.g^ ^^^^^ ^^^^ ^^^^ 

market of around lOmn ""^''nnn imaaes bv this time. 

CANON 

PRODUCT: Electronic Components NEC (3679); 
EVENT: Company Formation (14); 
COUNTRY: Japan (9JPN) ; 

Q/c/A f Item 4 from file: 583) 

0?lL^^,R.rl^'"83:C,Ie Group ^Jf^^f^-™' 

(c) 2002 The Gale Group. All rts. reserv. 

Adare'Sas up to t40m to spend on ae,^^^ 
IRELAND: ADARE LOOKS TO ACQUISITIONS 
Financial Times (FT) 01 Jul 1998 p.28 

Language: ENGLISH 

X.ish business stationary and ^--^^^^^S'S^ll^r^^^ 
spend up to GBt JOmn on ^^^^^^^^xons a effort to 

business. It sad it was ^ot concernea oy support services the 

,ove away from general P^^^^xng and ^^to higher ^ ^^^^^PP ^^^^.t mail, 
company said it will ^ ^o make a substant ^P^^ ^^^^^^^ ^^^^ ^^^^ 

digital print or facilities ^J^J^^^J^^^ changing its name to Adare m 
printing now accounts ^ust 6. of ^^les by g ^^^^^^^^ p^^fit for 

5uly 1998. Meanwhile t^e c .pany has^repo^ ^^^^^^^ f ' ^1^3 = S^U 
P^Ltfng^igures fn Irt mn Current Previous /Change Turnover 163.5 
Pre-tax Profits 15.8 45% 

(c) Financial Times 1998 

COMPANY: ADARE PRINTING ,„nnv 

PRODUCT: Printing & ^^'=1^:^'"^^^,^ " Company Reports & Accounts (83); 
EVENT: Company Acquisitions (16), Company nep 

COUNTRY: United Kingdom (4UK) ; 

Q/K/t; (Item 1 from file: 233) 

DIALOG (R)Fil"2?3: internet . Personal _ Comp . Abs . 
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°°'1o!r g^'idf "to°Ihe right-now, most-wanted present for any and all gift 

^^rn^^rSt'- Sdic?S"i CriJTral Guide , January 1, 2002 , v7 nl p9-10, 2 

Page (s) 

ISSN: 1086-5691 

^E?:p://www.zdnet.com 
rcre^nrTyp^^'Sicles, News . columns 

Geographic Location: United States digital cameras . Notes that 

19TH HOLE column P^Jjf ^i3?i^^i^:civantag?s : photo editing software 
digital cameras °"s^f alter and improve shots; sharing photos via 

allows the user to f ^^^^ /^^^^ ^o pay ?or film; and one only needs to 
e-mail is a snap; one does "ot have to pay ^^^^^ ^^^^ downside is 

save and print the shots that "e want ^.^^^^ purchase a 

the cost and the issue of how to P^^"^ t^^^ p ^^^^^^^ ^^^^^ 
quality color printer or order ^^^^ provides information on 



'scrMn displays. lEPE) Photography ; I"g= Pro=.ssing ; 

Pe°!pSiK:r^npSj^S'?put.- co-r .rinte.; Colo. G.apH.cs 
Identifiers: ShortCourses.com, ZDNet 

Q/ti/a ritem 2 from file: 233) 

D^^=,R,ri;r!?3:I„te.„et . personal CO.P. »bs. 

(c) 2002 Info. Today Inc. All rts. reserv. 

00639554 OlIKO^'^^^ • , ,^,6 „ sharper Image refers buyers to 

New spin on affiliate '^^^^^^'-^^g^ties to track movement 
others via -mall,' relies on third parties 

Se^nftSeek , August 27, 2001 , n875 pll, 1 Page(s) 

ISSN: 0746-8121 

Company Name: Sharper Image 

rcreft^Tyre^'Sic-s, New --mns 

S^fr^f^SarSrc-troS^^ 
virtual mall called the Gallerxa to its Web^^ ^^^^ aggressive uses of 
revenue. States that the ^allerxa is one ^^^y electronic 

affiliate programs, a marketing tactic J that under such 

retailers (e-tailers) on a ^^^'j/'J^'^^^g^ n>erchants and in return those 
programs, e-tailers P^^lfl^^^f^l ^ the originating merchant. Indicates 
merchants give a cut °f ^^J/^^^^i°des links to more than 80 merchants 
that Sharper Image's ^alleria include company's own product 

many of which sell goods that f ^^^^^^^ "J^pi^^^ent customer loyalty rewards 
Tinls. Mentions that Sh-^P^^/;;^?^ the onUne store. Notes that Sharper 
to induce °--,f3/ir"Si!r\flp Lke it a first-class shopping 

Image hopes the Galieria ^^-""^ 

des?ination. includes a d.agram^^(NAR^^ electronic Shopping; Customer 

Descriptors: Retaixiny, c=ioq 
Service; Consumer Electronics; Sales 

Identifiers: Sharper Image 
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[Sr'-y T2-CoT:°% »3 pi, 11, 2 .=,e,s, 
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Reprints Says that now photographers can dxsplay the^^e^^^ at?end, so that 
participants and invited guests, J^^^ ^no ^^.^^ occasion . Adds that 
?hey can order P^=^^^^%,t"l^Ws lor busy professionals - gathering 
one of the frustrating bottlenecks for Y P^^^^^_ g.^tes that at the 

customer orders for . ^-^'^^ P^°J°phers can easily share their proofs in 
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their own personalized, P^^^^^^f %ri^ts . (KMD) , ^ . 

view the albums and order desired P^^^^ F^i ly; Electronic 
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Document Type: Ar ^^^^ ^^^^^^ photographs . Says 

Geographic Location. electronic "^^il to send pn y ^^^^ ^^^^ 

are too large are si P ^ ^^^.^i^g ^"'ag^ \ P°f fl^e for viewing on a 
steps to ^^"'^"'''^^^^'"'tSem, and 72dpi resolution ^^/^f ^^^^ws the choice 
300K by --P---li,fe'!; is a universal format and it^ llo^^^^^^^^ 

monitor; use ^^^^ ^ purpose; call first imaae quality; and 

f ^°"^?rirm°ust be sent in 'order to maintain opt-um^mage^ g^^^^^ 
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lectron.com 

Languages: English ^ columns 
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Geographic location ^^^^^ describes the Club Phot ^^^^^ ^^^^^ 

BUYING & ^ ^i^te creates a way retirees Roy 

site . "-"ti°"%Xm witS friends and family. Explains that ret xr ^^^^^^ 
photographs in an ^l^^^^^^^f^embers of the ^^^e, and began tra y^^ ^^^^ 

tit X sfafer 's^^'^^T^'-^^:^:^^ 
'^^^^^^hdrE^x:^^^^ ~.rn. Pte.„t. tha 

pictures attract t^^^ 



uw cf^ilinn merchandise with 
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perSuzation technology ^^f/^^^J^^pers pas^ Se need to actually see a 
experiences. Claims that getting ^hoppers P ^^^,^^^3 3hop online, 

nroduct is critical, because of ^2 percent sharper Image 

on?y fl percent actually make a P-^f 3:/;^^^^olL created by Viewpoint 
electronics retailer uses a Port ^^^.^^ . ^ ^^.^^ ^^^^^ 

S-U^e Tecrnol^gi ^o' Sll / se^ ^ 

imaQes Ccin tsKe T^iii-tsc: 
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technologies now used create pa ^^ich is realized m the 

from Apple and LivePicture ^ ^^^f ^pace ^ ^^^^^ely for LivePicture, QTVR 
company's Reality Studio P^^^^^^^^^^^^^L of built-in-support in version 4 
is more commonly used, Perhaps ^^^^ internet Exp user does not 

later) of both Netscape Navigator and Mic created with a series of 

'need io download a viewer States panoramas^can^^ ^^^^=^^f,roh ^hIs 

r£3 .fitSi-i ^,h^^^^^^ - 
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English Abstract nrocess and user interface for ordering 

The invention relates to a P^°^J=J^^ ^^^^^ station (2) . The order 
prints of digitized picture ^^^^^.f one side in which several 
Station (2) comprises a fusing (4) open at on ^ ^^^^^^^^ ^ 

devices are P^°;^^^f'J°%^f digital cameras to which several cable 
storage compartment (14) f ^ connecting digital cameras, and a 

guides are '^^"^^•^ted for cables for ^^^^^^ the, outside by a 

document printer (16). The , of the monitor a glass sheet 

front panel, the latter having in the area of ^^^^^^^ ^ ^^^^ interface 
with touch recognition The invention ^^^^^ station, said 

for ordering prints of digitized P^^^ure files ^^^^^ ^, 

user interface being composed of a monitor^^^^^ ^^^.^^^ 

Toufh reSnftron of"the ^Lsfsheet being controllable from a computer 
by the appropriate signals and data. 

French Abstract ^^^^ho p1- nne interface utilisateur de 

L- invention porte sur un P^°f f ^^f ^^''^i^^seLnt (2), de listes de 
classement, au niveau d:une station ^lassement (^)^^^^ ^o:.pren^ un 

fichiers d'images numeriseesCette static piusieurs 

corps (4) ouvert sur ^^^^^^^^f^^o^^un ordinaLur (12), un 
dispositifs tels qu-un controleur (1^^^ numeriques auxguelles sont 

compartiment de stockage u^J P cables de raccordement de cameras 
raccordes piusieurs guides P°^^. ""^^f ^^cuments . Le corps est ferme par 
numeriques, et une imprimante (;^^/^^^°^™3"t dans la zone du controleur 
une partie frontale, --"^^^^J^iJ^^e'^^^^tSe L. invention porte egalement 
une plaque de verre a reconnaissance "^^^ niveau d'une 

sur Sne\nterface utilisateur prevu P^-lasser , ^a^^ numerisees, cette 
station de classement, ^es listes u piaque de verre a 

i^i^rn^nrcfiir^^^^^^^^^^^^^ 

ieprirrrrdrnfte^rla^r^fs ^sigfaur:t"donnees ^appropries. 

°^P?oc:ss':nSlfer°?nterface for ordering prints of 

digitized picture files at ^-J^l%\l\^l\Zr^^^ prints of digitized 
The invention relates to a P^o^ess ror Station comprising a 

picture files at an order ^^ation, said order ^^^.^^^ 
housing open at one side, ^^erein the housing compartment for 

provided, for example a monitor, a computer connected for cables 

Sigital cameras to which ^^^^f^^fi^d^^i^Jnt printer, and the 1 5 

fo? connecting digital cameras and a documen^^^ ^^^^^^ ^^^.^^ 

housing is closed off to the o';'"^^^ ^ ^^^h touch recognition, 
in the area of the monitor a glass sheet witn 



4-^ =. ^^^f^r interface for ordering prints of 
The invention further relates a user intert interface 

digitized picture files at ^J^f^^^^J^^S touch recognition fitted in 
comprising a monitor and a ^^^f ^f ^^nitor and the touch recognition of • 

signals and data. 

• , ■ roTOwirtschaft (November 1997, pp. 58-59) and in imaging 
in an article in FOTOwirtschatt( ^^^pany CeWe Color presents a 

+ foto contact (1 1/97, pp. to prepare prints of the 

digital station offering f ^ °PP°f "^e^digi^a! pictSre data is 
pictures stored in digital ^^^meras^ The dig P g^ation. A touchscreen 
transmitted via a data line to ^ central printing cameras, the 

is provided underneath the connecting cables ^^^^_g^^^ .^^^^^ 3^ 

document printer and the °ther digital p ^4 ^^^^ ^^.^^ 
roiSsirren-^^hrprLrordfrs^rrf sLt to the dealer at whose premises 
the digital station is situated. 

..e Object Of the present .nvention to P-J^' J„-'-^^rer'a!; 
ptocess takin.) place inside f "ati P entered Into 

Lder for prints of <l=-^J.tlzed prctur, fUes « ^^^^ 

rrLr,1eif,1"S„»dir,"oe«r.l printin/station. 

-xud ?rU"rrr%:Sn-.s^^^ 

easy to service. 

This is attained in accordance with the invention by a process with the 
following steps of. 

that is used on a starting interface during the 
- selecting one ^^^^f fgj.^^f i^^ed from the computer by touching an 
rcfivfli^ir^rsigned'fo'ti: r:guired language on the glass sheet and 
that is displayed ac 

rf^:"S;ec;ira"cai'riei ^--•-r-je1„nfe":nl^i" t^^Tt^. 
'^t.rT£Tll°nl dLp?ry^d":f "e^rnu'or\, tne computer -nen an active 

field assigned to the required 

"^:i:cti:;,"at III" »i°p-H'I£rfaS"^ss ffo^LrfeLcfior 

^i^:'iS^^^^ SlL'^^ni^-'iy the computer -nen an active 

field assigned to the required 

picture on the glass sheet !g5_3^tion interface by touching an 

- selecting a "J^/^^^^^et fSaJ on the glass sheet, and 
active field assigned to ^he preset torm .^^^ ^^.^^^ 

rc;frf?li?hari:fn^:ssfgnrd^o^?L%rass sheet. Whereupon a number 

selection interface is displayed on the 

monitor by the computer; selected picture in the number 

- inputting the number of P^^^^s for the select P ^ ^.^^^ 
selection interface by touching ^ctxve fields ^^g ^ ^^^f^.^ation icon 
^t^wfi^af rctlvr?ierd^"arblef LSned L the glass sheet, whereupon 

Ts °diSay:r:nhf ronSrr by the computer; 

I inputting the user data -^t- address input interface^by touching^^ 
active fields that are assigned to a key fiei ^^^.^^ 
SfliTisVeSn tS^fgnfd rfhe-^glLfshee?, whereupon a confirmation 
interface is displayed on the monitor by 

the computer; ^^r.f i r-m;^t ion interface by touching a 

- confirming the order in the -onf™/^^°5 ^een assigned on the glass 

confirmation icon to which an active riei 



document printer and the ora 

station via a data Ixne. ^^^^^ interface 

the computer, m that tne ^ ^he memory of the comp 

dependxng on the proces ..^t a user can have prints made in 

from films of tne ^ ^^^^ ^^.^^e or a zip ^er. The 

picture ^f/.^f^^dfivis arrin^egrated directly inside a co^,^^^ ^^^^.^.^ 

and various cables 
Further advantageous eBbodimnts of 



sub 
Claim 



T .-on is described with reference to the 

The subject-matter of the invention is descr 
Ilibodiment shown in the drawing. 

The drawing shows m order station; 

FfaVs^'^V o. a =a«e.a »a.e, ...ace ..ecUn, ..e ... o. 

Tt- ^'^t^facr::::::. ca.e. 

Fig. 5 a display of a camera interface 

ifff f SiSa, ?f rLdS"4e.face .o. se.ec.n, a certain .o.». 
^rFrLp^ifor. fo'i? reif«t:„"nrercrio. seucun, ..e .o™at 
iia"dl^;/aro^1'n»».e. selection .te.ace .o. ente.l. t.e nu.e. 

" f tocetbet by the user of the «1« entering the user 

^,?^.To"a'£s;ia/o£ an -rrLSor'trterface for conflr„r„g the 

data; Fig. 1 1 ^ aispx y 

o^^^^'' ^ oH^t-ina a picture just 

k, 12 a display of an editing Interface for edrtrng 

assigned to the ^^^^^^^ ^^^^ ^ ^^^^ ,,,,, 

Fig. 13 a diagrammatic view u 
completing 



the order- and 

k,. » a flow dia,ra» iUu3»,U„, the process in a^^^ 

invention, ftn order station H"' ^J/lll^,l„ j comprises a housing 4 

li-: -/"nciisi^rae^ rai .e,ices .or e^.pie a .onitor^iO, 

Shown) for connecting the digital cameras , ^ ^ ^ 

the housing « are P'°"f ^^„^?""f J'^S Sside ar^^chieved by a plug 
SHPLff ^e-r 

supply of digitized P^^f f^^^f digitized picture data from 
the digital camera , the input of digitized p , ^ ^^^^ 

further data carriers such - -.d, ^is^^ettes^^ ^^^P^^ integrated 

possible. To that eno, tnt; u^f ^ , nossibilitv for input is a 
directly into the computer 12 A ^^f ^er Possibili^y^^^^^^ P^^^ ^^^^^^^ 

T^S^^aJ^dlru^h S ognition^ .he giass sh^^ 

monitor 10 to be activated by touching the glass sheet 

' -%~""anS ll^trX.: «aiiS ^^^>X^^^^ or 
S-'iiSer./ foh g h J Sheet 

appropriate symbol. As ^^^^^^i- 18 reaisters the spot touched and 
integrated into the glass sheet registers tne p 

accordingly initiates an ac ion --9-^3-,^^f,,^i:;SividLl interfaces 
computer 12 The user ^^cer f called depending on the user's 

ISStr^u^therS ^r^hfusfr'rrc^ifes^^rom the'user interface guidance 
Th^u h thfordering process for order he is working^^ h 

individual interfaces are stored wih th-r respective^^ym^ 
memory (not shown) of the ^°^P^ter I p ^^^^ ^.^^ ^333,-3 

i-^^r^^^f ^jfSg InteSace 100 is shown in Fig. 2. Active fields 
inputs 1 5 J/^^f ;5^^3J 3heet 18 for the touch recognition. As described 
^fgfef^ef d^LlfbliorwKh examples the active fields are each 
determined by a fi^^t starting coordinate pair Start^ ^.^^^^ 
a second end --f^^^.f^^^f.^f-L'Se ^orl'of a rectangle with four 
rig^raS::.S\^o ^tesa.^^^ 

?relfs"arrioS2d\r ?ont"of thelyibols shown on the monitor 12 that 

fcfivLr^he^Lbseguent ^-^i-^-i^-.-^r fields ^ofo f e^JoSfment are 
description the coordinates ^ t^e^active^f^ ^^^^ 

iif ?rte;face^buf In°all other^nterfaces a different design o t e 
respective interface and the -"^^f^" ,f .f.^.jfaJ:: for the active 
this interface oan be freely seiectea^ interface or on the individual 
fields depend on the design of the user interface ^^^^^.^^^^ 
interfaces forming part of the user interface ^^^^^^ ^^^.^^ 

H^tHnESSab^^ 

routine is started. A first and a second flag 102 and 

standing for the language used when compiling the order are provided in 



ir^^^rface 100. When one of the two flags 
the lower area of the -parting xnter face ^^^^^ ^.^^ appropriate flag 
102 or 103 is touched, the language a ^^^^^ process. The data 

102 and 103 is selected and "^ed troug ^.^ active fields 

(start coordinate pair, ^J^^'iSdividual interface, and this file 

Is stored in a separate file for each depending on the 

can be called from the "'e'"°^y .^^ ^"!„ai interface. Once the user has 
activation of the ^^^P^^^/^^^^^^ring the order station 2, an input 
decided on the language for °P^"ting t ^^^^^ .^p^^ ^^^^^ ^^d 

medium interface 200 opens. Several act ^^^^^ ^^^^.^^ 2 are 

two further active ^-^^^\l°l.'=°f^''lle tip left-hand corner of the input 
provided on the glass sheet 18 In tn y ovided for the return to 
Ldium interface 200 ^ , ^ ^^f. the bottom left-hand corner of 

the previous starting fterface 100. ^02 for aborting the 

the input medium interface 200 is a ^^.^^^ies, such as a CD-ROM 203, 

o^LriSg process, ^he various input possibili ,^^ ^^^^ ^^^^ ^ ^.^^ 

a digital camera 204, a Zip D^f /^^;^ 3d on the monitor 10 using 
scanner 207 or a ^-S" disk 208 are disp ^Y^ , 
appropriate symbols. If the ^^er t 207 or the 3.5" disk 208, 

205, the PCIVICIA card 206, the film ^^^^ selected data carrier. If 
the digitized picture data however, a camera maker 

the user touches the dxgxtal ^^J^g^^eral active fields for the 
interface 300 (see Fig. 4) is oP^^^^' .^^ fields for controlling the 
various camera makers ^"^.^wo further a interface 300. In the 

order station 2 are P^o^^^J^'^^^^f maker interface 300 a first icon 301 
top left-hand corner of the camera maker 1 ^^^.^ interface 200 In 

is provided for the return t° the previo f .^^^^^^^^ 300 a second 
the bottom left-hand corner °J . ^^dering process. In the embodiment 

icon 302 is provided for ^^^f.^J^^f ^ ^^fis (303, 304, 305 and 306) for 
shown here there are ^ . ^^"^"^"p/iJJe active fields are superimposed 
the camera makers for -^xch appropria ^^^^^.^^.^^ specification of 

the'cSr^n^rcofrdtnat^s o? active fields is dis 

Sensed with, since its selection -Pends on the^design^of -^interf a^e^ 
rtht^^rtn^hif Sli^ /f ^ ;user touc^ 

camera , a camera interface 400 ^^^^^^^^^^^wo further active fields 
fields for the various cameras of a ^^f^ .^3^ ^n the camera maker 
fir controlling the order fation 2 P^°^f ,^,era interface 400 a 

interface 400. In the topleft-hjnd corner ^^^.^^^ ^ ^ f 400 

first icon 401 is provided for the retu ^^^^^^ interface 400 

interface 300. In the ^^^ttom left-hand corner^ ^^^^^.^^ ^^^^^^ 
a second icon 402 is P^o^^^ed for aborti g ^ ^^^^ ^^^^^ ^^^^ 4057 

embodiment shown here, there are s^;^ ^^er which appropriate 

406 4S7 and 408) for the various 'rl^^llJlfll'^J'^ is. It is obvious that 
fctlve fields are superimposed on the gla-s she^t^ associated symbols 
the number and position ^^^he active fie ^^^^^ ^ 
is matched to the range available "° ^,3ed by him, the 

cameras . If the user touches the dxgxtal interface 
digital picture data f ^^^5^/fi3tSs for'^the various pictures present 
500 (see Fig. 6). Several ^^tive fieias ^^^^^ further 

in the memory medium or the dxgital ^ provided on the 

active fields for controlling the order s .^^^^ interface 

here, for example, twelve of the pictures ^ ' ^^^^^ ^r on another 

Sin' 512, 5137 514 and .Terftcl page. Appropriate active 

data carrier can be displayed °" ^^^'^ 18 to match the pictures 

fields are superimposed on t^e glass sheet ^^^^^^ ,,ese pictures here and 

displayed on the monitor ; J'^^^ij^ting station for printing. If for 
then transmit them to ^/^J^^f ^e picture 509 (second line second 
example the —,:;^;^^,j3ftfis picture 509 on the index interface and a 
roS'LefecrirLSfare 600 (Le Fig. 7) is opened. 



8 4- ^r^r-m^i-c; rp nrovided on the format 

several active fields for P^^^f . f ™J^^te5 forprinting out the picture 
selection interface 600 ^^^^^^^/f^^f gSS and selected in the index 
shown on the fo^^^^t selection interface bU different formats are 

interface 500. In ^^e embodiment shown here, 

preset. Format and price information f^^^°^^ ' ^ ^he format and price 
Sfs^tayed on the monitor 10 ^^f^.-f/pf^fiS directly adjacent to the 
information fields 604 605 and 606 are P ^^^^^ ^^^^^^ the format 
close-up of the picture 509 In the top ^^^.^^^ f^r the return to 

selection interface 600 a first J^on^ui P ^^^^^ ^^^^^^ of the format 
the previous interface page In the bottom ^.^^^ aborting the 

selection interface 600 a second J^^^.^P i^on 603 is provided 

ordering process furthermore ^ J^^f "^^ve the picture 509 a first 
underneath the close-up of the picture provided, the first 

and a second P^^i^^ure alteration tieia ^^.^^ „f ^he picture 509 to 

picture alteration field 607 ^ftecting ^ rotation of the 

?he left and the =--°"JP^^^"J!,^idance with the description above, the 
picture 509 to the ^^^^^^^ In accordance ^^.^^ ieon 603, the 

first icon 601, the second icon 602^ the co ^^^^ ^.^^^ p^^^^^^ 

format and picture ^^f^^^^ion fields bU^^ alteration field 608 have 
alteration field 607 and the second P^^ture a ^^^^^^ ^^^^ 

suitable active fields superimposed over tnem h ^^^^^^ 

?Se user has made the ^PP^°P^^^^^Jf "fieJuon inJ^rface 600 and a number 
confirmation icon 603 on the ^ ^^f^^^^i^^^^^numerical key field 720 is 
selection interface 700 °2face 700. The numerical key field 

displayed on the n*^'"^", ^^^,^^^^°^iewf 7?6! 7073 708@ 7109 711, 712 713, 
720 comprises individual ""^^^^/j^ney field 720 a delete key 709 is 
714, 715 and 716. On the left °f^^he key rie deleted 
prodded, by which the i^^s made by the key^fx ^^^^^^.^^ ^ 
again. In the top i^^-hand corner or previous format 

a first icon 701 is P^°-^^f,J°\^Jtom left-hand corner of the number 
selection interface 600. In the botrom provided for aborting the 

selection interface 700 a second -^°^J°2^J,P"°ieon 703 is provided, by 
ordering process. Furthermore, a confirmatxo accordance 
?Je actuation of which the user -P-t^ can be confi ^^^^^^ .^^^ 

;ir.i^iLfr;ir?s§"rh; fu^bfr^neids 706, 707, 7083 710, 711, 7127 

LdVirind'the delete key ^^X^^jt^^^"^^- 
over them on the gl^^^.^^^^^^^J^lf'^heS field 720 the picture 509 to 
by touching them. On ^he right of the key ^^^^^^^ ^^^.^ displayed. 

which the selection '^^^^^'^^^^^^^'^'^^o^^rf ield 705 is displayed on the 
underneath the picture an ^"^^erim total tie ^^^^^ ^^^^ 

monitor 10 and -hows the accumulated amount ^^^.^^^ 3hows the 

user. Above the key field 720 ^, f ^Pj^J. '^^q^ired from the current 
number entered by the user of the prints requi ^^^^^^^ ^.^^^^^ 3^5^ 

picture. If the '^--^ . ^^^^^f ^^^^^ 7?? whereupon an order overview 

he touches the °°'^f^f^^^=^°"„^d The entire order compiled by the user 

interface 800 (Fig. 9) is opened The enri 

is summarized on the order -"^^^^^^i^^^^^^rface 800 has an indication 
right-hand edge of the order overview ^"^^^^ ^^^^ion icon 803, then a 1 
field 801 for the user, ^"^erneath it a contxr finally an 

5 first addition icon 804 and a -^^^°^^^^2^f3^°p^rthermore, the pictures 
icon 802 for aborting the ^^^^^^^^^f °hown in a combination 806 on the 
currently belonging to the order f-^J^^^^^ ^^^^^ ^f prints, the unit 
order overview interface 800^ ^^Jted for each picture. In accordance with 
price and the total 'he confirmation icon 803, the 

the above description, the icon 80^, tne pictures 
first addition i-n 804 the -/^-^,^^^f//Lve suitable active fields 
807, 808, 809 and 810 of ^he current touching of which 

superimposed over ^hem on the glass sheet ,^ ^^^^^^^^ 
fields activates certain functions or current order, he 

user does not wish to make ^^V/^jf ^^^ereupon an address input interface 



pl„„U., o, s»,n '-\^r'KS1ieirSor"?"r3t'??;;f"o5," second 

iegatds their layout field 908 are provided in »hioh 

field 906, a third field "fthe key field 904 are displayed. 

T:.i.7To; T.T..li.ror:ll\'l'.Tr.lJil,l i„P„? interface 900 a first 
icon 901 for the return to the 

10 . provided. In the bottom left-hand corner of 

previous interface page xsprovxded^^^^^ ^^^^^.^^ ^ 

the address i^put interface yuu confirmation icon 903 is 

ordering process is provided^ [llTsoTlnk is used to confirm the 
provided underneath the first icon ^ ^^^^ ^^e above description, 

correctness of the user ^"P^ts. In accordance ^^^n 903 and 

the first icon 901, t^e second icon 902 the con^ ^.^^^^ superimposed 
all keys of the key field have suita ^^.^^ ^.^^^^ activates 

over them on the ^l^^s sheet 18, the touching ^^^^ ^^^^ ^^^^ 

certain functions or files ^■^^^^^^'^^XtS he has made, he touches the 
to make any ^-^her changes to th^ ts^^^^^^^ .^^^^^^^^ 

confirmation icon 903, ':"^^^®^P°" . provided on the confirmation 
1 1) is opened A f^^^^ icon 1001 is pro page. In the 

interface 1000 for the ^^^urn to the P^ interface 1000 a second 

bottom left-hand corner of ^^^^^^"f ^^Jess is provided. 1 5 Furthermore, 
icon 1002 for aborting the °f ^^JJf ^^^^^^^^.^ center of the monitor 1 0. 
a confirmation icon 1003 P^^''^^^? ^ ^he first icon 1 001 , the 
in accordance with the above ^escriptxon the first^^^ ^^.^^^^^ ^^^.^^ 

second icon 1002 and the ^"^^^^^JHlass sheet 18, the touching of 
fields superimposed over them on the glass sheet 

which fields can activate ^^^^ain functio ^^^^^^^ 
If the user wishes to make the ^^^f ^^f^^^^ (^lot shown) is opened. The 
confirmation icon 1003 and ^^P-f^/J/^St rLove a receipt 30 issued 
print interface informs the possible for the user to call an 

the document P^j^f^Q^^p," ^2) The editing interface 1 1 00 is 
editing interface be edited in the order overview 

opened by touching the picture return to the previous 

interface 800. A first icon 1 1 01 . . ^.^^f ^^e 1 1 00. In the bottom 
interface page is P-^i^^^ . interface 11 5 a second icon 1 1.02 for 

left-hand corner of the ^^iting interface i^^^^ ^ ^^^^^^ ^.^^^ 1 

aborting the o^^-^i^g Pf " ^ % ^iSffield 1105 are provided next to 
1 03, a number field 1 1 04 f ^ \f ^^Jted In accordance with the above 
a display 1106 of the picture to b^^^ited^ ^^^^^ ^^^^^^ ^^^^^ 

^'^^ "ield nSJ ^r^hf deLte field 1105 have suitable 
^aitive fields superimposed over th on th gla 3 sheet - , ^-e^touching 
of which fields can activate certain functio ^^^^^^^^ ^^.^^^^ 
12. The receipt 30 issued to the ^^^^dance with an embodiment, 

order station 2 is . ^^^/'^^^ seven blocks. The number and the layout 

the receipt 30 is ^f'^t'^ fwi^hL ^Je inventive skill of a person 
of the individual blocks is ^^^^^^f ^3"provided for imprinting a logo or 
skilled in the art. A first block is P ^arae and the 

Lrk. A second block 32 P^^^^^^^. ihe"?der'station 2 stands. A 
address of a supplier on whose P^^™^^^^^"''. .^ress of the user or of the 
jSfrd block is P-vided for imprinting the ad^^ ^ ^^^^^^ 34 

person to whom the completed print order ^.^^ ^ ^^^^ 

Is intended for i-P^^f^^^,^^^^^°^ftEe order number. A sixth block 36 is 
block 35 is Prc^i<i^f.f°%XJode ?hat states the totalprice of the 
provided for imprinting a for imprinting a barcode 1 5 

order. A seventh block 37 is providea / 33 for ordering 

stating the order number of the order . P station 2 is shown 

prints of digitized P-°f ^^J^.^J^^i^c^Lns and inputs to be made by the 
?n a flow diagram in F-g-^^;^^^^;: performed using touch recognition of 
user during the ordering P^f ^J^^f J^eet 18 in front of the monitor 10. 
active fields defined on the glass sheet ^ language to be 

in a first step, a selection ^^^^^^g languages are symbolized by 

used during the ordering P^°^f ^3:;'i:uches ?he%lass sheet 18 at 
the appropriate ^^JJ^^selecJeS 5 him and then used for the entire 

the location of the l^-^g^^^^^fifthen loads onto the monitor 10 the 
ordering process. The computer 12 then loa ^.^^ ^^^^^^ 

input medium interface 200 (see tig. ^) 



■ .oH «it-h the input medium interface 200 from 
field coordinates associated . ^"^-3 the computer 12 generates 

fi^ther file. By ---,f ,^^3^ 3heet ^'th^; are defined in front of the 
the active fields on the glass sneet 1 monitor 10. In a further 

S^ufmedium interface 300 displayed on the -nxt ^^^.^^ ^^.^^ 

Iz:f'1ic"tu^e ^datf is'^tofed' ?he appropriate input medium must 



step, 
digitized 

be inserted 



De inseii-eu 

12 . ^ nuroose or be connected by appropriate 

iy the user into a drive for that purpose or ^^^^^ .^^^^ 

connecting cables (not shown). The computer ^^.^^^ ^ ^ ^.^^^^^3 
interface 500 (Fig. 6) from ^ J^J^ ^"^^^ ■ t medium in a matrix 
several of those Pi-^-'f^^P^^^^J^e^aeUve field coordinates associated 
arrangement on the -"^-^^tor 10 The act ^^^^^ f 

with the matrix arrangement are ^^iiea rr ^^^^ ^^^^^ 

tiese coordinates, the computer 12 generates on ^^^^g^^^ i"^^^^^^!, 
active fields that are defined and super ^p^^^^^ ^^^.^^ previous step 

500 shown on the monitor 10. ^^e input medium, he must 

of selection 41 the f^xtal camera a ^^^^^^^^ ^3 displayed on 

perform two further steps is selected the computer 12 

?he monitor 10. When the digital ^^Jf^^^^^ interface 300 (Fig. 4) 
then loads onto the '"o^^tor 10 the camera ^^^^^^^ he 

from a file and then displays several came ^^^^^ ^^^^^^ ^^^^3, 

form of a 1 5 digital ^. P^^^^^rdinates associated with the 

on the monitor 10. The ^^^^f ^^^"^^i^S from another file and defined on 
display of the camera "'^^lll^t^^^ ^Zr the camera makers displayed on the 
the glass sheet 18 superimposed over tn ^^^^^^ ^^^^^ ^^^^3 

monitor 1 0. With a selection 41 a th^ us ^^^^ ^^^^^^^ 

camera by touching the -PP^°P^f ^^^.^JS ! 0 the camera interface 400 
computer 12 then loads °"^o the monitor 1 ^ ^^^^^ 

(Fig. 5) from a file ^"d displays severa coordinates associated 

suitable form on the f ^^^or 10 The acti ^^^^^^^ ^.^^ 

with the camera interface 400 are l°^dea ^^^.^^ ^. ^^^^ superimposed 

computer 12 displays on ^he glass sheet ^^^^ then arrives 

over the displays of the ^^dividual 21^^^^^^ index interface 500 
with a further selection at the aD ^.^ ^^^^^^ type. With a 

(Fig. 6) by touching the displayed P^^^^ interface 500 a picture (m 

selection 42 the user selects from the index int ^^^^^ 
Sis case picture 509) which is then -f^^de^ ^n^ the'display of the 
basis of userspecific ^^^^f'-^l^l^l^lTr 12 then loads onto the monitor 1 
picture on the glass sheet, the compute ^ ^.^^^ ^^^^ ^^^^ 

S the format selection ^"^terface 600_(Fig^ ) ^^^^^^ ^^^^^^ p^^^ure 

rn^rra^irfietdf eSU^reoe? ti^e^fir^t and second picture al 

LLtion fields .07 and f th a -ri.te^information^^ 

and a confirmation icon 603 ^re display display of the active 

another file the c°°-di^f/=,,:^:?:rr2 d^sp^ays on tL glass sheet 18 the 

fields are called, and the computer 12 P appropriate format 

active fields superimposed ^he aisp y ^^^^ ^^^^ 

::iection interface 600 on the monitor 10^ Jh^^^^^^_ ^.^^ ^ selection 43 

inputs in accordance with SP^O^^^^ ^ ^ 600, one of several 

of the format in the format selection The user here touches on 

preset formats can be assigned to the pictu ^33^^ to the format 

III 10 glass sheet 18 the active fields that ^.^^^ ^^^^^^ 

aSd pic?ure information fields 604 06 o monitor 10. The 

picture alteration fields 607 and buo ^ J ^^^.^^ f^eld 

user then confirms the selection 42 by touchi g .confirmation icon 

displayed on the glass sheet IB at the spot ^^^^ ^^^^^ ^ ^ ^ a 

603^s'displayed on the -o-tor 10^ The compu ^.^^ .^^^^ 

file the number selection ^"terface /uu ^ y ^^^^^^^ picture. 

Ler can determine the number °f PJ^^^J^^Jiy ^ith an interim total an 

Furthermore, the user obtains simultaneou y ^^^^ another file the 

indication of the price for that number or p selection interface 

acfive field coordinates -^f°^^/f2 ^IsSays oS the glass sheet 18 the 

700 are loaded and the computer J^^^^P^^^^iate displays of the number 

active fields superimposed over the app^^p^^^ ^^^O^on tie' 

the^gia^s fhref^rat^Jhe^ Lection of the confirmation icon 703 



• ^ f,r.^ inn t-he comouter 12 loads from a file the 
number selection ^"^erface 700 the comput ^^.^^^ ^ ^^^^ ^^^^^^^ 

order 0-"-^^-/"^^^^^^^'°?^! active field coordinates associated with 
file the computer 12 loads ^he active ^^^^ 
the order overview interface ^00 and displays on the g ^^^^^ 

active fields -P-^™P°-,S/i:^,^,f of'?^e' rder ot^'ritL interface 800 

rnr^reViftSutLr f -;c--e„ 

roc:tror:r:fe '^^^^ TcoTsI^'ITIZ orJr overview interface 
800. The computer 12 

LLs .ro. a file "-^-J -^rLl^ufe^ II^L^^ acfi"' ll^l"" 
(Fig. 10). From another f^J^^^^ridrSss input interface 900 and displays 
coordinates ---^^J^^.^f ^,'tXel^elds uperimposed over the appropriate 
on the glass sheet 18 the ^'^l^^^ ^'-'-^^^^ tHp lavout of the address 

displays of the address i"P^t interface 900. The layout ot ^^^^^ 
inpSt interface 900 ^"^^he distribution of the active ^^^^^^^ .^^^^ 

in detail in Fig. 10. An ^"put 4 6 of the ^J^^ 3heet 18 the 

interface 900 -^^^-^^^^ fL generating an address and superimposed over 
appropriate active fields for ^J"^^^^^/ monitor 10. After 

the keys of the key field ^04 displayed on location 
completing the input, the user touches tg interface 900 and the 

of the . f -L ?L confi^^^^ interface 1 000 

computer 12 then loads from a file tne c° confirmation icon 

(Fig. 1 1). in the central area of the ^onit°r 0 t ^^^^^^^ ^.^^ 

1003 is field coordinates associated with the 

computer 12 ^^^^^^^^J^f ^^JJ^ and displays on the glass sheet 18 the 
confirmation interface iuuu a"" " =r,r,r-onriate displays of the 
active fields -Pf/^^P^f w'iJh rilHTllttoJ^ 4?, the user touches 
confirmation ^"terface 1 f ^ - confirmation icon 1003. The 

the glass sheet 18 at the location interface (not shown) onto the 

^°;e^t'h tlTjtriftV ~ fo. the order „.»ber. already 

^^^r^^^^^f^^ l^^^ JL^cL^SsK: .or 
r.,:pL!To":rc;.putrr"f2 if ^e ^rSriLtion 2 uotil t.e „ser .a, 

paid for the order at that 

^ •^^^r^r. R nf the ordcr with the defined order 

cashdesk, whereupon a transmission 48 of the order ^^^^^ 

number to a central printing station is etfectea. ^ ^^^^ ISIDN 
transmitted to the central P^^'^ting station via the Inte^^ telephone 
line or as a package with ^^^f ^^^^^^JJ ?or J^e user to transmit 

charges are lower. Furthermore, is possible to confirming this 

his order i-^ediately.to the central printing s^^^^^^ ^^^^^^^ 
order, or to approve it for ^ /^ter groupe select an 

mentioned above (see editing ^^^^erface 1 1 00) , the use ^^^.^^ 
editing step 45a. By touching the glass sheet 18 a ^^.^^ interface 800, 
picture to be edited in t^e display of the o ^^^^^ ^^^^ ^ ^.^^ 

the editing interface 1 1 00 °P^;^<^-^ onto the monitor 10. From 
the editing interface 1 1 00 ^ee tig^ , coordinates 
another file the computer 12 loads the active 1^33 

— r?h:-a^t-;e s ip^s^^^^^^^^^^^^^^^^ 

IT. StS^tforo^f -°rihe€ :reef TiftSf rrLif^Se 

If for example the user touches glass sheet 18 ^^^^ 3eiection 

format field 1103, the ^^^^P^^^^.^^ again displays ^^^^^^ 
interface 600 on the monitor ^he user can then ait ^^^^ 

picture in accordance with above description^^^^ ^.^^^ ^ ^ 

nrr%:rec?i:rinreffa^: vSol^ ^gfin displayed on the monitor. The 



^-Kon the number of prints for the picture in question in 

The P^^t"^®. ^^;^^^^goo starting from the order overview interface 800, 

displayed 

bv his selection the process in accordance with the invention is 
Dy nis seiecLiun, u J" „^ alass sheet 18 is designed in one 

performed as described ^^ove The glass sheet ^^^^^^ ^^^^^ ^^^^.^^ 

rmorHffertive y agLfsr:anSa!Lm. The invention has been described 
with reference ?o a preferred embodiment, however modifications can be 
cal^iSd ou^ by Sose'^skilled in the art without leaving the scope of the 

claims below. 
1 7 

Parts List 
order station 
housing 
front panel 
monitor 
computer 

storage compartment for digital cameras 

cable guides 
document printer 
glass sheet 
plug connector 
receipt 
first block 
second block 
third block 
fourth block 
fifth block 
sixth block 
seventh block 

selection on the starting interface 

selection on the input medium interface 

41a selection of the camera maker 

b selection of the camera type 

selection on the index interface 

selection in the format selection interface 

input by touching of the confirmation icon 

confirmation on the order overview interface 
45a editing 

input in address input interface 

confirmation in confirmation interface 
transmission of order to a printing station 
100 starting interface 
18 

company logo 

102 first flag 

103 second flag 

200 input medium interface 

201 first icon 

202 secondicon 

203 CD-ROM 

204 digital camera 

205 zip disk 3 . 5" 

206 PCMCIA card 

207 film scanner 

208 diskette 



300 camera maker interface 

301 first icon 

302 secondicon 

303,..., 306 symbols for camera makers 

400 camera interface 

401 first icon 

fo3,'"?4S8':^bols for the various camera types 

500 index interface 

501 first icon 

502 secondicon 

503 third icon . 
504,..., 515 display of stored pictures 

600 format selection interface 

601 first icon 

602 secondicon 

Tol ."^^^oTTorZt arpicture information fields 

607 first picture alteration field 

608 second picture alteration field 
700 

number selection interface 
1 9 

first icon 

702 secondicon 

703 confirmation icon 

704 display 

705 interim total field 
706,..., 708 number fields 
709 delete key 
710,..., 716 number fields 
720 key field 

800 order overview interface 

801 indication field 

802 icon for aborting 

803 confirmation icon 

804 first addition icon 

805 second addition icon 

806 combination 
807, . . .,810 pictures 

900 address input interface 

901 first icon 

902 secondicon 

903 confirmation icon 

904 key field 

905 first field 

906 second field 

907 third field 

908 fourth field 

1000 confirmation interface 

1001 first icon 

1002 secondicon 

1003 confirmation icon 

1100 editing interface 

1101 first icon 

1102 secondicon 
20 

format field 

1104 number field 

1105 delete field ^-^^^ 

1106 display of picture to be edited 
B width of individual interface 

H height of individual interface 
21 

Claims 



. . Hnaitized picture files at an order 

% . -»si„, ,4, open « one 



^ ^ . oo.ror-pi dpvices are provided, for example a 

side, wherein xn the housing several devices a ^P^^^ 

monitor (10), a ^^^^P^^f ^des a?e connected for cables for 

cameras to ^^xch several c^^^^^ ^^^^^ ,,,3i,g 

connecting digital cameras, anu a ^ latter having in 

is closed off to the outside by a front P^^el tne 
the area of the monitor (10) a glass sheet (18 with 
^oLh recognition, characterized ^V.the following steps: 

- selecting (40) one l-^^g-^^^^^^J^^i^^^J^.S^/f S ^Se^^mputer (12) by 
fouihLr:n°a^ti:e^f?e?rrssrg^eSl^o Jhe^rfgSred language on the glass 

rr'^^^"i^ct?;r"ra^carr?ir^fL°;hf dig^^ ^icl^re files displayed 

:n j-t r-u.^interface (20^^ the^^^ 

b^tSi'c^irutrr U^^ir^f rct{fe°keld Lsigned to the reguired 

carrier on the glass sheet 

(11 8) is touched; included in the order 

;urinM.fs irs^U-e. r„1Sri;S^^te^?ace ,500,, a <o™at 

selection . ^ monil-or (10) bv the computer (12) 

(18) 

is touched; selection interface (600) by 

- selecting (43) a J^^'"^^^"^ ^ ^o a preset format on the glass sheet 

touching an ^^^/j^^^3^j;^?;"^ (O? by touching a confirmation icon 
(18), and confirmin ^he selection (4^^ oy y ^^^^ ^^^^^ ^^^^^ 

i^friu^rrnSmbL^feirct^jf ?nrerfrcr(?00)^is displayed on the monitor 

(10) by the com 

puter (11 2); „^nrit-Q for the selected picture (509) in 

- inputting (44) the number of P^JJ^s for the seie P^,^^^^ assigned 

the number selection ^-f ^'3°°^,^? (JS) and confirming the input 

to a key field (720) °n,the glass sneetu j, active field has 

(44) by touching a confirmation icon (703) to whicn 
been assigned on the 

gLss Sheet (18), whereupon an order overview interface (800) is 
on'?i:;:onitor (1 0) by the -.put- (1^2)1^^^^^^ ^^^^^^^^^ 

- confirming (45) the oraer o^J- which an active field has been 
SSie^ :„=t;;f ^"rsr3.e:r,l???'-^e.:SpoS S a^a^ass input inte..ace 
(900) is displayed m 

on the monitor (1 0) by computer (1 2), interface (900) by 

- inputting (46) the user data in the^^^^ ^^P ^.^^^ ^^^^^ 

XlL:f (lB)f^:rcrfirM:g^?he\nput (46) by touching a 
confirmation icon (903) to which whereupon a 

ron^frilti^ri^tfrLfe^ arO^J^ifa?^^^^^^^^ ^onlto^' (10) by the com 

-ronfli^l;g^(47) the order in the confirmatio^ ^ZJ^^s iL. 

touching a -"f^^f ;°^3J'=°SelJ°'^^ ) '°wJereupon a receipt (30) is printed 
assigned on the 1 5 ^^^f J^eet u printer (16) and the order is 

'ZXTs^^^Til^^l'o Toll.T:. printing Station via a data line. 
2 Process according to Claim 1 , characterized in that serveral blocks 

3r34''35, 36, 37) are provided ^n the receipt (30) with the s^ 

(36) bearing the i-print of ^3^--^;,^^^^,,^ ^^^^ ^of a barcode stating 
order and the seventh block (37) bearing ^^.^^.^^ (^g, „f th order 

the order number of the order ^"^^^^"^ ^^^^^ „ith the specific order 



that the cashpoint <=o.pris.s ««n| Jo'^ JL'Ssh^oin^^XS™ ^ 

computer U^J 

transmission (Ati). .,,r\na selection (41) 
selects at the inpu 

by the computer active field 

23 ,1 0), such that by touching the act ^^^^ ^ 

(1 2) o" f,%re"sySol for'the digital --f^^-.f^Stor ^ O) by the 
assigned to jy displayabie on 

camera '"'!„artet 

■S"r/tie Uof ;^/raSra Sr^of th, ai,it.l ca»,ta ou«-^^^,,„,, 

to the symbol for the dig computer d 2), and 

camera inter . the monitor (1 U) °y touching the 

sheet (18), the 

the computer (1^)- editing (45a) is 

i-n Claim 1, characterized in rnd touching a 

5 process a=co.d.n, to «a..^^,^^^^^B^^ ,l,ss sheet 

fejSS piSSe " -ifn/inS roe'ri" "0, is o^^^^^ 
-r.;of T"orC;?h3J.«Ji i- . afsiefd^nrr, J = ^sheet^U3. the 

-fife«nli^'if"ssi,n.d »^the ,iass^sheet ,^ a ... 

interface (700) is a F . . in that by touching a 

sheet (18), the selected? 

the order overview inter . ^^^.^^ 

wording to Claim 1, characterized in that^^ ,,,p,ter (12) m 
7 Process according ro monitor (lU) OY addition icon 

interface (200) is displayed touching a f^^^^^/^^^^et (18) and 

the order °---\^,fi/e field is assigned on the ^lass sh^^^^ 
ifnci Turfhef inpurLdia for the digital picture 

selected. , , ^ the index interface 

accotdin, to Ciat. i, ^c.atacte„.ed ^ ,,.^„..at 

„hich an active £«ld is ass^9 elected. 

tntthot pictures tot ,ha„cteti«d in that the 

, Ptocess .rdri/ned^as" safety' ,lass sheet . 

glass sheet (H 8) is 41 .i„ltl,ed pictures files at an 

iO oser interface J-rr-Infeifa^-LS i", a ~»i.or^,iO, »d 
"ifs's KfeJ°a5rU|touch^reco,nition^^^^^^^^^^^ ,i.,s sheet US. 

i'eiLg «ntroriab!e ft"" "Sfdata, char.cteti.ed in that; ^^^^^ 
fl2)'by appropriate s^nals and^^^^^ Prd^lSividSal'^nterf ace 
1 5 the interface "Jrspiays ^.^^^^ ' . T^ded from the memory 

in a memory of the "»P»"'j„iii„;, the process are Ida^'^ i„ that 

''''i'''^ZllT'^2TlT.l displayed on fe «-t«J,;i, the computer 
^or e'veryTnterflce display there is a frl. 



„2, i„ which th, coordinates .r, «"-2„°' ^^|„r JJlhellfss'sh^t 
tir.lTlVZ.lUil 'i°S.rcnuri:; 5"ai„, on tnl process 

sequence . 

U »s« interface accordin, to Ci,i, i„ =J«a^ter^.ed^i„ tnat^tne 
=?°rtinr"ordir.te "Lftst^rJ-x/start-V, and by an end coordinate pa 

(End-X, End-Y) 



^•^^ n^-im 1 1 characterized in that each of 
JL":i?i™ "e!- :r?Sf S!a's: lisi for^s a recta„,i. with four 

right angles. 

13 user interface according to Claim 10, characterized in that the glas 
sheet (1 8) is designed as a safety glass sheet. 



q/5 K/17 (Item 17 from file: 348) 

348:EUROPEAN PATENTS ^^^^^^ 

(c) 2002 European Patent Office. 



MiBlS^'^LECTRONIC COMME^JE SYSTEM 
MOBILES ELEKTRONISCHES HANDELSSYSTEM 
SYSTEME DE COMMERCE ELECTRONIQUE MOBILE 

PATENT ASSIGNEE: ,^^ot7m rn T TD (216884), 1006, Oaza-Kadoma, 

'^If.X^'ollll '^T-llT^fn. "ppUcant designate. States: ,n, 
•TkI?^, Hlsashl, 21-22, «atsubara .-cho»e, Seta^aya-.., Tokyo 156-0043, 

(JP) 

LEGAL REPRESENTATIVE: cASALONGA - JOSSE Morassistrasse 8, 

Casalonga, Axel (14511), bukchu 

80469 Munchen, (DE) Q^nqfiR Al 991020 (Basic) 

PATENT (CC, NO, Kind, Date): EP 950968 Al 9 

. n.te)- E? 9 937807 980813; WO98JP3608 980813 
APPLICATION (CC, No, Date) _ f lll%^0813 
PRIORITY (CC, NO, Date): JP 9723Ubb^ 
DESIGNATED STATES: DE; FR; GB 
?OTERNATIONAL PATENT CLASS: G06F-017/60 

ABSTRACT EP 950968 Al ;„„er.i-ir.n is to provide a mobile 

The objective of the P^^^^E^.^^Huperiir in safety and usability The 
electronic commerce system that xs superio Tronic wallet 100, 

mobile electronic commerce ^V^f^^^^^P^^'^^d a service providing means 
supply sides 101, 102, 103, ^O^^^Ji on means The service providing means 
ll^that is connected by "^o^^J^^^f.^^^^i^ke?! ' an electronic payment card, 
installs a program for an electronic ticket ^^^^^^ ^^^^^^^ 

or an electronic telephone "^^•J''^/^ service or entrance permission, 
installed card to ^^taxn a product or a ser ^ ^^^^^^ 

The settlement process is performed by obtained during the 

supply side via the communication HH^'^l^^^^tted to the service 
settlement process are "managed by being tr ^^^^ ^^^.^^ 

^^rain^ ~el ?h:^n:goiLbir caJd i^ used the settlement process can 
be quickly and precisely performed. 
ABSTRACT WORD COUNT: 150 

NOTE: . ^ T 

Figure number on first page: i 

LEGAL STATUS (Type, Pub Date, Kind^T^^^^ ^^g^^,. 
Application:- 9 A I^-te-atxonal^ _ PP^ , ^.^^ 

Application: ^TL^ nf reauest for examination: 19990825 

Examination: 991020 Al Date °f ^^^^^5^^;° English; English; Japanese 

LANGUAGE (Publication, Procedural, Application) . y 

FULLTEXT AVAILABILITY: 

Available Text Language Update wo 

CLAIMS A (English 9942 1'^^^ 

SPEC A (English) 9942 16034b 

Total word count - document A 1"5«^ 

performs a transactiun i.^ 

(13815). ^ „v,==«H from an automatic vending machine 

th^t^jrsft Splo'-irpareS cSds^f .t.e., t.e sa.o basic a„a„,e.e„t 
is U!oye5 Zr a payment card ter.inal... 
catd .e.der/wtite. authenticate each other by e.ployin, a di^.tal 

-ro"""„rid:/t^r L^raSrrsrj t..Kets tot v„ 

Stio?iel =°"ad5"irto°^i"'prt5ord^? ^^m, > pay.e„t catd. The 
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SPECIFICATION network. On this occasion, the thumbnail image does not 
••need a particularly high quality, since the customer --^^^e thumbnail 
imaqe only to confirm the picture upon an order . In order to save 
Sfsfspace, it is more preferable if the thumbnaxl image has a smaller 
amount of data. In this embodiment, digital image data that the 
?abo?atory server 8 stores for outputting a print has 4 base Pixels 
(Sp"x?mately 1024 X 1792 pixels) which are — "J ^ °\°^^P?^^^JLter 
L Size print at 300 dpi, while the digital image data that the center 
seJier 12 stores for an access via the network has 1/4 base pixels 
server ^^ J^"^'^^; nixels) . The center server 12 also stores a 

iSrairof ?hf Lmp'late'tratlhe laboratory server 8 stores so that the 

to confirm hil/her own pictures. In other words, he/she does not... 

includes not only the service accompanying the print output, but also 
■'an services reLLd to the printing service. For example, when a storage 
all services reiac ^ laboratory 8 will expire in a few 

Sryrbufthf^iSimer^JS nof decided the picture to order for an 
ex?ra print, a request for an extended storage in this case can be 
JoSdered ;s a part of the services related to printing... 
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SPECIFICATION third party is read out from the third party table Tl 
As a result, when no internet e-mail address is registered in the third 

party table Tl (step S6) , as transmission of electronic mail can not be 
performed, the CPU 1 carries out a facsimile transmission of the G3 
format . . . 

format by a digital signal conversion ( step S7). If an internet e-mail 
"address is registered, the CPU 1 performs processing as described below 
in order to transmit the G3 format image data as electronic mail. 

As G3 format image data can not be transmitted directly to the 
internet, it is converted to an electronic mail format as described below 
(step S8). Firstly, TIFF converter... 
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^""^Thf i^enUon relates to a process and user interface for ordering 
prints of digitized picture files at an order station (2) -The order 
station (2) comprises a housing (4) open at one side m which several 
devices are provided, for example a monitor (10), a computer (12), a 
storage compartment (14) for digital cameras to which several cable 
guides are connected for cables for connecting digital cameras, and a 
document printer (16). The housing (4) is closed off to the outside by a 
front panel, the latter having in the area of the monitor a glass sheet 
with touch Recognition. The invention further relates to a user interface 
for ordering prints of digitized picture files at an order station said 
user interface being composed of a monitor and of a glass sheet with 
touch recognition fitted in front of the monitor, the monitor and the 



■ touch recognition of the glass sheet being controllable f ron, a computer 
by the appropriate signals and data. 

'-'TinfellZn parte sur un procede et une interface utilisateur de 

classement, au niveau d^une statxcn c a-ejen J2) ,^de -tes^d^^^^ 

corps^M)' re?rs™^^ -nt places plusieurs 

disnosulfs tels qu'un controleur (10), un ordinateur (12), un 
dispositirs texs q cameras numeriques auxquelles sont 

compartiment de ^^ockage u^) pou ^accordement de cameras 

raccordes Pl^^ieurs guides pour cables derac ^^^^^ 

numeriques, ^f^^-^^-P^.^e d^rn e compo^t^nt dans la Lne du controleur 
une plaqie deverie' a Reconnaissance tactile. L'invention porte egalement 

t f-rss:mfni-renL?:n^^ 

I^fer?acf comprenant un controleur et une plaque de verr^ a^^^^^^^^^ 

^rrrc^initsran^e^ acuTrdfi: Jl^^f df vrrre pouvant etre co^andes 
iepuls un "rdinateur par des signaux et donnees approprxes. 

Fulltext Availability: 
Claims 

digitized 

fCT: dSp^ay of a camera maker interface for selecting the maker of 
^cLera containing the digitized picture data; 

Fig. 5a display of a camera interface for selecting the camera type 

containing 

nl 6l"is;?,y Tf^Hndef titerface for selecting a certain picture 

from whose . w . 

^^^Tt.,^. folLl KS^ti:„'inSrf:S'for selec.in, t.e format 

of the 

picture to be . . . 
order-, 

Fig. 12 a display of an editing interface for editing a picture just 

assigned to the 

FlTl3a diagrammatic view of the receipt that a user receives after 

completing 
the order- and 

Fig. 14 a flow diagram illustrating the... 
...2 comprises a hc„sr„, J op,„ on one 
^Si't^l'"'' o,:.::r ° « "hi^h^cSa"™^; are attLhed several caM, 

rH" h ^^^^^^^ > 

p"" 6. The front panel 6 can be 1 5 designed lockable. . . 
a central printing station (not shown). The computer 12 is accessible to 
■ -the-ufer^frL.the Ltside --^-'^-ml^lfinjernaf LJo?f Jfihe 

SliSr c^^:r"the"inpnt"f"L,iti..d p.c.ur. data £ro„ further 



selection on the index interface 
selection in the format selection interface 
input by touching of the confirmation icon 
confirmation on the order overview interface 

45a editing 

input in address input interface 

confirmation in confirmation interface 
transmission of order to a printing station 
100 starting interface 
18 

company logo 

102 first flag 

103 second flag 

200 input medium interface 

201 first icon 

202 secondicon 

203 CD-ROM 

204 digital camera 

205 zip disk 3.5" 

206 PCMCIA card 

207 film scanner 

208 diskette 

300 camera maker interface 

301 first icon 

302 secondicon 

303, . . . , 306 symbols. . . 

. . . interface 

501 first icon 

502 secondicon 

503 third icon , 
504,..., 515 display of stored pictures 
60o' format selection interface 

601 first icon 

602 secondicon 

603 confirmation icon ^-^^ f^oiH^ 

604 606 format and picture information fields 

6O7' first picture alteration field 

608 second picture alteration field 

700 

number selection interface 
1 9 

first . . . 
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English Abstract ^, ^ . .^^^^na =!vstem (20) for use in editing digital 

Disclosed is an aesthetic imaging system UU) program (21) 

images. The aesthetic ^'"^g^^g^f ^!^/J^t^^g%n i^age cap?ure board (30), 
that runs on a personal '^^"'P^ter (28) having an i g P ^ 

a monitor (32), a video source (34) for P^°^^^^^^ ^ ^^^^^^ ,38) for use 
edited by the aesthetic imaging system and a pen and ^^^^.^tion 

in editing the images. The imaging P^°f ^^^^"'^f ^^^^e mode and an undo 
draw tool that includes ^ . f ^^^^and draw mode a c combination 

.ode that are --l^^l^.^f^^f.^^irdraS'ooL Another feature of the 
draw tool may used with any ottne interface that is 



interface. 



-'Se?.f?i"Si,„ se .appose , „„^3,,. 

sur un ordinateur personnel (28) ^^y^'^^^^^^^f f f^urnir les images 

un ecran (32), -e source video (4 servant^^ esthe?ique, et 

numeriques devant etre editees par ^ ^ utilise pour 

un ensemble photostyle et tablette <3^) Levant etre P.^ ^^^^.^ 

1- edition des images. Le P^og^^^^^/^^^'f^^^f^^e ^^stn a main libre, un 
de combinaison unique, qui comporte un J^^^^f f ^Vgtat anterieur, 
mode de tracage des courbes et un mode retour a 1 etat ^^^^^ _ 

auquel on peut acceder sans ^^^J^Jf a^L n" importe lequel des 

Get outil de dessin combine P^^^ etre utilise avecP ^.^ 

outils de dessin. Une autre ^^"f ^^^^^^^"^f a^e^^tilisateur rectangulaire 
le mode automelange constitue P^^.^f^^J^^f^f tracage de forme. 

pratique . 



Fulltext Availability: 
Claims 

Claim 

Field of the Invention 



Field of the invention computer imaging programs and, more 

rpaclS:ri""tra":ti^d"'r:ppa°atu3^or„a„ipuIati„, a.,i«l 

photographs . 

?hf 'dSi«f Z c»u™e" to present additional opportunities for 
oiZ'icatlon usin, computers. „f fS^t of^elSf In thf 

ZSS'^^^l^^^^^" co.p„ter-.ased 

imaging has . . . 

...of computer, l.a,ln, to ^^^^^i^^'^:;^ 
and prospective patient. Specifically, n 9 

allow a Phyf I r "?"nt»r"e.s. ThI l.a„s are stored 
?rre:or/i'n tnr^o^pSL'where they can then be edited. . . 

...imaging programs is that a P']yti'=J;^'l„°' /^^t^^^^^^ 

r„""lf '«di^'"'o"^ir:n ''i:.lT.%lU bet„e,S the various menus to 



£ ^^r^ciii i on is disadvantageous in that 

in't^re rsLir.^^ro^^era^pL?°so:f Physicians... to display .ore 
realistic results that are achievable through surgery. 

summary °5 . Invention editing digital 

The invention ^^^^J^^^f ^ J^^J.g'^^^stem includes a unique user interface 
ti:;^:ilowf :d!tf ?f bS Pe^lorLd more efficiently and w t less^^ 
confusion to the Pat.ent^ xn on^ the^.n^e^ ^^^^^^ 

:f^aes?h:tif?Sing syJLm is 'i-i-f^-.-f-^^Lr. . .modules are 
imaging system including a Processor ^ memory a mo ^^^^^^^ 
provided to allow the "^^r to improve the qualiy stations. A 

an 5 image, or to P^^Pf f coLr of an^riginal image to be 

clis^ir^arc^h^wTSIhe^ci?:; o^a^target image, .n... various buffers 
used by the aesthetic ^ +-^. 

So?:>".S=rs'rno/rKr.t':?i:SS?inra""e»pla.v routine ..ich 

FIGURE 4A IS a flow chart of ^xempia y 3^ ^j^g ^^^80 

patients in accordance ... through the ^^^^^ f ^^^^^ ^ 3eanner, or 
source may include one '=^"'i^3';3 to be edited by the 

similar source for providing digital ^^^^^ " includes a 

aesthetic imaging system, ^he aesthetic imaging system ^ ^^^^ 

pointing device, which is preferably a stylus (pen^ aesthetic 
is connected to the processing ^"^t 22 In addition _ capabilities 
imaging system may include a modem to provide on ^1^^^^ ^^P ^^.^^^^^ 
to users of the system such as -'^^ ^-^^.^ .^^^.^^ 3y3tem include the 
image capture boards tor use in . ^ Truevision, Inc. of 

Targa .6. and ^^f J^^J.f ^;S;,3'rrf SscSfse'd'in regard to a single 
ro^ronry:^:;cJlrrpr^oXlf or front view of a Pe-n ,.nal^ ^ 

pr^o?^Jf pfcturf :ra potrnSa5latfeS!1he modffied image buffer 52 
cinta^ns any edits made to a copy of the original... 

...buffer 56 is beared. imaging system in further detail, a 

images, and carry out other commands in the 
program. The stylus. . . 
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Detailed Description ^^^^^ .^^^ not able to do the 

• -proSr^crioranf ?one'Jransformations before printing. 

ts from digital images is to 
The remaining option for °>=^^i^^^f _3P""company called PictureVision of 
use one of the PhotoNet-based ^^rvices^ A co p^j^^ ^^^^.^^ ^^^^^^ 
Hemdon, Virginia, for example, offers a ^e^gloped and the 

PhotoNet online ^ ^^erein after film has b^^^^^^ , ^ negatives and 

rifc^rL^areS^ti^nirphoto^ribron an Internet web server 

operated by the company. 

The images can also be compressed and stored on a floppy dis. that is 
returned to photographers when they pick... 

15/5 K/13 (Item 5 from file: 349) 

DIAioG(R)File 349:PCT FULLTEXT 

(c) 2002 WIPO/Univentio. All rts. reserv. 

00453350 **Image available** 

AM PRESS COLOR CONTROL SYSTEM 

S?S?S^ DE SSlTRISE DES COULEURS SUR PRESSE 

pp)t-ent Applicant/Assignee: 

^OTEX iIrAEL TECHNOLOGIES CORP LTD, 

DAREL Yair, 

NAGLER Miriam, 

WEISMAN Hanan, 
Inventor (s) : 

DAREL Yair, 

NAGLER Miriam, 

WEISMAN Hanan, tCountrv Number, Date): 

Patent and Priority °^^^t„J°5g{f JlgeiOOS 

Patent: ^0 9843814 A2^19^^^ ^^^^^^^ il9800161) 

SoiS^Application: US 9^834762 19970403 
Designates Spates: AL ^^^^ AU AZ BA BB BG BR BY CA^CH^C^^ 

FI GB GE GH GM GW HU ID IL IS JP KE KG KP K ^3 
MG MK MN MW MX NO NZ PL PT RO RU SD SE SG SI S 
UZ VN YU m GH GM KE LS MW SD SZ UG ZW AM AZ 
CH CY DE DK ES FI FR GB GR IE IT LU MC NL 
ML MR NE SN TD TG n41F-001/54 

Publication Language: English 
Fulltext Availability: 
Detailed Description 

Claims ^nooT 
Fulltext Word Count: lUB<i/ 

English Abstract ^^„*.^ol svstem (10) for monitoring deviations in 

A novel color quality control system ^^^^ printing is 

color during the f artup and ^^f^^^^fo, ^^"^^^tains the color of a printed 
disclosed. The color control system context of the human 

page of a printing press ^^^^ff'^efflS) optimizes the settings of a 
perceptual color space and ^he system UU)P^^^^^^ ^.^^ ^ ^^^^ e 
plurality of ink keys in a printing P--^;;^^ .^^^^^ ,,,prise a plurality 
and a reference image. The tesi: 



■ of ink key zones corresponding to the Pl/^^lity of ink keys each ink key 
zone including a plurality of regions of interest ROIS) . The system (iU) 

nc!udes a unit (?2) for imaging an area of ^^^^ P-n^ed page in 
npneratina the reference and test images, a unit (14) for extracting 
Srr information based on actual image colors from the t-t image a 
unit (16) for measuring color deviations with ^^^^^J^^^^Jj^J^f ^f" 
imaae and a unit (18) for analyzing and comparing global features or 
reafo^s of interest (ROIS) that cover substantially the color gamut of 
^he test image against like features of the reference image^ The analysis 
an5 comparison are based on a plurality of ROIs, all located within the 
same ?nk Jey zone, and the analysis and comparing unit operates to 
alnerate a set of CMYK changes to be applied to the P^^^^J^^y of ink 
?e^; The system (10) also includes a unit for applying the set of CMYK 
changes to the plurality of ink keys. 

'^^^■^n^ftl^f concerne un nouveau systeme de maitrise f^/^^^^^^^^^J^f 
couleurs permettant de surveiller des changements de celles ci, lors des 
oSasJs de demarrage et d' execution en continu d'une impression. Ce 
sis?eme permerde garder constants la couleur d'une page imprimee sur une 
p^esJed- Impression, dans le contexte de I'espace de perception humam 
riPscouleirs et il optimise les reglages d'une pluralite de cles de 
realaqe d'encrage d'une presse d'impression en fonction d'une image test 
et'i'une image de reference. Ces images test et de ^^/°"^P^f ^oo 

une p^uJaU^e de zones correspondant a la pluralite de cles de reglage 
S-encragS, chaque zone comportant une pluralite de regions d'mteret. Ce 
svs?eme c^mprend une unite destinee a former une image d'une zone de la 
oaS Tmpr?mee par production des images de reference et test, une unite 
SJan? a extrKre! a partir de I'image test, des informations relatives 
aux coulIuJ? d'ap^es les couleurs de 1' image courante, une unite 
destinee a m;sure? des changements de couleur par rapport a 1 ■ image de 
reSence ainsi qu ' une unite servant a analyser et a comparer des 
carJcteriLtlquIs globales des regions d'interets couvrant sensiblement la 
oai^e de cou?eurs de I'image test, avec des caracteristiques analogues de 
f-T^agede Reference. L'anllyse et la comparaison sont basees sur une 
pl"a?ite de regions d'interet, toutes situees dans la meme zone 
correspondant aux cles de reglage d'encrage, et 1 unite d analyse et de 

comparaison fonctionne pour produire un — ^^^^^^^Jj^^esdites cles, 
l^^r^r^ maaenta iaune et noir a appliquer a la pluralite desdites cies, 
ce^te'app?icatloretant executee par une unite correspondante du systeme. 
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'^'^'i^sc^ib^dln'^ore detail below beginning with the image acquisition 

;Se'system is a closed loop on the fly -^-^-^^-^..^f ^^^3^ iTnf 

w i^r^ obo^^-t- fpd nresses, aravure presses and digital presses ub-Liiy 
fSr ^^ocSrco^^rs! high fidelity s^ot colors and Pantone matching 
system (PMS) colors. Alternatively, the... 

H-iaital data or the proof. Correction to the color is effected by 
••co;?roning ?he in!; and water keys in offset presses and by controlling 
various print controls in digital presses. 

b'^ys^^rif fStions'to ima;e and analyze the complete printed area. 
?hts Is in direct contrast to prior art systems which only image... 
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English Abstract . -4. i = 

The invention concerns a method for processing a digital image to 
obtain therefrom a photographic print which consists in transmitting a 
pre-recorded image and data related to its processing to a data server 
connected to a data transmission network . The data server temporarily 
memorises the received data. An image processor connected to an image 
recorder for recording a negative of the image to be processed on a 
photosensitive base queries at regular intervals the data server. When a 
request for processing is available, the image processor transfers the 
data from the data server, formats them, and supplies to the image 
recorder, the images to be processed preceded by a virtual image, 
identifying the user, for the automatic processing by a standard filmlme 
processor . 

French Abstract . ^ r.\^i-^T.^ y nn 

Precede de traitement d'une image numerique permettant d en obtenir un 
tirage photographique dans lequel on transraet une image prealablement 
enregistree ainsi que les informations relatives a son traitement a un 
serveur d ' informations connecte a un reseau de transmission de donnees 
Le serveur d ' informations memorise temporairement les donnees recues . Un 
processeur d' images connecte a un dispositif d ' enregistrement d images 
permettant d ' enregistrer un negatif de 1 ■ image a traiter sur un support 
photosensible interroge a intervalles reguliers le serveur 
d' informations. Lorsqu'une requete de traitement est disponible, le 
processeur d' images transferre les donnees depuis le serveur 
d' informations, les met en forme, et soumet au dispositif 
d- enregistrement d" images, les images a traiter precedees d une image 
virtuelle, identifiant 1 ' utilisateur, pour permettre son traitement 
automatique par une chaine de developpement traditionnelle. 

English Abstract . j • • 4. t = i-r^ 

The invention concerns a method for processing a digital image to 
obtain therefrom a photographic print which consists in transmitting a 
pre-recorded image and data related to its processing to a data server 
connected to a data transmission network . The data server temporarily 
memorises the received data. An image processor connected to an image 
recorder for recording a negative of the image to be... 
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English Abstract . <r'i^ 

A plurality of picture image data obtained from a film m one film 
handling operation by a film scanner with the automatic film feeding 
function are output as prints by a digital printer and also as files in a 
recording medium by file outputting means. In the system for providing 
the above two kinds of output services, the numbers of film scanners, 
file outputting means, and digital printers are decided so that the 
processing performance of each kind of apparatus in a unit time X the 
number of each kind of apparatus is almost the same, to make each kind of 
apparatus comprising the system demonstrate its full performance A 
medium image obtaining means for obtaining an image ^ ^1^/^=°^^^^^^^ ,^ . 
medium and digital camera image obtaining means may further be provided 
so that the above two outputting services are promptly provided for a 
picture image such as a processed image recorded in a medium and brought 
into a service provider by a customer and a picture image recorded by a 
diqital camera, whereby one system can carry out film reading, image 
obtaining from a medium or a digital camera, picture print generation, 
and writing a picture image in a recording medium. 

^""^of sS^unf pluralite de donnees image d'une photographie obtenue a 

partir d'un film, en une seule operation de manipulation du film a 1 aide 
d'un analyseur de film comportant la fonction d'avancement automatique du 
film a la fois sous forme d'epreuves au moyen d'une imprimante numerique 
et sous forme de fichiers enregistres sur un support d' enregistrement, au 
moyen d'un systeme de sortie de fichiers. Dans le systeme permettant 
d'obtenir les deux types de services de sortie, on choisit le nombre 
d'analyseurs de films, de systemes de sortie de fichiers et d'lmprimantes 
numeriques de facon que les performances de traitement de chaque type 
S'appa?eil par unite de temps, multipliees par le nombre d'appareils de 
chaque type, soient pratiquement identiques, afin que chaque type 
d- apparel? ^onstituant le systeme puisse utiliser a plem ses capacites . 
L- invention concerne un systeme d'obtention d' images sur support, 
permettant d'obtenir un fichier image enregistre sur fj^PP^^^ ^^J, 
svsteme d'obtention d' images photographiques provenant d un appareil 
photographique numerique, capables de fournir rapidement f^^^ 
services de sortie ci-dessus pour une image photographique telle qu une 
image trainee enregistree sur un support et apportee chez un fournisseur 
de services par un client, et une image enregistree par un appareil 



* numerique, un seul systeme pouvant ainsi lire le film, produire une image 
a partir d'un support ou d'un appareil photographique numerique, imprimer 
les epreuves et ecrire une image photographique sur un support 
d ' enregistrement . 

Fulltext Availability: 
Claims 

Claim 

almost the same number 
of orders that all scanners can deal with in the same unit time 
when the scanners are constantly used. 

17 Aphotographfinishingsystemcomprisingfilmimage 
obtaining means for obtaining digital image by reading a 

developed film, print outputting means for outputtmg the 
digital image obtained by the film image obtaining means as a 

picture print, and outputting means to a medium for recording 

the digital image in a predetermined recording... 

...finishing system as defined in Claim ■ • t 

17 wherein the medium image obtaining means obtains digital 

image data transferred from a predetermined recording medium 
via a network . 
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ABSTRACT 

PROBLEM TO BE SOLVED: -/^i^-' J.f r^r^Ch^'trphS^ ^^h^d 
the required print. 

,,K^ r-ennirps the Print of the digital image, fetches 
SOLUTION: A user, who ^^^^^^f ^^^J^^^Pg^elephone set 5 and transmits it 
digital image information ^"^to a portable telepno receiving 

through a ^ase^^f,-" ,^^3^ ^.eg^:?^^^ or.er request 

server .together with order q ^^^^3^^^^. ^hen the digital image 

information contains PJjf ^^^^^f^^^^^f ^rmation are received, the print 
information and the print c°"°^^ digital image information to be 

order ----^^^^^^^ ^^^^Tf the dS?ination ?o execute printing 
printed to a print server 1 destination to execute printing, 

corresponding to P^^^ conditions^ In the destinati^,^ transmitted to the 

p^inrTerS^rir^S^Uve^rSci'lo'^ti: transmitted registered destination of 

delivery. 
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ABSTRACT 

PROBLEM TO BE SOLVED: To P-'f » . ^.^^J^"? ^^j^ " HtLA^'Ty 

Xe'r^o a\hoto,»phi= spot such a . si.^tsae.n, a.ea^ ^^^^^ 
SOLUTION: in th, .r'ha^ighlseelng area, etc . , image 

photographed with .»_'';9''"i„ °a fetched from the digital camera by an 
i"„!;eh?ci:^r^d:rret^:ers^"»rto roadside co^^^^ 

^.^l .nig:"rtJ^JerrtSr^i:L!:^t!o?^"„t ot the egulpme„t 1, 



•roi;5i-pri to the siqhtseeinq area is 

reception of the orderer. 
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ABSTRACT 

by a user. 

■ r^-F a iiQf^r tprininal connected to a 

SOLUTION: The system consists of a user ter.x^^^^ processing 

communication network , an center. This 

intermediately 0^^^-;/"^^:,^-^,:^,^ r^f.l^'^raLacSrns for digital 
image prxnt "^^^^^^^./^'^der center terminal has a means to request 
image printing. (A) The order ^enrer information including 

transmission of the digital ^"^^^e data and the order terminal, and 

order contents and user ^J^'.f^ ^."L^grSJa aL the order information 
the means to receive tne aiy-^^ nrinter features the printing 

COPYRIGHT: (C) 2002, JPO 
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ABSTRACT ^ ^ . 

photograph can be performed at desired time. 

and a retail store terminal reauest information of a desired 



= ^tore to become a place to receive that print and inputs orderer 

nfo:^:Jion^'co:ta?nrnr the ^na.e and address of the orderer -^^^L^^ 

nC£r-i^e^^^^ 

termina? 20' tJe ^e^ail store hands the printed photograph to the customer. 
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AB S T RAC T 

PROBLEM TO BE SOLVED: To provide an image print ordering system which can 
easily place an order for a print using a network . 

c^mriTTON- To the network 1, print service accepting servers 2-1 and 2-2 
SOLUTION. To tne net , ^ request to print digital image 

jrformaSon recorded "'a ^ecordTng medium 5, loads the recording medium 5 
on a teminai r The recording medium 5 is stored with connection address 

the service store 3-1. 
COPYRIGHT: (C) 2001, JPO 
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ABSTRACT ^ ^^^^ digital 

PROBLEM TO BE SOLVED: P-vide a new wxde^are^^P^.^. °™fiSna'a 
information and a ^^^^"^^ ^J^^desired data by printing it by ^^^^^xng a 
enable a third party to °btain desx ^ ^^^^^^ ^ ^"Tfled 

print station near the third party^^^ selecting only a specified 

without having an Internet 

HTML file on a homepage . ea print system of tne 

SOLUTION: This system P'^^- J^Zin the desired data at a place 
rfiaital information to directly « comolete payment on the spot by 
K ?t the third person is staying a"<^.t°-^°"Pj^e „^i^t station installed 

^fifizing an internet information termina^^^^^^^ p3,ty 
convenience stores to be expanded throughout^ ,^P ^^^^^ HTML file or 

intends to directly -°"nf ^ . ^^^^^^^^ S server and to directly select and 

^.^Tt^ tS fylt^is applLd together. 



COPYRIGHT: (C)2001,JPO 

10/5/8 (Item 8 from file: 347) 

DIALOG(R)File 347:JAPIO 

(c) 2002 JPO & JAPIO. All rts. reserv. 



S^Sg^^PH PRINT AND PHOTOGRAPH GIFT 

9nm-147975 [JP 2001147975 A] 
pSIlIsSeD- 2 "2001 I2OOIO529, 

30 MATHEW PEKUUNYO 

PRIORITY: 99 372750 lUb ^ 

class: rr01^)60rr03l027/4S,. H04.-001/00 

""^'^KoH a system, a recording medium and 
PROBLEM TO BE SOLVED : To provide a method, ^a^syste^,^^ ^ photograph 

software for a customer to easily methods. ■ is 

received and processed from ^"""^f^^pressed on a photographic image is 

SOLUTION: Image information to '^^^^^P^^gf information is received from 
received from several different sources order info ^^^.^ ^. 

external network , the ^^f^^^P^^^to produce a photograph print or 

^.rt^%^'^^ ^r^^ rfocai mrorrfnti! 

SiaSd. By Maintaining the^^uploaded^^image^^i^^ 

completing the order, 

processed. 
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APPLICANT (s) : SONY CORP 

APPL. NO.: 11-217771 (JP 99217771] 

H04N-005/781 

ABSTRACT 

PROBLEM TO BE SOLVED: To obtain a print order and delivery system which 
method. 

r,l'Jo^3fSf "age p?i"ing"ogetEe"»ith Lc.ipt printed by a printer U 
for priwlS J"^' rK^ipts' i„?o the envelope printed with the marling 
address to send it. 
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ABSTRACT 

Tr?-t" -.?L,=-^S;enrent°""r ^^i^^^^ 

processing technology. 

SOLUTION, The digital laboratory H "ceives »"^^-^;»f ^^^O-^^^prJ" 

""i'J^o'l fJo. TcU^n ""hro^^"r=o:iun?=afio„~rt»or. ? acguire. ^rint 
conditions from a =li«^^ '"""^ information source 51, renders the print 
con«n^s 'ccordln, to each designated print condition to generate a prrnt 
=°re3ranr tores\he print reguest 71 and render „g^ 

=-r„Ld'-^:o;;%riSen bll^;;r us print to e^ 

'p^ir" o^def "?'to"^rd!^itIl 'l^bo'r^Lr^^n the basis oi the preview 

image and the charge estimate. 
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ABSTRACT 

PROBLEM TO BE SOLVED: To use a printer fro. an information terminal which 
is not connected to a network . 

solution: Electronic «aU, " "'''^^^,^ii%rto%Sf"e"ctrL?="2f if'a 
transmitted from an - "-f^Jf^ s"c= sjes an"le=tro„ic mail server 40 

print server 5. The prmr seivt^i. ^ print server itself, 

Lceives the electronic maU ^^^ressed to the p ^^^^ ^^^^^^^^ 

.rl^ilTes TlnToTnllinel .TlLt lllZl to print data and outputs the. 
to a prSer 6. The printer 6 prints these prxnt data. 
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XRPX ACC No: ^02-2724 18 processing for digital image 

p^roc^s ing, s^ecific^a. selected .ased on printing 

pjfnf s-b; So- soVojf 56 SDT-R-.r7- 

Number of Countries: 001 Number of Patents: 001 ^ 
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Priority Applications (No Type Date,: JP 2000233042 A 20000801 
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Abstract (Basic): JP 2002049797 A .3 ^e^eived by a 

NOVELTY - A --to--^^?"^^ Ti^S ^veral processing labs (A-C) . 
management server (1) .lt \ime and price information 

specific f^/,^rproc2s tr^nsMtted to the customer 

rh^ougHhrLreer-Tspe^rffc lab is directed to process printing by 

TE^Il^ED^DrsCRrPTrof -^IN;ipE?DErT^cJAIMS are also included for the 

following: purchase order processing system; 

lb! Onixne 'pr.nt ^purchase order P—^rng program, ^ ^^^^^ 

(c) Recorded medium storing on Xine priuu y 
processing program; 

(d) Image data management device p^^ehase orders for 
aSE - ^or processing - - Ixne pr.nt ^.p^^ ^ 

--roJlNT^Gr^^EnabrefLstomer to -oose//r ^ p.^^e, a 



non-English language text). 
Management server (1) 
Labs (A-C) 

pp; 12 DwgNo 1/11 PROCESS; DIGITAL; IMAGE; PROCESS 

specification; TIME; PRICE; 

PROCESS; PRINT 
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^'"""'noSelt? - f teminll (4) connected to order receiving servers 
.''fst t^nsmUs print request data and digital image data for 
{2--l,Z~Z), rran^uij-L^ ^^a-j^h ^ -,^^v-oce ci-nrpd in a recording 

-ifi"1sr "r::r'ortp:?/rrrinfS^Lf?o1er,ice s.ops ,3-1 - 
'""oE™SEo"DESCB?p?io»'-1»DPPENOENT CLAIMS are al30 Included for the 
'°"^:r^oUit.l i».,e data storable recordin, -^i-' 

'''"dEsSiKiSn O^INGIS) - The figure shows a schematic view of an 
image print order system. 

Order receiving servers ^) 

Service shops (3-1 - 3-3) 

Terminal (4) 

Recording medium (5) 
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is 20020051177 Al G06F-015/00 

Abstract (Basic) : JP 2001264891 A obtained for print fee image 

NOVELTY - The digxtal image data °btax ^^gistered into 

registrant payment from d^g^^^^^^^^^^^^^^^^^^ded to perusal person 
memory device (12). Image xs accessed P^°"^?f .^ceived from perusal 

based on digital xmage data. Print 
person as fee registrant payment order. 

USE - For internet . obtained by perusal 

ADVANTAGE - Digital print of image 
person using simple method. fiaure shows the digital print 

nF^PRIPTION OF DRAWING(S) - The rigure buuwo lanrmaap text), 

order receiving system. (Drawing includes non-English language text) 

Memory device (12) 

.itle .f^s'lll"T>.l"lxm: OPDEH; RECEIVE; HETHOD; RECEIVE; PRINT; ORDER; 

PERSON; FEE; PAY; ORDER 
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Abstract (Basic): US 2001(5003190 Al .^^^ts (PCl-PCn) through 

NOVELTY - server (connected^t^ clients.. The print 

:rvISf suSy dJvifel n) and prxnt ordering ^ evices^^^^^_ 

^^^^SeT^?LED DEsS^PTIor- Af ?iSSENSENrCLAIM is also included for 

^"'"SS'-'of digital photograph printing by placing printing order to 
smalf photo Shops and mini laboratories through Internet^ 
ADVANTAGE - Enables desired images to be printed easi y, 
users do not need to visit print shops ^ °^ ^J^^^J^^' ^^nectlng prints 
user's burden. Enhances convenience in ordering and ^^^^/^^ 

s^rcRrpSirori"Rii;Sc°^)^-^?h: "r^^^^o.. i...r.. of 

structure of digital photograph printing system. 
Server (2) 
Clients (PCl-PCn) 

Print service supply devices (PMl-PMn) 
Print ordering devices (PNl-PNn) 

• IMAGE; DATA; SUPPLY; SERVE 

'"^?5c"o^?%;;To3So^lroL. 'IZroTAl, ^^^'n2: OOe.-013/OO,. 

G06F-017/60; H04N-001/00 
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Patent Details: Filing Notes 
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Designated btace^ ^'^'^^ „ mo 
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Abstract (Basic) : US 20010003180 Al „ith respect 

NOVELTY - An image data supplied tnr y ^^^^^ ^ server, 

to an identification inf-fjj^j^.i^fe image data stored in the memory 
The server has reading '^"^t to read rn y reading 

corrlsponding to an i^^^f i^f.^rerMnal through network The read 
ISrL^rrs1rrnsmirt:d\rrerrinal through the netwo.. .y 

^^^■^detmS Description - independent claims are also included for the 

following: 

(a) Server; . 

raeu,..^vs.»^^ ^^^^^^ ^„ 

transmission and reception of image ^^^^^ ^^^^ flowchart 

DESCRIPTION OF DRAWING (S) me ny 
exDlaining print ordering process. 

^ pp; 62 DwgNo 12/40 DIGITAL; PRINT; ORDER; DELIVER; 

Title TeSL: INFORMATION; STORAGE; SYSTEM- DIJ^. CORRESPOND; IDENTIFY; 

SYSTEM; SERVE; READ; ^I^^^IVeV READ; REQUEST 

TMFORMATION; MEMORY; BASED, Ktutivi:., 
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VrZll' SVS;™"lND'lEiEvfs;ON RECEPTION MANAGEMENT SYSTEM OF PICTURE 
RECORD^Nc'lNnECORSlNG DEVICE BY PORTABLE TERMINAL 

PUB NO • 2001-309288 [JP 2001309288 A] 

pSIlISHED: November 02, 2001 (20011102) 
INVENTOR(s) : DOI KIYOYUKI 

APPLICANUS). ^^^^^ TELEVISION NETWORK CORP 
.r,T,T . POOl-034470 [JP 20011034470] 

ABSTRACT 

basis of the TV program information. ^ ^^R is previously mounted 

SOLUTION: The inf">^-d transmission function of J' function. 

on a portable information "•^^^^^^'^^^^trol of each manufacturer is 

Furthermore, the code of the '^^f \/°S^^„ther method, and VTR can be 
previously stored, or acquired by WEB or tne ^^^^.^^ 
controlled therefor. Service ^^e ^ike J publishing the EPG 

information for the P^^^^^i^, f p^Jfomed by a service station. Then, 
information or the program guide f ^^^^^^^ J^^g time, and service ID, 
the information ^f-lll^^l^.'fJ^'TfG^^^^^^^^ digital) necessary 

TS and ID and event ID in the case oi acquired . The portable 

for picture recording f f ^^^^lon an be f information, the G 
information terminal is used view and acquire the ^.^^ ^ 

code or the like when ^^^Jf ./'^^^^'^^g, ■ ^ed information is transmitted 
distribution service or the like, in 4 ^^^^ control or a wire 

to a VTR body by the same method (infrared ray) 
to reserve picture recording. 
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A] 



AB S T RAC T V- 

y^^c, on the Internet 10 a digital 
'c^era'^ I'^hich if provided'Sh image information, information providing 



^he imaqe information, and a server 
. o 9 T 4 . . which provide the image x i issues user 

computers 2 3 them. The dxgxtal camera 

computers 2, 3, 4... and provide the gathe .^g 

digital ---%,,iUly obtfin a desirable photographic .mage 
piSrograP-d thrSugreasv ^operation. 
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PRINT ORDER ACCEPTOR 

9nni-092033 [JP 2001092033 A] 
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INTL CLASS: G03B-027/46 

ABSTRACT receptor which easily and 

PKOBLEM TO BE SOLVED: To provide a P-t^o^-^,/f-,.,_ photographed 

efficiently f-f°™J.P^^f l^lr. 
by, for example, a digital 

solution: This print order acceptor is provid^^^ 

T"d °"Ld^i"cro^6^Sch"g:ner:te^rnformation related to a^print ^order 

Tf a picture on the basis of .P^/^^^^.^f %Jf cpS 16 is provided with at 
o°utpu?s ft'Sast a part of ^his -for-tion The^CPU^^^^ ^^^^^ 

1o txtrrfariiagrforiLg device 20 through a -twof^^^NT 

rfhHSrnall^^^^^^^^ 
^ ?f 1hr°ougr^?r".nferiS n ?o print an order copy or the li.e, 
^his easily performing order processing. 
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ABSTRACT 

P„.POS., TO provide 3 print o-'-inf co»bini„, a P«=t^„P^--~S »?S 
the image data of a <=«"*n„a?It» in a shott tine and distributed to 
IHI:T.I,L Cll^ltlltilTll r-efeLition or a weddin, der»o„v . 
CO^STI^TION: The image data of the pnoto,r,p.lre,„iredtor^^ 
previously fetched in a scanner 2^"" ^3 j^^Kjed or the correction 

Memory 3. Besides, the '=°"*>',"i"'5 '"^.^J" ° uter 5 and a monitor CRT 7. 
thereof is executed by an i^^e P'°"=""9 <=°^P „ the like on that 

Then, it is recorded again. ^^.i^JO^'Jif ^def o««L. 4 and the desired 
Sge^^a?r'irrcS: eS f'ro/J "^^^^ 3 ^y the computer ^Theh^^they^are 

dSied-'andlheTrrnrSerSfl: oSp^tted by a printer e. 
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""I'Strs^fr'for^a^^^^^ digital images to service provider has data 
SS Svice for entering order instructions 

dumber of Countries: 027 Number of Patents. 002 
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Abstract (Basic): EP '^^^t^fj^f^^^.^^^ an image reader and a coiranunication 
NOVELTY - Apparatus comprises an i^^ag ^^^^ ^^^^ ^ 

'^'^r'Z^'^ •itnS-oL.i^tion written on 

the image storage medium. ggj-vice provider may send transmission 

to 0™l Sivite'u.'TjrcS^rha^ unigue identification kno» by 

?h^:rL''rn1?0BP.»0.»T^^lH^for a method o^^auto^^^^^ 
transmitting an xmage order mciuai y 

'^'Isl ^"Sfra^us is for use in printing images from digital 
^""'aSvaNTAGE - Apparatus forwards images automatically and is simple 

and easy to use. , _ The figure shows a system and the 

DESCRIPTION OF DRAWING (S) ine iiyuj. 

apparatus . 

Title Xe?S;,"p?S»sf POKmRDlNO; DIGIT^^,- 1«A=K,. SERVICE; ».TA; ENTER,- 
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— - "a^f ^^:fe (110) -thers ..age data from^a^sce^^^ 
outside a user apparatus. A ^^^^^^^^PP^jf^he vending apparatus and 
A processing unit is m ^^^^^^^^^^^^ive the image data and detect 
the image device and ^°'^f^9^f^,^°/3^d currency validator (118). A 
the payment -ing car -^^^^ ^.ocessing unit may 

Tr^nsmir^irimrgrdata to a re-te location^ electrically 

DETAILED DESCRIPTION - A ^^^^r panel ( ) recharged, 
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